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NOW... 


PIA Leading Jewelers 


IN CITIES scattered throughout the 
entire United States, leading jewel- 
ers are concentrating on the newest 
patterns in Sterling wrought by the 
Gorham Master Craftsmen. These 
jewelers are investing thousands of 
dollars of their own money in news- 
paper advertising. They are finding 
it a profitable investment. 








The Dolly Madison, latest Gorham creation, 
one of the many Gorham Sterling patterns now 
being advertised by progressive jewelers. 
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Ihance of the Jewelry Speciatist 
and the Dress Designer 


By Jack Brooks 


HE alliance of the jeweler specialist and the dress 
T  iesicuer is responsible for the majority of the out- 

standing color schemes in the fashionable ensemble 
that will be a feature of the summer months for day and 
evening wear. Boldness and deliberation mark the new- 
est creations in fabric and gemmed pieces, not only in the 
striking line that is achieved but in the grouping of the 
color masses one against the other. 

Without going too deeply into the matter of contrasts, 
it can be said that yellow and black, silver and black, red 
and white, and orange, cream and black, constitute the ba- 
sis for the color harmonies, not only in dress fabrics but in 
jewels. 

The jeweler-dressmaker alliance is nowhere so empha- 
sized as in the latest “magpie” mode. The dress folk have 
taken black and white printed crépe or black and white 
satin for their background, and the jewelry specialists 
have rounded out the whole creation with black and white 
jeweled pieces done in geometrical fashion with slabs of 
black onyx and diamonds of all shapes and sizes. 

Thus we get a filmy, stylish gown for garden receptions 
or the opera in which the buckle, bracelet, pendant and 
shoulder brooch repeat the “magpie” motif in a simple 
but most striking design. An oblong pendant plaque slung 
on a silken cord of black 
and white is encrusted with 
a geometric arrangement 
of small diamonds cut 
mostly in the modern style 
and centering around one 
large single stone. Smaller 
Plaques of onyx similarly 
decorated and linked with 
diamonds forms the brace- 
let, the brooch and hip 
buckle following suit. 

One type of dress orna- 
ment is in the form of a 
mask, a border of dia- 
Monds crossing the brow 
above the eyelet holes. 
Suspended from the mask 





One of the new diamond and onyx bracelets 


is a long and heavy fringe of jade or ivory balls in a row 
of a dozen strands. 

With the summer black and white ensemble pearls will 
be looped around neck and shoulders, with ribbons of sil- 
ver embroidered and fringed in diamond beads. Shoes 
will be of silver materials, and shoulder straps of dia- 
monds. 

The return of red as an approved fashion color this sum- 
mer is enabling the jewelry specialists to evolve some ex- 
cellent effects with the ruby in alliance with the diamond. 
Coral emphasized here and there with black onyx strips 
provides the background for the central ruby and diamond 
surround. There is considerable scope here for the mod- 
ern craftsman with a penchant for the geometric in form. 
This red and white scheme is to be featured in sports dress 
and jewelry. At the fashionable Ascot gathering rubies 
will be seen a lot treated in the modernistic manner— 
deeply set and counteracted by diamonds stepped up in 
square and oblong formation. 


HE yellow-orange-black ensemble will provide a strik- 

ing splash of color on the dance floor and at the race 
meeting. A yellow printed chiffon is covered with floral 
bouquets of yellow and orange, the hat and parasol being 
all black, and the stockings 
yellow with black lace 
fronts. As a finishing 
touch, black jeweled san- 
dals are worn with this 
outfit. Onyx and diamond 
jewelry with a single large 
yellow stone holding posi- 
tion of honor will provide 
appropriate decoration for 
arms, neck and shoulder. 
The sunshade has a carved 
crystal handle. 


When neck furs are 
worn they are slung 
over one shoulder and 


caught down near the 
waistline on the opposite 
side by gemmed chains that 
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are modeled rather closely on the modern necklace. Gold 
and silver chains set with enamel and semi-precious stones 
are also used for this purpose. 

Shoe buckles must now match up with the bracelet, 
watch and necklace. One pair of buckles is in a snappy 
design of square blue crystals, the accompanying bracelet, 
watch and necklace being of sapphires and diamonds. 
Nasturtium or yellow lemon is linked up with other har- 
monizing colors in outdoor frocks, the jewelry being of 
similar coloring toned down with black. The necklet and 
earring is composed of colored beads of glass or composi- 
tion separated by rondels of black and gold. Some of these 
beads are cylindrical or cone shaped. The bracelet also is 
compiled of these contrasty beads. Another color combi- 
nation for such sets is blood red and 
emerald green. A new type of neck- 
lace has coral as its basic material. 
It goes well with the pastel-hued sum- 
mer frock. Small pieces of coral are 
worked into a triple strand intersected 
at intervals with other semi-precious 
materials to get contrast. With this 
necklace a coral earring and rather 
striking hat ornament featuring coral 
and other materials is worn. 

The newest designs in jewelry 
would indicate that the designers have 
gone back to the ancients for inspira- 
tion. The plaque and medallion 
vogue is now a permanent part of the 
craze for the unusual in dress jewelry. 
A number of society women have ran- 
sacked their family jewel chests and 
had old pieces made over along mod- 
ernistic lines. The result is striking. 
Lady Warrender, for instance, is 
wearing a corsage brooch that stands 
alone for originality. It is a small 
oblong plaque framed in tiny dia- 
monds, the center being taken up by a 
perfect specimen of Wedgwood with 
its group of wee figures in artistic 
abandon. 


_— the specialist jewelers of 
West London are busy with a 
wide range of diamond, pearl and 
colored gem pieces, the dress jewel- 
ers who work in direct unison with 
the dress designers are introducing 
very modern jewelry in the semi- 
precious stones and materials suit- 
able for use with the individual 
frock for both evening and after- 
noon wear. It is now possible to 
give an indication of the type of ma- 
terials that will figure conspicuous- 
ly in the new pieces. Cornelians are 








and plaques, platinum, diamonds and colored gems, espe- 
cially carved emeralds and pearls will be utilized in the 
construction of the latest geometric jewelry. Diamonds 
are being used with cloudy crystal and black enamel] 
and with emeralds and sapphires. Silver and jade crys. 
tals form another alliance in conjunction with pearls 
for necklaces. 

Recently in this column mention was made of the 
new fringe jewelry. A lot of the newest settings wil] 
feature this departure from stereotyped rules in jewelry 
designing. Strands of glittering stones—many of them 
of first water category—will hang from such decorative 
pieces as brooches, pendants, bracelets and earrings, 
Necklaces now being worn by society leaders in London 
include the long chains of jade beads 
alternating with amethysts or some 
other colored stone, and with pendant 
to match, gold plaque chokers, necklets 
of carved turquoise balls set on a sil- 
ver chain and necklaces of jade and 
pearls with elongated earrings of 
similar materials. 


T some of the distinctive Lon- 
don dress shops the newest 
necklaces and shoulder brooches are 
available in semi-precious materials. 
A rather remarkable necklace of 
carved ivory elephants can be seen, 
while a number of other ornaments 
in jade, diamond paste, ivory, gold 
and lapis lazuli are displayed with 
certain frocks. A new type of choker 
necklace is of massed brilliants or 
diamante beads ending with a press- 
stud fastening. The Daily Mail says 
that the new types of necklace fas- 
tener are legion. One is a blister 
pearl with little end loops of silver 
protruding from a tiny leaf design. 
One attractive design consists of 
two  barrel-shaped pieces’ which 
screw together. These are of silver, 
inset with jade crystals. Rondels of 
silver set with paste are placed be- 
tween blister pearls in another fas- 
tener design. The rondels have four 
pieces of paste set around in a circle 
leaving a small central aperture for 
threading purposes. 

A good example of the new method 
of putting the jewelry permanently 
on the frock is seen in one of the 
latest dress creations. The frock is 
a straight up and down sleeveless 
model without any floating panels or 
draperies. The neck, belt and hem 
are encrusted with brilliants. The 


Oo 


Diamonds in many shapes and sizes hem is 1 in. deep, the decoration of 


to be exploited as lending them- : ‘ 

selves admirably in the composition idihames Uae ae one stones occupying the center of the 

of semi-precious hat ornaments, rings of carved emeralds, dlammnile band and curling upward in a finish- 

shoulder and hip brooches, belt and onyx set in platinum ing spur at the front of the skirt. 
The permanent belt is a double 


buckles and necklaces. For the 
auburn-haired woman the cornelian is considered to be 
a valuable adjunct with the new dresses. Cloudy crystal 
and black enamel alliances will prove another effective 
medium. Ivory, lapis, diamante, jade plaques and beads 
and diamond paste in various forms will be drawn on 
(are being drawn on, in fact) for the necessary con- 
trasty effects sought after by the designers. 

Coming to the precious materials’ section, gold beads 





stone-encrusted band, while the neck decoration finishes 
with a pendant effect, the pendant, as large as_ the 
palm of the hand, being placed just over the belt. The 
whole thing, of course, is attached to the dress fabric. 
Jewelry for morning wear is, of course, confined 
mainly to semi-precious ornaments. With the fashion 
able tweeds a ring, brooch and earrings to match are 
(Continued on page 43) 
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Dame fashion on “fifth Avenue 


By Isabelle M. Archer 


FINAL survey of style notes on Fifth Avenue 
A has brought forth many an interesting fashion 

item. During the spring buying of engagement 
rings, two newly favored forms made their appearance and 
these, in new color combinations, are being featured by a 
leading jewelry shop on the Avenue. These two finger 
rings are shown in the illustration. One is set with a 
square table-cut topaz, ornamented on either side with 
small diamonds and peri- 
dots set in three long lines 
which converge and run 
into a single gem-set circle 
for the remainder of the 
ring. This pattern was car- 
ried out for an earlier engage- 
ment ring with a large dia- 
mond for the central stone and 
small diamonds and pearls alter- 
nating on the shoulders. The sec- 
ond ring has a huge round-cut piece WS 
of cabbage jade, flanked on either A 
side with sapphires, diamonds and 4 
pearls, in a fan-shaped motif. This S 
jade replaces the original large black 
pearl in the first finger-ring of this pat- 
tern. 


ONVERTIBLE jewels have interested 

the jewelry designer ever since the first 
Paris introduction of these clever platinum 
ornaments. A convertible brooch re- 
places the plaque on a bracelet, makes 
the central motif for a choker neck- 
lace or is used for the central sec- 
tion of a tassel-trimmed shoul- 
der ornament. In the illus- 
tration, this oblong-shaped 
jewel is jointed on either 
side with the diamond- 
mounted links of a 
platinum chain 
bracelet. It is set 
with an emerald for 
the central stone and tri- 
angular-cut topazes within 
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also included in this attractive collection. Blue is a fa- 
vorite summer color, almost replacing the green-yellows 
and sea-greens of the early months of the summer. This 
blue is repeated in the lapis of the clock frame and the 
separate short-legged stand for one of these new clocks. 
A modernistic pattern carried out in colors to harmonize 
with the brick, black and sand color-scheme of another liv- 
ing room, is the tiered design with the straight flat base. 


EPARATE = sweaters 
iJ and blouses, with 
skirts and jackets harmon- 
izing in color are still a high- 
ly interesting fashion note. 
In the illustration are three 
i) of the latest blouse patterns, 
2 i two on the sweater order and a 
| third in sheer crépe. The jewels 
*/ for wear with these repeat the lines 
of the sweater necks in their neck- 
laces and use matching brooch and 
belt buckles for the blouse. The hats 
shown are three of the highly favored 
styles. The first is a small fitted toque 
with the high line over the left eyebrow. 
The second hat is known as a vagabond 
shape. It has a floppy brim of medium 
width and a high soft crown. The third 
hat shows the new small brim upturned 
across the face and down at the back of the 
neck. 


RESS ornaments, clasps and 
utility brooches have gained 
in popularity with each succeed- 
ing month of spring until now 
we have an endless varia- 
tion in their designing, 
and, too, some com- 
pletely new forms in 
these _ enticing 
jewels. One of these 
new hat ornaments 
is a kite-shaped border of 
' carved jade with a dan- 
. od gling pendant hanging 











a diamond frame. A new 





use for a brooch has been 

found in the ornament placed on the cuff of the new eve- 
ning dresses which flaunt the long tight-fitting sleeves. 
This brooch is built in sections and hinged to make a form- 
fitting jewel. It may be rounded on the shoulder or shaped 
snugly to the wrist; it will trim a hat across the edge of 
the brim and up against the crown or it will make an orna- 
ment for the evening vanity bag. 


SEFUL articles and objets d’art for a man’s room 

are not easy to find or simple to select. However, 
new designs in desk clocks, especially suited for a man’s 
den, are shown on the Avenue this week. There is one 
with a half-moon face of frosted silver, inlaid in two sec- 
tions of green-veined quartz. This is conspicuous enough 
for its purpose, yet unobtrusive when placed on a flat- 
topped desk. Other small clocks for the summer home are 


from the lower point and 
carried out in pavé mounted seed pearls. Clasps for the 
back of the dress, for the shoulders, and the added day 
or evening scarf are now made with gold, silver or plat- 
inum frames, after the style of a huge paper clip. These 
are exceedingly handy little ornaments, with a promising 
career before them. They are made for day use in faceted 
gem stones, frosted crystal, smooth-cut opaque stones and 
in plain gold, silver or twisted copper wire. 


HE gemstones and the colored gems which best blend 

with the fashionable greens and yellows are those 
with the olive tints and the brownish tones. Peridcts. 
olivenes, chrysoprase and some of the brown blends in 
tourmalines give the best colors to match with the chart- 
reuse and capucine tones. Olivenes are set in rims of gold 
in alternating squares and triangles for a new necklace. 
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The Recognized Authority of the Trade 




















Do You Know What Your Customers Want? 


O you know what your customers actually want 
D to buy or are you depending on your ability to 
sell them what you have in stock? The answer 
to this question today often determines whether a 
merchant will succeed or fail under the new condi- 
tions that have developed in business owing to the 
complete change in attitude of the consuming public. 
There was a time when the retailer, be he jeweler or 
any other merchant, could successfully market a 
product by knowing the value of that product, its 
usefulness or its beauty, and impressing these quali- 
ties upon a consuming public. But that day is passed. 
This is the day of the buyer’s market and not the 
seller’s. The buyer has the final decision, and, what 
is more, he or she knows it. The successful dealer 
today understands that he can no longer tell his cus- 
tomer with impunity what he should buy. He must 
find out what he will buy and then be content if he 
is able to direct the thought of the buyer toward 
something which he, the dealer, can supply, but which 
is already, in a specific or general way, in the buyer’s 
mind. 

As was well pointed out by a speaker before the 
Southern Manufacturers Sales Conference at Atlan- 
ta, Ga., last November, it is for these reasons that 
retailers have shifted their study almost entirely from 
the producing market, as a primary consideration, to 
the consumer market. Formerly, the retailer told 
the consumer what the manufacturer made and what 
was, therefore, available for him to buy. Today, the 
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consumer tells the retailer what he wants and the re. 
tailer tells the manufacturer what he can sell, and 
the manufacturer must make what the public wil] 
ultimately consume—that is, if all three are to be 
successful. Said this speaker, “The public is no 
longer buying necessities from us but are selling ys 
their money and we are paying for it in merchandisge, 
They have what we want more than we have what 
they want. So if we hope to buy dollars with mer. 
chandise, we must offer something that the consum- 
ers want, more than their money in order to effect 
an exchange.” 

As he well pointed out, merchants are competing 
today, not against each other, but are matching their 
wits and merchandise methods against prosperity, 
speed and a constant desire for change. 





Keeping Everlastingly After the Crooks 


STORY in the last issue of THE JEWELERS’ 
A CIRCULAR telling of the arrest of three men in 

New York, while robbing a jewelers’ window, 
emphasizes a condition that the crooks have learned 
to their sorrow, and for which reason they have not 
operated on our industry to an extent proportionate 
to the value of the loot obtainable, or to the ease with 
which it can be disposed of. They have learned that 
the danger of being captured after a jewelry robbery 
is greater than that which follows a theft in any other 
line. 

The crooks, in question, had operated successfully 
in many other sections. They had recently operated 
in Boston, robbing the window of a member of the 
Jewelers’ Security Alliance and the Pinkertons had 
been put on the case. Though the detectives had rea- 
son to feel sure they knew who had committed the 
robbery, there was no witness obtainable and no ar- 
rests were made. But the men were trailed to New 
York, were watched and after they had operated ona 
jewelry store in Manhattan were captured and later 
confessed because the evidence against them was clear. 
They were told by the detectives that it was not the 
New York robbery that had been their undoing, but 
it was their previous robberies, wherein the evidence 
against them had not been conclusive. They had 
been watched until capture and conviction were sure 
and this would have been done though it had taken 
years to accomplish the object. 

The older crook has learned that once the jewelers 
crime organizations get after him he will be trailed 
for years and captured eventually, no matter what 
time it takes or what is the expense incurred. Even 
if the evidence of the crime upon the jeweler is not 
clear, he will be followed until evidence of some crime 
is obtained that will make his incarceration a cer- 
tainty. He may rob a jeweler’s establishment one 
year and be “sent up” for a mail robbery another; 
but sent to jail he will eventually be, because, having 
once robbed a jeweler, the detectives will be perpet- 
ually on his trail until he is captured and landed in 
jail. 

While it is true “continuous pursuit and no compro 
mise with the thief” has been an item of big expense 
to the jewelry trade, and even though it has not by 


ea eee ae A i a ee 


eon et oe 


— 
an 


-_ ot ey Fy 9 


— 
eo -_ 








ith 


ny 
ler 


lly 
ed 
he 
ad 
24- 
he 
Ar 
OW 
1a 
er 
ar. 
he 
ut 
ce 
ad 
re 
en 


T's 
ed 
at 
en 
ot 
ne 


ne 
YT; 
ng 
at- 


se 
oy 


July 4, 1929 


any means given us immunity from robbery (owing 
to the number of new and young criminals that have 
entered the field), it has minimized robberies in our 
industry to a marked degree. This is particularly 
true among the older hands—the professional crim- 
inals who, by their own experience and that of their 
fellow crooks, have learned that a jewelry robbery 
means that the Pinkertons will be forever on their 
trail. 

It has cost the industry much in effort and in 
money to establish a reputation for everlasting war- 
fare on crooks, but the results have more than been 
commensurate with the expense. The retailer or 
wholesaler who pays dues to the Jewelers’ Security 
Alliance can feel that he is not only helping to pro- 
tect himself, his business and his stock, but he is do- 
ing his share in helping to keep the crooks away from 
the jewelry industry at large. 





A Great Gem Work Brought Up to Date 


EMBERS of the gem trade throughout the 

M world will be pieased to learn that the trade’s 
most famous work on gems and gem mate- 

rials “Precious Stones,” by Dr. Max Bauer, may soon 
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tures supplied by Professor Bauer, by Dr. George F. 
Kunz and other famous gem experts and mineral- 
ogists. These included new facts concerning precious 
stones that had appeared in more recent mineralogical 
literature, mainly facts about new localities and occur- 
rences, and additional facts as to the chemical com- 
position of stones were also incorporated, these be- 
ing the work of Prof. S. L. Penfield of New Haven. 

This English edition, published by Chas. Griffin 
& Co. of London and J. B. Lippincott Co. of Phila- 
delphia, grew in popularity and soon the entire edi- 
tion was exhausted, and for a number of years the 
work has been out of print. For some time back 
jewelers were able to get it only through the second- 
hand book stores and at public book auctions, but the 
prices of the work have risen so rapidly and the 
scarcity has become so great, that today those who 
have no copy of the English text have been able to 
consult it only in the great public libraries that have 
it. The German edition was also exhausted, and 
after the death of Professor Bauer it looked as if the 
work would be no longer available to the new genera- 
tion. 

Fortunately, however, the demand for it has evi- 
dently been so great that it is again being published in 


again be available in the 
German. The _ original 
work published in 1896 
(after being issued in 
parts), proved by far the 
most important contribu- 
tion to gem literature that 
had appeared in a volume 
of its kind, inasmuch as it 
covered the entire list of 
gem stones and gem mate- 
rials known up to that 
time, with an account of 
their characteristics, oc- 
currences and distinguish- 
ing features and facts 
about mining, tests or 
methods of determination, 
etc... which were of par- 
ticular value to mineralo- 
gists, lapidaries and 
jewelers. The work found 
its way throughout the 
German jewelry trade, 
and later all over the 
world wherever the user 
could translate it himself 
or have it translated. 
When the English edi- 
tion appeared in 1904 it 
was hailed with joy by 
both American and Brit- 
ish jewelers for the trans- 
lator, L. J. Spencer, then 
assistant in the Mineral 
Department of the British 
Museum, produced a work 
that had all the character- 
istics of the original, but 
added a number of fea- 








IMPORTANCE OF THE “LOUPE” 


STAIGER & SONS 
Importers of Diamonds 
527 Fifth Ave. 
New York 


Accept our congratulations on the appro- 
priately named folder you have gotten up 
entitled “The Jewelers’ Circular Loupe.” 

If your idea is to carry out this plan with 
most of the largest cities of the country, you 
will be giving the inside men a good idea of the 
conditions existing in the cities their represen- 
tatives call on. 

Will be pleased to have you keep our name 
on the mailing list so that we receive all the 
reports published. 

Very truly yours, 
STAIGER & SONS, Inc. 
By H. M. Staiger. 
* 


* * 


This is an example of the many comments we 
have received in regard to the importance of 
the analysis of the jewelry market conditions in 
the various cities, now being published in bro- 
chure form under the name of “The Jewelers’ 
Circular Loupe.” Answering the questions of 
Messrs. Staiger for the benefit of the rest of our 
readers, it is our plan to carry out this idea in 
most of the largest cities of the country and the 
survey thus made should prove of great value to 
manufacturer and wholesaler in analyzing his 
market, as well as valuable to the retailer of 
the. cities surveyed in letting him know the pro- 
portion of business he is doing of the entire 
amount of jewelry sold in that center.—Editor 
of THe JEWELERS’ CrRCULAR. 








German in small parts 
under the title of “Edel- 
stein Kunde,” bearing the 
imprint of the house of 
Chr. Herm. Tauchnitz of 
Leipzig. The old work, of 
course, contained none of 
the facts of the last 25 
years, but the new work 
has been brought up to 
date, at least in the intro- 
duction of Prof. Dr. 
Schlossmacher, director 
of the Mineralogical Insti- 
tute of Konigsberg. Only 
the first four parts of 
“Edelstein Kunde” have 
appeared to date, each one 
containing about 64 
pages, and at this rate, it 
will be a year or more be- 
fore it is completed even 
in the German. What ar- 
rangements have been 
made for the final trans- 
lation into English, when 
it is complete, we do not 
know, but from the in- 
quiries we have received 
in the last 10 years we 
feel sure that the demand 
for an English edition 
will be even greater than 
that which brought forth 
the Spencer translation. 

In answer to a large 
number of inquiries by 
our readers, we would say 
that until this work is 
(Continued on page 43) 
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SELLING -HOORE 
MERCHANDISE 


By Better Displays 


By R. K. Doran 


EWELERS, consider this thought for a moment! 
Why did the peddler of old take so much pains at 
each stop, planned or extemporaneous, to unwind his 
trappings and take out each and every article that his bag, 
box or bundle contained and expose his wares to the view 
of his prospective customer or customers? Why did he 
not spare himself all this labor and time and merely tell 
the customer or customers what he had in that bag, box 
or bundle? 

Well, the answer is just this: In the first place, this 
peddler knew that a great portion of the secret of success- 
ful selling lay in his showing the public what he had. In 
the second place, this peddler refused to be lazy! 

The knowledge and initiative of this almost legendary 
peddler explains the present popularity of the use of win- 
dow displays in order to sell thread, women’s dresses, 
vacuum cleaners, etcetera, etcetera and jewelry. The ped- 
dler was the first recognized merchant. He used his head 
and his hands and made a good living. 


UT let us forget the peddler and come to modern times. 

Let us sing of window displays as 1929 sees them. 
Let us talk of limited display space and the almost incredi- 
ble amount of merchandise that the average jewelry store 
can show in the meager portion given over to window dis- 
play purposes. 

We cannot say anything new, we cannot tell of things 
that have not already been chronicled and repeated many 
times, but we can again record, and will do so, here and 
now, a few of the essentials to good window selling. We 
will also, before the article is finished and done, tell you 
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how several well- 
known and_= suc- 
cessful retail 
jewelry store pro- 
prietors and de- 
partment store 
display managers 
show jewelry mer- 
chandise to a passing and discriminating public. 

First of all, a jewelry display must have a good setting. 
The floor, the fixtures—everything connected with the dis- 
play, outside the actual merchandise, must be clean and 
attractive. The “stage” and the “props” must lend color 
and harmony to the “ensemble” or the “show” will be a 
“flop.” At least the window will produce a negative ap- 
peal, and we don’t mean maybe! 

It is the writer’s personal opinion after examining 
scores of jewelry windows and talking with scores of 
jewelry store owners, that if more attention was paid to 
this angle of window selling, the “properties” of a display, 
the individual store would do more business. 

It is true that the public does not buy these “properties,” 
but they are greatly influenced to buy or not to buy by the 
quality and quantity of these self-same “props.” 





ECOND, we come to the actual merchandise itself. We 
were standing before the jewelry window of a fairly 
high class department store one evening. We had noticed 
that several of the cases in which watches were resting 
were filled with a thin layer of dust—soot, if you please. 
While debating with ourselves the success of this particu- 
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This attractive 
display of watches 
was made by T.C. 
Tanke, Inc., Buf- 
falo, N.Y. 


Note the crescent 
shaped drape ef- 
fect immediately 
back of the mer- 
chandise 


Observe also the 

Clepsydra or wa- 

ter clock symbolic 

of early timekeep- 
ing 


lar store’s jewelry section, two young ladies came along 
and gazed also at the watches. One said: 

“Heavens! Look at the dust in those watch cases. I’d 
have to be pretty hard up before I’d go in there and buy 
anything.” 

Her partner expressed a like view and they proceeded 
up the street. Three days later we walked down this same 
street, looked in this same window, and saw the same soot. 
Where the soot came from doesn’t matter. But the trade 
that was driven away from that store does matter! It 
matters to the individual store and it matters to the 
jewelry industry as a whole. The first requisite for a good 
jewelry window display is cleanliness. Don’t forget that. 
jewelers ! 

Another requisite is class. It is a little hard to define 
this word, but let it be said that the first essential to 
“class” is a display that does not show too many articles. 
More window displays have been killed and speedily buried 
because of a show of a superabundance of merchandise 
than by any other destructive agency. Too many items 
confuse the one looking—there is too much to see. ’ Just 
put yourself in the place of a passerby looking into a 
crowded window. You gaze a while and then give up the 
ghost and walk on. Why do you do this? The truth is 
you haven’t got the time nor want to take it to search out 
an article you may want. 

Quantity, then, is an item to be considered. But per- 
haps quality should precede. Select your best items, those 
that the public would be interested in. Do not choose back 
numbers. Be up to the minute. Be seasonal. Be timely. 
If some news happening brings out something of special 
interest to jewelers, tie-up your windows with this bit of 
news. In other words, put class into your windows—don’t 
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Tanke uses his- 
torical devices 
quite frequently 
as they attract 
much attention 


The firm changes 

window displays 

regularly once a 

week and some- 

times twice every 
ten days 


The show win- 
dows are quite 

small, measuring 
only 30 by 54 in. 


forget this word, class, jewelers, when trimming your win- 
dow next week. 


Me the for a little change, let’s see what sort of win- 
dows a few Buffalo, N. Y., jewelers and depart- 
ment stores possess, how they display merchandise in their 
windows and what the proprietors and display managers 
think of window display as a sales medium. We have se- 
lected Buffalo—it is a typical American city—and have 
made a “baby” survey of things along window display 
lines in this western New York metropolis. 

In this city of Buffalo we selected four regular jewelry 
and two department stores as the basis of our little survey. 
We might have chosen fifteen other stores just as success- 
ful in this city, but we had to draw the line some place. 
We could not possibly interview all the successful jewelry 
merchants in this large city. 

T. & E. Dickinson & Co.—This store is one of the oldest 
and largest jewelry establishments in the country. It is 
housed in a fine, modern building of aristocratic mien and 
is exceedingly well-located. This store possesses two ex- 
tremely large windows. They are 109 inches wide by 54 
inches deep. Right from the start, it may be seen that 
Dickinson’s have a problem, and large windows constitute 
this problem. Says Harold H. Dickinson, one of the junior 
members of the firm, and in charge of window displays: 

“We have so much space that the use of one color, ex- 
clusively, in all displays is a necessity. Another factor 
that we must well consider is lighting. We have overhead 
floodlights and eac hwindow is equipped with eight 400- 
watt lamps to give the necessary illumination. We do not 
use artificial light in the daytime. 

(Continued on page 35) 
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ADVEDTIZING 
‘Rotogravure Advertising 


Has Many Advantages, Says Nolte C. Ament of Geiger & Ament 


HE advisability of using the roto- 
gravure section of the newspaper 
has been urged on several occasions in 
this department. The following com- 
munication from Nolte C. Ament, of 
Geiger & Ament, giving his firm’s very 
profitable experience with the rotograv- 
ure section will be 
read with interest. 
Mr. Ament says: 
“Many jewelers 
are overlooking one 
of the best mediums 
of advertising 


their particular 
business; a medium 
that reproduces 


faithfully photo- 
graphs of the beau- 
tiful things to be 
found in the jewelry 
store; a medium 
that can boast of 
at least 90 per cent 
attention value. It 


costs more than 
black and_ white 
newspafer adver- 


tising and is worth 
more. This medium 
is rotogravure ad- 
vertising. 

“If you have 
never used roto ad- 
vertising, your first 
reaction will prob- 
ably be that it is 
too expensive. . You will reason thus: 
‘My newspaper advertising will only 
cost me about one-third as much for the 
same size advertisement. Why should I 
pay three times as much for space in 
the rotogravure section?’ 

“In the first place, let us consider the 
attention value of the rotogravure sec- 
tion of your local paper. It is filled with 
attractive photographs of interesting 


By Robert F. Nattan 


news events, famous personages and lo- 
cal scenes, all reproduced with the ab- 
solute fidelity of a fine photograph. 
Every reader of the paper—both young 
and old—is attracted by pictures, so it 
is the one section of the Sunday paper 
that appeals to all the family. Mother 





A group of roto advertisements by Geiger & Ament, Louisville, Ky. 


may be interested in the woman’s page, 
father in the financial section, daughter 
in the society section and son in the 
sports section, but mother, father, 
daughter and son are all interested in 
the pictures of the rotogravure section 
and that part of the newspaper is usu- 
ally the first they want to see. 

“So, as far as ‘attention value’ is 
concerned, your advertisement will ap- 


pear in the only section of the paper 
that interests every member of the 
family. It is estimated that the roto- 
gravure section commands at least 90 
per cent attention value. 

“By the rotogravure method of re- 
production you can illustrate diamonds, 
silver, jewelry and 
watches with all 
their intricate de- 
tails, from the ac- 
tual _ photograph. 
Their beauty is 
faithfully repro- 
duced. In black and 
white newspaper 
advertising the jew- 
eler is dependant 
either on line draw- 
ings or coarse screen 
half tones. Using 
line drawings is 
probably the better 
of the two processes 
for the jeweler, but 
this method is flat 
and lacks depth and 


detail. Reproduc- 
ing by the coarse 
screen half tone 
method, it is im- 
possible to bring 
out details accu- 
rately. Often in 
casting your illus- 
tration from the 
matrix, the cut is 


apt to smear on account of improper 
or careless casting. 

“Taking all things into consideration, 
rotogravure advertising is worth more 
than black and white advertising. This 
article is not written to belittle your 
regular black and white advertising. 
Roto advertising, due to its appearance 
only on Sundays, should be used to sup- 
plement regular daily black and white 
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advertising. The purpose of the above 
statement is to place before the jeweler 
the actual facts, as the writer has found 
them during seven years of actual ex- 
perience in advertising jewelry both in 
black and white and rotogravure sec- 
tions. 

“If you are using your local roto- 
gravure section or contemplate using it, 
remember that the technique of roto 
is different from your regular black and 
white. Do not make the mistake of 
using ‘line drawings’— always use 
photographs. Photographs attract the 
attention of the reader more quickly 
than a line drawing—and besides you 
can always use line drawings in your 
regular black and white advertisements. 
Use a small amount of copy. On Sun- 
day, with five to ten sections of the 
newspaper to look through, your readers 
will not read your advertisement if it 
has too much copy. Using the reversal 
process of white lettering on a dark 
background is very effective in roto, for 
it gives a contrast which will make your 
advertisement stand out.” 

There are illustrated here, several 
rotogravure advertisements which follow 
up the thoughts outlined above. 


* * * 


Advertising Summer Requisites 


ISE jewelers will now feature 

summer requisites in the window 
display and in the newspaper advertis- 
ing, which need not demand very large 
space. This merchandise may include a 
number of things such as—ice tea sets, 
requisites for the outdoor bridge party, 
strap watches for golf, tennis, polo, 
hiking, etc., costume jewelry for the 
summer gown, clocks for the summer 
home, lighters, remembrances for those 
going away, Bon Voyage gifts, silver 
for the summer home, etc. 
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Original Copy for Repairing 
Department 


ANY jewelers report active business 

in watch repairing during the sum- 
mer time when business is slow in the 
regular merchandising lines. It is wise 
to give more attention to the watch 
repair department and business can be 
secured by advertising to show the pub- 
lic the advisability of having a watch 
repaired before going away. Urge in 
the advertising the necessity of having 
more accurate time. It might also be 
well to appeal to one’s sense of pride 
in having an accurate timepiece. A sug- 
gestion for an ad along this line is this: 





People Are Judged 
By Their Watches 


AS a rule the careful sensible per- 
son always looks to his watch 
and sees it keeps accurate time or at 
least time within a reasonable rate. 
In answer to the question, “What 
Time Is It?” you'll want to be able to 
give correct time and there is a real 
sense of pride that ensues from being 
able to do this. 

Carelessness of a watch very often 
indicates wastefulness or  indiffer- 
ence, and, after all, it is the pains- 
taking careful watchful individual 
who is ambitious and_ eventually 
reaches the goal. 











Many people like to read this type 
of advertising and if you will run sev- 
eral little ads along this line from time 
to time in a special position in the local 
newspaper, readers will gradually begin 
to look for your expressions of philoso- 
phy and publicity and much business 
will be yours. 
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How to Feature Beverage Sets 


HE sweltering days of summer sug- 

gest some timely merchandise which 
might be well featured by the retail 
jeweler. Jewelers, for instance, who 
carry glassware might devote more of 
their newspaper space to the advertis- 
ing of beverage sets. Summer time is 
thirsty time and a strong appeal could 
be made to readers. With the sale of 
this side line the jeweler’s turnover can 
be increased. Here is a little sugges- 
tion that may be helpful. 





Ice Cold Drinks 
Will Taste Better 


HEN served out of one of our 
dainty glasses which add grace 
to the hand that holds them. 

See our window display today for 
summer beverage sets that have a 
distinctiveness all their own, 

Our gold encrusted glassware is par- 
ticularly suitable because of its 
beauty, thinness and gracefulness. 

When your guests say “How re- 
freshing and what dainty glassware!” 
Madam Hostess will get a real thrill 
of satisfaction. 

Our ice tea, ginger ale goblets, 
water glasses, sherbets, finger bowls 
and pitchers will serve you well in 
the good old summer time. 











Summer time is an opportune occasion 
for the sale of glassware and you must 
suggest its use and timeliness to the 
public as indicated in the above an- 
nouncement. Suggest ice cold tea sets 
or beverage sets for the outdoor bridge 
party and for the luncheon or dinner 
party for the summer home. Put at- 
tractive slogans in your window display. 


j ites, — 
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Other examples of attractive rotogravure advertising by Geiger & Ament 
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Jewelers Serve Tea 


and Sell More Silver 


By A. S. Keast 


NE of the finest examples of retail 
jeweler cooperation that has ever 
come under our observation was exem- 


event, by reason of its successful termi- 
nation. 
To furnish entertainment for the la- 





dies attending the convention, and inci- 


plified only a few days ago in connection 
dentally, to make the use of sterling sil- 


with the convention sessions of the 


The Allentown Jewelers Association 
requests the pleasure of your company 
at a Tea 
on Tuesday afternoon May the seventh 
at two-thirty o’clock 
Americus Hotel 


Mr. Joseph Little from the Sterling Galleries 
of the International Silver Company 
will present the 
Correct Art of Table Setting illustrated 
with settings in various Sterling Silver: patterns 








ver better known among local house 
wives, a tea was held in the ballroom of 
the Hotel Americus. Engraved invita 
tions were mailed to a list of approxi 
mately 500 names, culled from the mem 
bership lists of the Women’s Club and 


Pennsylvania Retail Jewelers’ Associa- 
tion, held in Allentown. The Allentown 
Jewelers’ Association, whose member- 
ship is composed of local retail jewelers, 
staged a stunt that will long be remem- 
bered by those who participated in the 





Admission by card only which 

may be procured through any of 

the following— 
W.H. Appel 


Brones Jewelry Store 


C. G. Harman 
Kay Jewelry Co. 





A.Cohen E. Keller & Sons | 
Fred P. Ehrhard H.1. Kistler | 
Faust & Landes Paul M. Koehler | 
A.C. Fellencer Son Rogers Jewelry Co. | 
P. A. Freeman Ralph M. Smover | 
Gordon G. Geiss Charles C.Vost | 

| 

| 





the well-known Lehigh Country Club. 

Preceding the tea, a very interesting 
and educational talk on “How to Set the 
Table” was given by Joseph D. Little, 
manager of the Sterling Galleries of the 
International Silver Co., New York. 
Refreshments then followed. Tea was 
poured by the wives of local jewelers, 
who presided over tables set with gleam. 
ing silver loaned for the occasion by the 
jewelers themselves. 

Cards of admission, obtainable at most 
of the jewelry stores in the city, and 
signed with the name of the guest, 
identified every woman who attended the 
tea. 

Aside from the social features con- 
nected with this event, the fact worth 


| 


Admit 
Mrs. A. Stanley Keast 
to Jewelers Tea 
Tuesday afternoon | 
May the seventh 
at two-thirty o'clock 
Americus Hotel 


emphasizing is that every woman who 
attended the tea came away with a bet- 
ter understanding of the nature and 
value of sterling as a dinner table ac- 
cessory. Already the effect of the tea 
is being felt among local jewelers, one 
of whom sold $102 worth of sterling 
flatware to a single customer just a day 
or two following this function. 


TAGING an event of this nature in 

any community might involve an 
outlay of several hundred dollars, but 
if the cost was apportioned among those 
jewelers participating, each one’s share 
of the expense would be nominal. An 
occasion of this kind will be talked 
about and remembered for months to 
come by the women folk, both because 
of the educational as well as social fea- 
tures.—A. S. K. 








The first instalment of the interesting 
article “Distribution of Sales for 1928 
with a helpful business analysis will be 
published in the issue of July 11. 
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Selling More Merchandise By Better Displays 


(Continued from page 29) 


66 THIRD factor that demands attention and study 

Q is the proper selection and placing of articles in 
our windows. While we display but few items, we do have 
to show enough to make a good ‘showing’ in our wide 
windows. As the use of plenty of ‘white space’ is potent 
in newspaper copy, so plenty of ‘open space’ is equally po- 
tent in window displays. Overdressing is bad, while un- 
derdressing is worse. A happy medium in quantity is best 
for passers-by and store. 

“We use price tags on window merchandise but only on 
‘commercial’ goods. Diamonds or expensive jewelry do not 
carry price marks, as our policy is one that desires the 
prospective customer to be inside the store when learning 
the cost of expensive ware. We have the prospect in front 
of us and there is good opportunity of explaining the cost 
and telling in detail just what there is to the article and 
why it is worth its cost. 

“All our windows combine both the expensive and the 
inexpensive. The expensive merchandise is placed in the 
center of the display with the articles of less expense 
placed around and about this center display. 

“It is our belief that window displays, the right kind, are 
a jeweler’s greatest asset. And it is my personal opinion 
that our windows mean $15,000 net profit yearly to us!” 

T. C. Tanke, Inc.—The window displays at this well- 
known, successful jewelry establishment—the uptown 
store—are in charge of Mrs. Pearl E. Bresman, who takes 
care of the south window that is devoted exclusively to 
diamond merchandise; Mrs. E. L. Dawson, in charge of the 
other, or north window, that contains commercial goods 
and silverware; and Theodore C. Lipp, watch department 
manager, who supervises all watch and clock displays. 

The Tanke windows are small, measuring 30 hy 54 
inches. An accompanying photo shows a Tanke watch dis- 
play. Note the stage effect, the high class mahogany back- 
ground and the crescent-shaped drape effect immediately 
in back of the actual merchandise. Note also the clepsydra, 
or water clock. Tanke’s use historical devices quite often 
and find that they attract an inordinate amount of atten- 
tion and bring to the store much good business. 


ANKE’S change their windows once a week, some- 
times twice every ten days. Their policy is to fit the 
display to the season. We are now listening to Mr. Lipp: 
“In actually trimming our windows, we do the center 
first, then the front and finishing with the sides and back. 
The best merchandise occupies the center of the stage, as 
arule, and this center is the ‘hub’ around which our entire 
window display revolves. We use the sides, front and back 
to add harmony, color and life to the center, or predomi- 
nant item or items. A window display must not only ap- 
pear well but it must be attractive and tempting. We use 
the price tag on a few of the articles. We do not hesitate 
to price even the most expensive items. Our experience is 
that a few prices on window merchandise stimulates desire 
to purchase. One of our windows always displays a $5 
pearl and crystal necklace. In the last few months we have 
sold over two gross of these necklaces, and nearly all of 
these sales were due directly to window display and to 
the fact that a price tag was on the article.” 

Kay Jewelry Co.—This is a “chain” jewelry store and 
does a fine large business. Its windows are first class, not 
of the “chain” variety, and prove conclusively that a 

chain,” with small window space can produce displays 





that compare favorably with exclusive jewelry establish- 
ments. 

“Our windows,” says C. G. Kirchhofer, credit manager, 
“bring us 40 per cent of our business. They are dressed 
to attract two kinds of customers—those who want expen- 
sive items and those who must be content with the inex- 
pensive. We have found that it does not pay to use the 
window that appeals to but one class of buyers. Space is 
wasted and money is thrown away by striving to sell to 
but one type. 

“We are putting fewer articles in our windows and are 
getting away from the practice of pricing everything. 
Many of our window items have price tags, but not all!” 

Leininger & Oelheim.—This firm spends as much time 
on its “windows” as any firm the writer knows of. Time 
is spent on the selection of the merchandise and the plac- 
ing of this merchandise in attractive window array. Note 
the accompanying photograph of a Leininger & Oelheim 
window display., Pretty nice display of silverware, isn’t 
it? It has balance, rhythm, harmony—it is quite pleasing 
to the eye. 

Over 80 per cent of merchandise is purchased “through 
the eyes.” If a display, if an article has real appeal to the 
eye, it is as good as sold. Thus, it behooves jewelers to 
put their wares where people can see them. And it be- 
hooves jewelers to show as much merchandise as they can, 
not at the same time, but over the course of a month or 
year. Leininger & Oelheim have adopted this policy—a 
policy of showing all their store in their windows over a 
comparatively short course of time. This store finds that 
their two long, but not wide, windows pay handsome divi- 
dends indeed! 


CHE are now going to say a few words about the jewelry 
window display activities of two Buffalo department 
stores—The J. N. Adam Co. and Adam, Meldrum & Ander- 
son’s: 

John Houswood is display manager of the former, while 
John F. Wolfgruber does the display work at the latter 
store. Says Houswood: 

“We have full jewelry windows approximately twelve 
times a year. Practically all windows appeal to three 
classes, viz.: the buyer of inexpensive jewelry, the one who 
likes goad things but who can’t afford the best, and the 
customer who has unlimited means. Each window con- 
tains sports, afternoon and evening jewelry. 


“But we do not crowd windows. We display sparingly 


and in sufficient quantities. We use fixtures to good ad- 
vantage and find that they add to the jewelry ensemble. 
We never use price tags in jewelry windows. We sell more 
jewelry by forcing the people to come inside and make 
jewelry inquiries.” ; 

Adam, Meldrum & Anderson’s do not price jewelry win- 


‘dow merchandise.. “We avoid price tags,” says Mr. Wolf- 


gruber, “for two reasons. First, we feel that more and 
better jewelry will be sold by making the public enter our 
store and department. Second, the absence of price tags 
does not give cheap jewelry houses throughout the city a 
chance to say: “They are selling the same thing at Adam, 
Meldrum & Anderson’s for so-and-so.’ 

“We use about six jewelry windows a year and always 
make use of one special window, the extreme north one. 
We want people to become accustomed to seeing jewelry 
in this window. We display the best sparingly and find that 
this method of display sells jewelry!” 
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Style No. 2523—Regent imitation seed pearls in a beautiful triple twist, 17” long 
with a carved pendant of simulated Chinese jade. Mounted with a spring 
ring, and filigree tips in sterling silver 


Subject to Standard Trade Discount 


_ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


FOUNDED 1867 tan end ma FOUNDED 1867 


MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N. | 
: BRANCH OFFICE: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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This is a jewelry de- 

ment in the fur- 

niture store of Vic- 

tor & Co., Buffalo, 
| es 


The whole establish- 

ment comprises 

about 157,000 sq. ft. 
of floor space 
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Of this only 160 sq. 
ft. is devoted to the 
jewelry department 
which, however, oc- 
cupies best position 


The jewelry depart- 
ment, says the firm, 
stimulates sales in 
other departments 


Low a “furniture Concern 


Plays Up Jewelry - 


By John W. Fleming 


IVE glass-enclosed, solid walnut, highly illuminated 

showcases, each eight feet long, laid end-to-end, com- 

prise the jewelry department in the Victor & Co. 
furniture store, Buffalo, N. Y. The depth from the front 
of these showcases to the bases of the cabinet sections 
back of them is four feet. Thus the entire jewelry de- 
partment occupies 160 square feet of floor space. The 
Victor & Co. store itself is a new ten-story, white terra 
cotta structure comprising 157,000 square feet of floor 
_ spread over its basement, mezzanine and ten other 
ights. 
The jewelry department with its mere 160 square feet 
is the establishment’s smallest section, yet it is located in 
the store’s biggest post of honor. It is the only depart- 
ment on the main, street-level floor and jewelry is the only 
merchandise sold on this floor. 


E reasons for this location, as well as the reasons 

for the fact that this furniture store has a jewelry de- 

partment, are three in number as outlined by A. L. Ham- 
burg, manager of the department: 

“First and most obvious we have a jewelry department 
because we find that we can and do sell jewelry. The fact 
that we successfully retail jewelry in our home furnishings 
store is probably due to the fact that the type of clientele 
that patronizes the high-grade furniture store is the same 
class of patronage that is interested in and buys jewelry. 

‘Another reason for the success of a jewelry section in 
4 home furnishings firm lies in the fact that jewelry more 


and more is being lifted out of the strictly luxury class 
and into the class of furnishings for the home, as wit- 
nessed by the classification of the new jeweled pen-and- 
pencil sets as furniture as well as clocks, toilet sets and the 
like. 

“Second, we have a jewelry department because it is a 
very effective medium for stimulating sales in all other 
departments of the store. For instance, people see lamps 
in our jewelry department, lamps that we use to add light, 
color and attraction to the section, and they buy copies of 
the self-same lamps in_the lamp department, ’way up on 
the seventh floor. 

“Third, we have a jewelry department because no other 
item of merchandise lends itself to display better than 
jewelry with its light, color and beauty. 

“This display afforded by jewelry not only attracts at- 
tention to the jewelry section but to the whole store as 
well, which accounts for the fact that the jewelry depart- 
ment is located proudly on the main floor and is the only 
department on this floor which is otherwise given over as 
a reception and lounging room for the firm’s friends, its 
customers.” 


HAT’S why Victor & Co., for 27 years one of the 

country’s leading furniture firms, have been conduct- 
ing a jewelry department for fifteen of these years. And 
that’s why the establishment when it moved into its new 
home’ on Monday, June 15, 1928, allocated the post of 
honor to the jewelry department. 
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EN CUTTERS AND IMPORTERS OF 
FANCY SHAPED DIAMONDS EXCLUSIVELY 
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With so much emphasis laid on the effective display 
properties of jewelry it is only natural that this establish- 
ment should devote considerable time, labor and thought tp 
the layout of the department once it decided to place the de- 
partment on the main floor, alone, the only section of the 
retail branch of the store on this floor. 

Victor & Co. strove for one goal in laying out the jewelry 
department—effective simplicity. They gain their sim- 
plicity by simply and strictly adhering to the ancient 
axiom: ‘A place for everything and everything in its 
place.” 


FFECTIVENKESS is gained by subjecting every fea- 

ture of their lay-out and display to one code. The lay- 
out or display must be colorful, harmonious and attractive, 
eye-compelling, and, so far as is practicably possible, 
unique. The proof of the puflding is in the tasting and 
similarly the best exposition of what Victor & Co. have 
done in striving for their goal of effective simplicity prob- 
ably lies in a description of the jewelry department. 

The color scheme of the department is one of American 
Beauty red and black. This vivid, harmonious, eye-com- 
pelling effect has been obtained by utilizing the solid wal- 
nut showcases and the ebony jewelry boxes in these cases 
as a dark background against which the American Beauty 
red of the cerise plush backs of the removable pads in the 
boxes scintillates. 

Simplicity is got by the arrangement of the merchan- 
dise in the showcases. There are five cases. Two are 
filled with watches, 15 per cent pocket pieces and 85 per 
cent strap watches. One showcase contains diamonds only. 
The two remaining cases are filled with novelty jewelry 
and other stones and embrace such items as knives and 
chains,. necklaces and vanity cases, the jeweled pén-and- 
pencil sets, cigar lighters and the like. 

This year the color scheme will be changed from Amer- 
ican Beauty red and black to turquoise blue and black, 
thus lending variety to the colorful atmosphere of the de- 
partment. 


HE ebony showcase stock boxes are divided into 
squares by the removable, cerise-colored, plush-backed 
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pads, each pad being devoted exclusively to but one item” 


of jewelry. Thus every item of jewelry in the department 
is displayed individually on its own separate, removable 
pad, and is displayed distinctly apart from, yet a part of 
the other items. There is no merchandise on top of the 
showcases, so that the customer gets an illuminated view 
of every item from two angles as it lies in the case, from 
the top and from the side. 

Uniqueness enters the lay-out in the department’s un- 
usual arrangement of cabinets back of the showcases. 
Ten cabinet sections of the type usually used as bases for 
the wall cabinets form the rear wall of the section. 


GD UT there are no wall cabinets. -Just the bottom sections 

of the cabinets with their customary tiers of drawers. 
The reasons for this are two: First, Victor’s have found 
that wall cabinets are a temptation to over-buying and 
over-stocking. It seems that when the jeweler has wall 
cabinets he is not content until they are filled to repletion. 
Otherwise he looks upon his attractive stock cabinets as 
waste space. And so he is very apt to over-buy and over- 
stock just to fill the cabinets. Also, unsalable surpluses, 
this firm has found, are all too prone to accumulate in these 
cabinets. They are havens for slow-moving and non-mov- 
ing stock. : 

Second, the absence of the tall rear wall cabinets is 
pleasingly conspicuous. It gives the department a larger- 
appearing area and does away with much congestion and 
the crowded air that prevails in so many jewelry stores 
and departments. Atop these cabinet bases and sharing 
equal space, the flat silverware and the ivory toilet sets 
are displayed. 

At one end of the department there is a specially con- 
structed set of miniature stairs, made of beaverboard and 
muraltexed in onyx color, used to display clocks of the 
desk, mantel and boudoir types. 

In the center of each of the five showcases another novel 
touch is added by inserting a solid-black, two-step plaque 
upon which the choicest item in the particular case is dis- 
played. This plaque serves to break any monotony that 
might occur due to the glaring, colorful, sparkling forty 
feet of showcases. 





Goldsmiths of 5000 Years A 20 


Fine Specimens of Work of Ancient Craftsmen 


INE specimens of work in silver and gold by the 
goldsmiths of 5000 years or more ago, when the 
Sumerian dynasty ruled in Mesopotamia, will soon 

be added to the wonderful collections in the University of 
Pennsylvania at Philadelphia, Pa., as the result of more dis- 
coveries on the site of Ur of the Chaldees, famous as the 
home of Abraham. Descriptions sent to the Museum of 
the newest finds indicate that the jeweler’s craft in those 
days was a high and honored one and that the work of the 
goldsmith and silversmith was on a high plane considering 
‘ crude working materials and lack of machinery. That the 
craftsmen of 5000 years ago were artistic is shown plainly. 

’ Royal daggers of gold, elaborately chased and orna- 
mented, gold head dresses, rings, and silver vessels have 
been uncovered in the tombs of King Mes-kalem-dug and 
his family. All these finds were in the royal cemetery, 
hundreds of feet below the present surface, and, like the 
discoveries of last year on a higher strata, indicate the 
Sumerians had the pleasant habit of slaughtering all the 


retainers of their kings and queens and burying them with 
their royal masters and mistresses, to keep on serving 
them in the hereafter. The bones of scores of slain servi- 
tors have already been found. 

Two of the daggers with solid gold handles and blades, 
both elaborately chased and otherwise engraved, were in 
a wooden box with a cylinder seal, inscribed ‘Mes-kalem- 
dug, the King.” These, the archaeologists say, were worn 
by the King on ceremonial occasions. His golden helmet, 
an elaborate affair, more like a wig than a crown, was 
found last year by the expedition. 

In another burial chamber, that of a woman, presumably 
either a princess or a harem favorite, were a large number 
of gold headdresses of elaborate design and construction, 
golden earrings and finger-rings, and a long gold pin. The 
most notable find in this tomb was a cylinder seal of gold 
engraved with scenes of feasting. The archaelogists de- 
scribe this seal as of the finest workmanship. A gold 

(Continued on page 43) 
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Section of the polishing department 


Alifetime experience in diamond cutting 
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Parts [ntroduces New 
Jewelry Fashions 


American Indian Used as Motif in Jewelry Design—‘A 
Diamond a Year” for French Children—Odd 


“Door Bell” Brooches 


society. American tourists who have traveled all 

the way to Paris to see the way the world-famous 
French women dress, 
are surprised to see 
Parisiennes wearing 
jewelry and other 
accessories that fea- 
ture the costumes of 
the original Amer- 
cans. Indian fash- 
ions—slightly made 
over to suit Parisian 
tastes—have been a 
fad in the French 
capital ever since 
the visit of a pic- 
turesque hundred- 
year-old Indian chief 
a few weeks ago. 
Parisians are not 
eager to live in wig- 
wams nor to wear 
headdresses of 
feathers, but they 
like the vivid colors 
and unfamiliar lines 
of the Indian cos- 


tume. ’ 
Little tufts of feathers, in the bright colors that Indians 


wear, are seen tucked into the lapels of tweed coats or 
the bands of felt hats. Belts of bright-colored beads in 
Indian designs are worn with French sports dresses. A 

Paris jeweler has just 
: introduced a new 

brooch that reproduces 
an Indian’s face and 
feather headdress, and 
is showing bracelets set 
with bright-colored 
jewels in Indian pat- 
_terns, says a writer for 
the National Jewelers 
Publicity Association. 
The Indian’s face on 
one of these new 
brooches is carved 
from a single piece of 
dark red coral and the 
headdress is repro- 


7 HE American Indian is going over big in French 
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Indian head motif used in a new 
brooch 











"7 

K i ae i: tas duced by small dia- 

2 “door-knocker”’ monds. 

a brooches 

ww T least one 

Aas @ fashion of the 
= future has already 





THE JEWELERS’ 





CIRCULAR ia 41 


. 








Rhea , 
Patis 29 















been decided upon 
by little French 
children — so the 
Paris jewelers 
say. The custom 
of a diamond-per- ‘ 
birthday is be- iS 
coming so popu- 
lar that in 1940, 
according to shop- 
keepers, every 
Paris débutante will be wearing her own diamond neck- 

lace, with a diamond to mark each birthday. This dia- 

mond-a-year tradition has endowed hundreds of little 

French girls with jewel safes that would rival a good 

many bank accounts, it is said. Certain jewel shops on 

the fashionable Rue de la Paix report that they have 

orders from wealthy parents to accumulate matching dia- 

monds, at the rate of one a year, so that the coming of 

age their daughters may be presented with strings of 

jewels that only years of search can assemble. 

A certain tradition surrounds the French birthday neck- - 
lace of diamonds. It is often that the diamond chosen 
for the first birthday is the largest, and forms the center 
of the necklace. It is mounted and set on a platinum 
chain and worn at the birthday feast, to be locked away 
later in the family jewel chest. Thereafter it is only on 
birthdays or the occa- 
sional of family feasts 
that the safe is un- 
locked and that the 
little French girl is 
allowed the privilege 
of wearing her choice 
possession. 


A diamond a year builds necklace for 
French miss 


OOR - BELLS 

and door-knock- 
ers may seem to be a 
far cry from women’s 
clothes, but they are 
having their influence 
on women’s styles in 
Paris, just the same. 
Door-bell brooches are 
shown by Paris jewel- | 
ers as their newest \/f£ 
pieces of fine jewelry, 
and they are nothing 
more than miniature 
reproductions of door-bells in precious stones. 

The fact that designers of jewelry in Paris are usually 
the products of schools where the students work in all 
types of metals and who begin their studies designing 
the metal accessories and decorations for houses may have 
something to do with this new fashion. 











South Sea neck- 
lace now popular 
in Paris 
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A Great Work Brought Up to Date 


(Continued from page 27) 


complete and available in either German or English, 
the American jewelers will still have a number of 
small text books which will answer many if not most 
questions which arise in their business. Among those 
available at the present time and which we can recom- 
mend are: “Gem Stones” by G. F. Herbert Smith, 
Assistant Secretary of the British Museum; “Gems 
and Gem Materials” by Dr. Edward Henry Kraus of 


the University of Michigan, and the late Edward Ful- 
ler Holden, formerly of that institution; “A Text 
Book of Precious Stones” by Prof. Frank B. Wade, 
and “Precious Stones” by the late W. R. Cattelle, in 
his day, a well-known gem dealer. Each one of these 
books takes the subject up from a different angle and 
contains information which is not found in any of 
the others. 





Goldsmiths of 5000 Years Ago 


(Continued from page 39) 


tumbler fluted in the most delicate work was another find. 

Apparently all the ornaments of the slaughtered retain- 
ers of royalty were buried with them, for in the tomb 
where the remains of more than 30 women attendants were 
found were a large number of gold and silver rings, pins, 
combs, amulets, beads and a few headdresses much less 
elaborate than those discovered in the royal tombs. 

One chamber was the burial place of a child, apparently 
a baby princess, from whose skull had fallen a headdress 
of gold almost similar in design to that found last year in 


the tomb of Queen Shub-ad. The child’s bones were sur- 
rounded by ornaments in gold and silver and a number of 
silver bowls and tumblers. 

Authorities at the Museum say that the custom of in- 
terring all the jewelry of royalty and nobility of those days 
with them must have made business consistently good for 
the jewelers of Ur. Incidentally, their business problems 
were few and they had no competitors outside their own 
line. Whether collections were as difficult then as now, is 
a problem not yet solved. 


The Alliance Between the Jewelry Specialist and the Dressmaker 


(Continued from page 24) 


considered a good ensemble. The outfits vary in design 
and color according to the tones in the dress. A car- 
nelian set in yellow is suitable for brownish tweeds. 
With the gray tweeds lapis lazuli or green agate en- 
sembles are correct. 

At a society ball in London recently some new fashions 
were launched. One was to match shoes and necklaces. 
Several young women with scarlet shoes displayed 
around their necks chains of enormous red beads. Oth- 
ers. wearing green shoes featured large jade beads 
around their neck. One dancer wore one red shoe and 
one wine colored shoe and endeavored to match her 
neck jewelry proportionately. One girl with black dance 
shoes wore a five-string necklace of jet beads. 

Jewelry for well-dressed men has made some strides 
the past few months and the demand for* jeweled dress 
sets embracing cuff links, buttons and studs to match is 
now much better than it was. In wearing separate sets 
of jewelry for different occasions the Prince of Wales, 
always a fashion setter in matters sartorial, has given 
the men folks a good lead. Jewelers now find it profit- 
able to feature complete sections in men’s jewelry, and 
the Bond and Regent Streets shops now offer some rather 
attractive looking outfits in the best materials done in 
the modern style. 

Platinum and 18-karat gold form the basis of this 
jewelry, the decorative effects being obtained with blaek 
onyx, diamonds, sapphires, black enamel, crystal and 


mother of pearl. Three distinct types of modern cuff 
links of interest—products of the Goldsmiths and Silver- 
smiths Company are of interest. Buttons and studs to 
match are available. : 

One of the sets is in black onyx with a fine central dia- 
mond for contrast. The setting is in platinum and 18- 
karat gold. The square-shaped links have an outer $bor- 
der of mother of pearl as a surround for a fine sapphire 
and a setting of platinum and 18-karat gold. The circle 
links are of crystal with a horizontal panel of rose dia- 
monds edged with black enamel dividing each disc set- 
ting of platinum and gold. 

In addition to these sets the jewelers are featuring 
tie pins in old and new style. There is a hunting crop 
pin for the sportsman and a delicate circle of rose dia- 
monds for the average well-dressed man, as well as the 
orthodox pearl pin. One Mayfair jeweler who supplies 
silver and jewelry to the British royal family features 
oval gold cuff links decorated with a fox’s head in en- 
amel. 

There is, of course, considerable room for improve- 
ment in the sales of men’s jewelry, but the jewelers are 
encouraged by the changing attitude on the part of the 
well-dressed man toward good dress jewelry séts, and 
the jeweled accessories such as platinum and gem mono- 
gram cigarette cases, gold and platinum automatic light- 
ers and platinum and gold match cases and indications 
point to better demand. 
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An artistic buckle 
by F. Daub shown 


at the recent Jubilee 
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Exhibit of the Pforz- 
heim Guild of Mod- 
ern Art 





Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Corre- 
spondents of “The Jewelers’ Circular” 


LONDON, June 18.—Business condi- 
tions in the diamond market in this city 
have been somewhat unsettled during 
the past few weeks, owing to the general 
election which has now been concluded, 
and it is expected that there will be a 
decided improvement as conditions ad- 
just themselves under the newly formed 
cabinet. The majority of dealers are 
limited in their stocks, with the price of 
polished stones so high at the present 
time that manufacturing jewelers do not 
find it possible to buy even in large 
quantities at a desirable profit. The firm 
policy strictly maintained by the Lon- 
don Diamond Syndicate keeps the price 
of the rough high, and manufacturers 
are reluctant to buy at the present 
time, but at the same time are also 
anxious to keep their plants working. 
The most popular gem is the fancy 
shaped diamond, which seems to gain in 
popularity among manufacturing jewel- 
ers. 

The exhibition of diamonds held re- 


_ eently at New Castle proved to be a suc- 


cess. As already mentioned in the col- 


_umns of THE JEWELERS’ CIRCULAR, the 


Southern Cross was among the exhibits, 
and attracted much attention. It is es- 
timated the value of this unusual forma- 
tion is £10,000. 


* * * 


AMSTERDAM, June 17.—Reports from 
this market indicate that business is 
holding a normal course. As is the case 
in other diamond centers, fancy shaped 
diamonds are in strong demand at the 
present time, and are bringing good 
prices. It is, however, reported that 
the rough material from which these 
fancy stones are cut is increasing 
gradually in price as a result of the 
strong policy adopted by the London 
Diamond Syndicate. 

At the International Congress of 
Jewelers, Goldsmiths and Metal Dealers, 
held during the last month at The 
Hague, J. Olman, as a representative of 
the Bourse of the Amsterdam Diamond 


Trade, called attention to the great im- 
portance which the diamond trade has 
played in the world of trade. Mr. Ol- 
man also commented upon the lack of 
interest taken by the former congress to 
further the progress of the diamond in- 
dustry, and he made a strong appeal, in 
which he urged that in the future the 
industry be made a subject of predomi- 
nant discussion. The chairman, Mr. 
Begeer, promised to take the subject 
under consideration when preparations 
are made for the Internationai Congress 
to be held in London May, 1930. 


* * * 


Paris, July 18.—After a considerable 
period of quiet in the diamond trade in 
this center, the market here is showing 
signs of a revival. The arrival of many 
foreign dealers, notably Americans who 
are combining business with pleasure, 
has acted as a stimulus to trade in this 
city. Although the demand for fancy 
shaped stones, such as baguettes, is still 
predominant, there is also an increasing 
demand for ordinary goods, especially in 
the medium qualities, providing the color 
and workmanship can stand the test of 
criticism. Prices are steady at the pres- 
ent time, especially for the better grades 
of stones, and the demand exceeds the 
supply, owing to the present scarcity of 
good material. 





An unusual brooch by .L. Volk shown 
at the same exhibition 





Because of a regulation in force in 
Paris by which workmen’s wages are 
fixed periodically according to the in- 
crease in the standard of living, the 
wages of the diamond polishers have re- 
cently been increased again about six 
francs. This means there is not much 
prospect in the future for purchasers to 
buy goods cheaper than previously. So 
far as the other branches of precious 
stones trade are concerned a better vol- 
ume of business is reported, particularly 
in pearls. 

Employment among diamond workers 
remains excellent. It is reported there 
is a scarcity of skilled workmen in the 
diamond cutting industry at the present 
time. , 


Jewelry Engravers of Chicago Form 
Association and Elect Officers 


CHICAGO, June 29.—About 40 engrav- 
ers of the jewelry craft gathered last 
Thursday evening at 58 W. Washington 
St. for the purpose of organizing a Chi- 
cago Jewelry Engravers Association. 
John Reese, of 5 S. Wabash Ave., was 
elected president and “Dick” Radewa- 
gen, secretary and treasurer. 

This group of men will hold a weekly 
meeting until all their plans have been 
worked out. The purpose of this organi- 
zation is to promote good fellowship 
among the engravers and to exchange 
ideas to increase their business. 

One of the first problems discussed 
was the engraving chart. The prepara- 
tion of a new chart is now under way 
showing the most modern lettering and 
ornamental engraving. All engravers in 
the city of Chicago are invited to join 
this organization. 














H. S. Siebel, jeweler and importer, 
Saginaw, Mich., sailed for Europe June 
29 on the Berengaria. Mr. Siebel has a 
ticket entitling him to ride on the Graf 
Zeppelin which he purchased last May 
and it is possible he may return to this 
country when the giant airship resumes 
its flights which will probably be next 
month. 
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Closing Features of New Hampshire 
Convention 





Officers Elected, Addresses Heard and Resolutions Adopted at 
Meeting in Portsmouth—Sporting Events and Banquet 
Prove Enjoyable Features 


PorTtsMOUTH, N. H., June 27.—The 
two-day convention of the New Hamp- 
shire Retail Jewelers Association held 
at the Hotel Wentworth came to a close 
last night with a banquet. A report of 
Tuesday’s proceedings appeared in the 
last issue of THE JEWELERS’ CIRCULAR. 

The sessions at this convention were 
well attended and the addresses deliv- 
ered both yesterday and the day before 
were unusually interesting and inspir- 
ing. The important features of yester- 
day’s session were the election of officers 
and the adoption of resolutions. 


, Wednesday 


The closing session was started on its 
way at 9.30 o’clock yesterday morning 
when President A. U. Burque introduced 
as the first speaker Charles T. Evans, 
secretary of the American National Re- 
tail Jewelers Association. Mr. Evans 
made a most impressive address, calling 
attention to the progress made by the 
National Association and at the same 
time stressing the marked increase in 
the membership so far this year. 


ADDRESS OF J. VICTOR DAY 


The fundamental of collection cor- 
respondence was most interestingly out- 
lined by J. Victor Day, credit manager 
of the Smith Patterson Co., Boston, who 
was presented as the next speaker. He 
pointed out that owing to the tremend- 
ous growth in consumer credit during 
recent years, financial questions have 
superseded all others in business. 

The establishment of chain stores do- 
ing an instalment business, next door to 
the long-established retail jeweler has 
brought about a change in selling con- 
ditions in the opinion of Mr. Day. This 
same change, the speaker remarked, has 
likewise resulted in a great increase in 
the number of charge sales which the 
regular retail jeweler has been obliged 
to make, with the consequence that 
many retailers with limited resources 
soon found their capital tied up in ac- 
counts receivable which they discovered 
were difficult to collect. Charge ac- 
counts, Mr. Day maintained, are profit- 
able if handled intelligently and _ skill- 
fully. 

Speaking as a credit manager, Mr. 
Day was able to pass along to his audi- 
ence a great deal of valuable informa- 
tion gained by the speaker from actual 
experience in liquidating accounts in a 
constructive way. His address contained 
much advice on the writing and sending 
of collection letters and touched on 
every phase of producing this form of 
correspondence. 

Edwin F. Lilley made a few remarks 


concerning the activities of the Horolog- 
ical Institute of America, of which he is 
director. The speaker urged that all 
jewelers: put their watch-repair depart- 





A. U. BURQUE, REELECTED PRESIDENT 
ment on a paying basis by having their 
watchmakers certified by the Institute. 

Following a short executive session 
the following officers were elected: Pres- 
ident, A. U. Burque, Nashua; vice-presi- 
dent, A. B. Duncan, Portsmouth, and 
secretary-treasurer, Addie Fisk-Goodell, 
Epping. Executive Committee: W. L. 
Fickett, Concord; R. A. Quimby, Clare- 
mont, and Frank Vadeboncoeur, Man- 
chester. 

The concluding business of the con- 
vention was the reading of the report of 
the Resolutions Committee composed of 
Arthur DeMontigny and Weston L. 
Fickett. 


The Resolutions 


These resolutions express appreciation 
to the various speakers who addressed 
the convention, to the Portsmouth jewel- 
ers who acted as hosts to the visitors 
and to the Mayor and Secretary of the 
Chamber of Commerce; pledge support 
to the National Jewelers Publicity As- 
sociation; direct attention to the efforts 
of the Horological Institute of America; 
extend appreciation to the officers of the 


National and State associations for 
their conscientious efforts; thank the 
wholesalers and manufacturers for 


prizes donated and the management of 
the Wentworth Hotel for its cooperation 
in making this convention a_ success. 
They also pledge the organization’s sup- 


47 


port to the American National Retail 
Jewelers Association. 

In the afternoon golf and other sports 
events were staged on the grounds at the 
Wentworth. 


The Banquet 


The banquet, the closing event of the 
convention held last night, was a marked 
success and was attended by 127 jewel- 
ers and guests. President Burque acted 
as toastmaster. 

The speakers on this occasion were the 
Hon. F. W. Hartford, Mayor of Ports- 
mouth, Commander Saunders of the 
Portsmouth Navy Yard and Senator 
Norris Cotten. Many handsome prizes 
donated by wholesalers and manufac- 
turers were awarded to the winners of 
the various sporting events held during 
the convention. After the banquet, the 
jewelers and guests enjoyed dancing in 
the spacious ballroom. 


The Jewel Club 


The Jewel Club, composed of ladies - 
attending the retailers’ convention, held 
one business meeting on Tuesday morn- 
ing but the remainder of the time was 
spent in driving to York Beach and also 
in taking part with the jewelers in the 
various other social and sporting events. 








Georgia Jewelers Complete Program 
for Convention in Macon 


July 16 and 17 


ATLANTA, GA., June 27.—A program 
full of interest to the members has been 
arranged for the 10th annual convention 
of the Georgia Retail Jewelers’ Associa- 
tion to be held in Macon on July 16 and 
17. The Hotel Dempsey has been desig- 
nated as convention headquarters. 

The convention will be officially 
opened on Tuesday morning, July 16, 
by President R. C. Schneider, who, after 
the invocation has been pronounced, will 
call on Mayor Luther Williams of Macon 
to make the address of welcome. The 
response will be made by Nat Ullman, 
after which the following will address 
the convention: R. C. Schneider, presi- 
dent of the organization; Guy Arm- 
strong, head of the Macon Retail Jewel- 
ers Association, and S. V. McArthur, of 
the General Outdoor Advertising Co. 

After luncheon is served, those play- 
ing golf will be taken to the Municipal 
Golf Links where a tournament will be 
staged. Others will enjoy swimming at 
Lakeside Park. Later an old-fashioned 
barbecue will be served, followed in the 
evening with a theater party at one of 
Macon’s leading playhouses. 

The first address on the program for 
the following morning is one by William 
G. Frasier, president of the A. N. R. J. 
A. This will be followed by a talk by 
Robert Barton, Elgin National Watch 
Co. A report from E. P. Tomlinson, 
secretary-treasurer, will mark the close 
of this session. 

The transaction of unfinished and new 
business will be followed by the reports 
of the resolutions and nominating com- 
mittees. With the election of officer: 
the convention will end. 
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Vermont Retailers Hold Convention 





Annual Meeting at Brattleboro Devoted to Iistructive Addresses 
and Discussions—Officers Elected and Social 


Functions 


BRATTLEBORO, VT., June 29.—The de- 
cision to hold the 1930 meeting of the 
Vermont Retail Jewelers’ Association in 
Burlington marked the close yesterday 
afternoon of the 14th annual convention 
of this organization. For two days, 
(Thursday and Friday) sessions were 
held in the Hotel Brooks where delegates 
from many parts of the State listened 
to several interesting addresses and re- 
ports, transacted important business 
and elected officers. There were also 
a number of social features conducted 
in connection with the convention, 
the most important ones being the out- 
ing yesterday afternoon and the dinner, 
dance and entertainment held last night. 


Thursday 


The convention was officially opened 
at 2.45 p. m., on Thursday when the 
jewelers gathered in the auditorium of 
the Chamber of Commerce and heard 
President A. S. Thompson offer a greet- 
ing. The jewelers were welcomed to 
Brattlebord by W. Walter Hayden, sec- 
retary of the local Chamber of Com- 
merce. The response to this address 
was made by W. S. Preston of Burling- 
ton. 

The first formal address made at the 
convention. was given by William D. 
McNeil, presi’-nt of the New York 
State Reta Jewelers Association. He 
gave a splendid talk on “Sterling Silver- 
ware” and sree in part as follows: 


ADDRESS OF WILLIAM D. McNEIL 


“If it is true that many jewelers now 
in business can not survive, due to the 
competition of chain stores, mail-order 
houses and low grade credit stores, 
coupled with the allure of automobiles 
and radios, it behooves us to examine 
the possibilities of our regular lines of 
merchandise and see if we may not be 
neglecting some opportunity of special 
service to our customers. 

“The successful jeweler today must be 
more than a watch repairer and dealer 
in watches, diamonds and jewelry. He 
must become a true specialist in the 
lines handled, studying the history of 
the merchandise so as to give interest- 
ing information as well as service to his 
customers which they do not find else- 
where. 

“In studying the matter I am con- 
vinced that the average jeweler is neg- 
lecting an opportunity that is almost 
solely and peculiarly his own—the sale 
of sterling silver hollowware.” Mr. Mc- 
Neil then continued with a history of 
sterling silver. 

A report on the national convention 
held last fall in Dallas, Tex., was made 


Enjoyed 


by President Thompson who went as the 


delegate from Vermont. 

The activities of the American - Na- 
tional Retail Jewelers Association were 
interestingly outlined by Charles T. 
Evans, national secretary. This talk 
was followed by an address by Edwin F. 
Lilley, who spoke on the functions of 
the Horological Institute of America. 

Some interesting remarks on the work 





A. S. THOMPSON, RETIRING PRESIDENT 


of the National Jewelers Publicity As- 
sociation were made by Henry Arnold. 
who urged every jeweler to take advan- 
tage of the splendid service this organ- 
ization is rendering to the retailer. He 
also spoke in glowing terms about the 
Horological Institute of America and 
the benefits derived from being a cer- 
tified watchmaker. Mr. Arnold cited 
several interesting cases of how jewelers 
benefited by becoming certified by the 
Institute. The speaker’s remarks on the 
certification of watchmakers were coin- 
cided in by F. Oldfield who also made 
a brief talk. 

A. S. Flint also highly indorsed the 
H. I. A., and referred to the establish- 
ment of time signals originally bread- 
cast at midnight for the benefit of the 
Navy and ocean going liners which made 
daily comparisons of time from Arling- 
ton. Mr. Flint also touched on the work 
of the late H. E. Duncan, who for many 
years was the time expert at the factory 
of the Waltham Watch Co. Mr. Dun- 
can, the speaker pointed out, was largely 
instrumental in arranging for the time 
signals now flashed daily at noon by the 
Naval Observatory whereby watch- 
makers, jewelers and the general public 
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are assured of receiving the correct time 
every 24 hours. This talk by Mr. Flint 
marked the closing of the first business 
session of the convention. 

In the evening the jewelers and their 
guests attended an informal dinner held 
at the Brattleboro Country Club under 
the auspices of the Jewel Club. This 
dinner was followed by dancing and the 
distribution of prizes to winners of a 
contest. 

Friday 


The final business session was opened 
at 10 o’clock yesterday morning with 
President Thompson presiding. This 
session was largely devoted to a general 
discussion of various trade topics. 

A telegram urging cooperation with 
the national association was received 
from William G. Frasier, president of 
the A. N. R. J. A. 


The Resolutions 


A report of the resolutions committee 
was submitted and adopted. These 
resolutions extend the sympathy of the 
organization to the widows of the late 
Russel W. Parish and Ferris R. 
Vaughn; hope for the speedy recovery 
of O. E. Randall, a member, and sym- 
pathize with H. E. Pitcher in the illness 
of his wife; indorse the work of the Na- 
tional Jewelers Publicity Association 
and pledge loyal support to the Ameri- 
can National Retail Jewelers Associ- 
ation. 

The election of officers resulted in the 
choice of the following: President, W. 
S. Preston, Burlington; Vice-President, 
F. B. Howard, Rutland, and Secretary- 
Treasurer, F. Oldfield, Burlington. The 
executive committee consists of: A. S. 
Thompson, Brattleboro; O. S. Searles, 
Newport; James Wood, Bennington; H. 
H. Stone, Middlebury; W. S. Preston, 
Burlington; F. B. Howard, Rutland, and 
F. Oldfield, Burlington. 

After F..Oldfield was elected as dele- 
gate to the national convention, Bur- 
lington was chosen as the 1930 meeting 
place and the convention came to an end. 

All serious deliberations having been 
concluded, the jewelers gave themselves 
over to an afternoon and evening of 
pleasure. At 3 o’clock Friday afternoon 
a bridge party and indoor sports were 
enjoyed at the Brattleboro Country — 
Club. Beautiful prizes were awarded to 
the winners of the various events. The 


‘dinner, dance and entertainment held in 


the Hotel Brooks last night proved a 
most enjoyable affair. 


The Jewel Club 


The ladies of the Jewel Club helped 
materially in making the social side of 
the convention a marked success. Mrs. 
A. S. Thompson, president of the club, 
was presented with a beautiful aqua- 
marine ring, while Mrs. G. E. Foster, 
secretary-treasurer, received a mesh bag 
in appreciation for their services. 








George Rowely, formerly of Creston, 


‘Towa, has opened a jewelry establish- 


ment in the Pike block, Main St., Fort- 
Smith, Ark. 

















WALTER EITELBACH & CO., Ine. 


PEARL NECKLACES 


and 


PRECIOUS STONES 














576 F ifth Avenue New York 














July 4, 1929 













i 





| Charles Tou ofl Co, ea 


Se ta PRECIOUS TS 
7-11 West 45%S5Street, NewYork, 


Star Sapphires 
Star seoseeactaeal 


Ge. a”: i é: elt Dae Fae Pec) Pause Dorr a, 

















Stability.... 
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Golden Roosters’ Field Day 
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Members of Chicago Jewelry Trade’s Fun Making Organization, 
Enjoy Summer Outing at Harm’s Woods 


CHICAGO, June 27.—Tuesday, June 25, 
was a day that will long be remembered 
by the 60 members of The Golden Roos- 
ters, of Chicago, “Fine Feathers of the 
Jewelry Trade,” who assembled at the 
picnic grounds of Harm’s Woods in the 
northeast forest preserve for the an- 
nual summer outing of that organization. 

The attendance was the largest of 
any outing ever held by the organiza- 
tion and viewed from every angle was 
perhaps one of the most successful. 
Sports and contests were arranged for 
the whole day and plenty of food pro- 
vided to maintain strength and renew 
energy. Those who came in the early 
morning played golf until noon. Before 
lunch was served those who did not play 
golf practised at baseball and horseshoe 
pitching. ; 

A few of the minor events of the day 
were pulled off before lunch, but the 
most important came during the after- 
non. Three candidates for member- 
ship, properly decorated and _ regaled, 
furnished plenty of amusement. Fred- 
erick Gottlieb and Einor Bagge served at 
the refreshment table during the day 
and Robert Barton, who arrived later 
in the day, escaped considerable but got 
his share of “razzing” before Chanti- 
cleer Harry Bromley declared the three 
“eggs” to be full fledged “Roosters.” 

A bountiful lunch was served at 1.30 
p. m. from tables arranged on _ the 
grounds and dinner was served in the 
club rooms at 6.30. 

While many have ceased to speak of 
the other events of the day, all continue 
to praise the dinner and laud the effi- 
ciency of Gus Weinfeld who served as 
maitre for the day. He was rewarded 
by unanimous acclaim at the proper 
time and was presented with a beauti- 
ful Elgin wrist watch donated for the 
purpose by Robert Barton, of the Elgin 
National Watch Co. 

The menu was arranged by Mr. Wein- 
feld and served by six waitresses. When 
this had been enjoyed to the fullest ex- 
tent Chanticleer Bromley asked Tom 
McMahon, chairman of the “Wrecking 
Crew,” to take charge of the candidates. 
The final brief ceremony in connection 
with their incubation was then per- 
formed. 

Following this ceremony the Chanti- 
cleer called upon Louis Goldman to pay 
tribute to the memory of John Wagner, 
recently deceased, a loyal member of the 
Golden Roosters from the day of its or- 
ganization. A committee will prepare 
suitable resolutions, a copy to be sent 
to Mrs. Wagner and one spread upon 
the records of the organization. 

: Following the distribution of prizes 
the meeting adjourned. 

Prizes: donated by manufacturers and 
wholesalers were distributed to the fol- 
lowing winners: Dart -Baseball, Mike 

Sei site cA : . 

¢ . 


Atz; Horseshoes, A. C. Becken-T. G. 
McMahon; Indoor Baseball, Art Oppen- 
heim’s Buyers; Golf Putting, Charles 
Brown and George Gubbins; Nail Driv- 
ing Contest, Fred Haller and A. J. Op- 
penheim; Dart Throwing, Harry Con- 
nelley; Fat Men’s Balloon Contest, Sam 
Adelsdorf; Smash the Cracker, Albert 
Long and Tom Noonan; Egg Contest 
(Draw), Otto Heckman and D. E. New- 
man; Ball in Bucket, L. C. Lassau; and 
Wringers, Francis Healey. There were 
a number of other events such as cart 
relay, centipede relay, horseback relay, 
etc., for which no prizes were offered. 








Program Arranged for Convention of 
New Jersey Retail Jewelers’ Asso- 
ciation at Atlantic City, July 
7, & and 9 


The New Jersey Retail Jewelers As- 
sociation has arranged an interesting 
and entertaining program for its annual 
convention to be held at the Hotel Chel- 
sea, Atlantic City, July 7,8 and 9. The 
business sessions on Monday and Tues- 
day are certain to prove profitable to 
those who attend because many. able and 
leading men in and out of the trade 
are to speak on subjects of vital import- 
ance to the retailers. The social fea- 
tures arranged are numerous and unique 
and promise to be particularly enjoy- 
able. 

Sunday morning and the early after- 
noon will be devoted to the registration 
of arriving members and guests fol- 
lowed by a bathing party in front of the 
Hotel Chelsea, convention headquarters. 
In the evening a shore-dinner will be 
served in the Atlantic City Casino, on 
Absecon Boulevard. There will be no 
speechmaking at this affair but plenty 
of entertainment has been provided for 
the enjoyment of the jewelers and their 
guests. 

On Monday morning at 10 o’clock the 
first business session will be opened in 
Westminster Hall with an address by 
B. L. Shinn, secretary of the National 
Jewelers Board of Trade, who will talk 
on “Unfair Selling Methods and Their 
Elimination.” This will be followed by 
addresses by Robert F. Nattan, of THE 
JEWELERS’ CIRCULAR, on “Retail Jewel- 
ers Advertising,” Wilson O. Streeter, 
Mount Vernon, N. Y., on “Publicity,” 
and Dr. Benjamin F. Battin, vice-presi- 
dent of the National Surety Co., on 
“Fighting Financial Fraud.” 

After lunch the business sessions will! 
be resumed by John D. Enright, Phila- 
delphia, who will talk on the “Evolution 
of the Diamond” which will be illus- 
trated with lantern slides. Other ad- 
dresses will be made by Paul A. Towne, 
on “Building Customer Confidence,” 
Miss Genevie Gordon, “Selling in the 
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Department Store” and a representative 
of the Elgin National Watch Co. 

National. President William  G. 
Frasier will be the guest of honor at a 
banquet and ball in the evening. A 
special entertainment program has been 
arranged for this affair. 

The last business session will be held 
on Tuesday morning in Como Hall, 
Hotel Chelsea and will be for members 
only. At this session officers will be 
elected. At 2.30 p. m. Joseph D. Little, 
of the International Silver Co., will give 
an illustrated talk on the “History and 
Romance of Silver.” 

In the evening it is planned to serve 
a steak dinner at Hyman’s Inlet after 
which the jewelers and their guests will 
be taken for an ocean sail. Returning 
to Hyman’s they will enjoy an enter-- 
tainment and dance. 








Jewelry Topics on the Air 





National Jewelers Publicity Association 
Announces Dates of Radio Talks on 
Many Subjects of Interest 
to Jewelers 


NEWARK, N. J., June 28.—Announce- 
ment is made by the National Jewelry 
Publicity Association that during the 
months of July and August on each 
Tuesday morning at 11.45, Mrs. Flora 
W. Hoffmann, Research Fashionist, will 
give one of a series of instructive and 
informative talks over the National 
Broadcasting Chain, Station WEAF. 

The talks will be related to fine jewel- 
ry and silverware—subjects especially 
interesting to the feminine radio audi- 
ence—scheduled as follows: 

July 2—“The White House Silver.” 


July 9—“Jewelry of the Renais- 
sance.” 

July 16—“Diamond Smugglers 
Mystify Government.” 

July 23—“The Achievement of 
Clock Making in America.” 

July 30—“Government Regulation 
of Time.” 

Aug. 6—“Etiquette — Entertaining 
and Good Sense.” 


Aug. 13—“Diamonds.” 


Aug. 20—“Fashion is Fleeting but 
Jewels are Permanent.” 


Aug. 27—“Jewels for Fall 
ions.” 


The Publicity Association recommends 
to all jewelers “that a tastefully pre- 
pared placard be displayed on your 
counter and in your window if possible, 
thus acquainting your customers and 
the public with the dates for broad- 
casting. It will also be helpful in 
spreading this information if a special 
letter is prepared and mailed to each of 
your customers. The National Broad- 
casting Chain has earned an enviable 
reputation for high-class information 
and entertainment to its many ‘lis- 
teners-in.’ Your cooperation in spread- 
ing this information is earnestly re- 
quested.” 


Fash- 
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New, sensational char- 
treuse—green synthetic 
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Made an “Elgineer” 





President Hulburd Acts as Host with Elgin 
Merchandising Staff and Confers “Degree” 
on R. B. Barton 

CuHicaGco, June 27.—On June 14 the 
Elgin National Watch Co. gave a for- 
mal dinner in honor of its merchandis- 
ing staff of sixteen men. DeForest Hul- 
burd, president of -the company, was 
host. The assembly took place at eight 
o'clock, in the Sheridan Room of the 
Edgewater Beach Hotel. An elaborate 
menu contained a time schedule of 
courses, songs and speeches. The whole 
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“Father Time illustrates that an El- 
gineer truly links that which has gone 
before, with that which is yet to come. 

“The ruby is used to show that an 
Elgineer has given of his life’s blood to 
the perpetuation of Elgin ideals. 
‘Greater loyalty hath no man.’ 

“The dial and the date show exact 
time. 

“The inscription upon the top which 
reads: 

‘So that which is good may make 
itself known to men and become a 
standard for all to attain.’ 
illustrates the high purpose of an EI- 
gineer. 





FORMAL DINNER IN HONOR OF MERCHANDISING STAFF OF 
ELGIN NATIONAL WATCH CO. 


affair was run off with watchlike preci- 
sion. 

After dinner, Mr. Hulburd made an 
address, in which he welcomed the new 
men into the organization and then pre- 
sented every man with an Elgin desk 
watch. 

After this, the company’s new moving 
picture, “The House of Wonders,” was 
shown in the banquet room, and the cli- 
max of the evening was when Mr. Hul- 
burd, in the following speech, conferred 
upon Robert B. Barton a_ singular 
honor: 

“You have been adjudged worthy of 
the highest honor it is possible for El- 
gin to bestow. 

“So that which is good may make it- 
self known to men and become a stand- 
ard for all to attain, you are asked to 
accept this token, the insignia of an 
Elgineer. 

“The insignia of an Elgineer is a 
platinum cube adorned with Father 
Time, a dial and a date; set with an em- 
erald and a ruby; inscribed as to pur- 
pose, and containing a flawless diamond 
in a block of solid onyx. 

“The. unadorned four-square base of 
the cube symbolizes the uncompromising 
ittegrity of an Elgineer. 

“The flawless emerald is the rarest 
of all gems. It identifies an Elgineer 
asa MAN among men. 


“The diamond disclosed by opening the 
cube is symbolical of purity and perfec- 
tion, the inspiration and the standard of 
an Elgineer.” 

Mr. Barton, in a speech of acceptance, 
short in its sincerity and _ simplicity, 
pledged himself to be worthy of his in- 
signia. 

Led by a quartet, all joined in sing- 
ing: 

We are the Elgineers, 
Bold, dashing Elgineers; 
Stout comrade Elgineers. 
Come what may, stand 
or fall, all for one 
And one for all. 

This brought a most impressive and 

memorable gathering to its formal close. 








Employees of Hadley Co., Provi- 
dence, Enjoy Annual Outing 


PROVIDENCE, R. I., June 29. — More 
than A00 employes of the Hadley Co., 
Inc., this city, enjoyed the annual outing 
given yesterday by the firm. Newport 
was the rendezvous of the excursionists. 
The party boarded the steamer Nelseco 
II, which had been chartered by the 
firm especially for this occasion, and 
shortly after 9 o’clock began the sail 
down Narragansett Bay to the “City-by- 
the-Sea.” A dinner was served at the 
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Newport Beach Pavilion followed by a 
program of sports both on the beach 
and in the water, numerous prizes being 
awarded the winners. Before going to 
the beach the party was taken for a ride 
round the famous Ocean Drive, «15 
large motor buses furnishing convey- 
ance. 

George Ingleby, the efficient outing 
manager, was master of ceremonies at 
the shore dinner served in the afternoon. 
Guests were introduced and roundly ap- 
plauded. This being the first outing Mr. 
Mealy has ever missed, Mr. Hadley took 
his place as the only speechmaker of the 
day. 

After the banquet there was still time 
for dancing for a prize, and then to the 
buses at seven o’clock. The sail around 
Beaver Tail and up the bay to Prov- 
idence will long be remembered. 








Belgian Diamond Industry 





Workmen and Manufacturers Organizations 
Cooperate to Improve Conditions 


BRUSSELS, BELGIUM, June 20.—The 
Masters’ Union (Syndicat de L’industrie 
Diamantaire Belge) and the workers’ 
union (Algemeene Diamantbewerkers- 
bond van Belgié) are closely cooperat- 
ing in framing measures calculated to 
improve the present unhealthy condi- 
tion of the Antwerp diamond industry. 
While the Precious Stones Bill now in 
force in South Africa has, for the mo- 
ment, stifled the nightmare of over- 
production it is recognized that it is not 
sufficient, in itself, to maintain the 
commercial and industrial side of the 
business on a firm footing in this coun- 
try. Opportunity has, therefore, been 
taken of the current period of calm, 
which occurs regularly at this time of 
the year, for holding a combined meet- 
ing of the two unions and they have 
decided, as a first step, that any masters 
(manufacturers) wishing to do so may 
shut down their shops for three days a 
week. The wages of the men thus 
forced into temporary idleness will be 
paid collectively by the two unions. 

This measure will be given a fair 
trial run and its results examined at a 
further meeting. It was also suggested 
that no man should be employed more 
than 48 hours a week, including the time 
spent on private work in his own 
home. 

The next point to be studied is how 
best to create a demand for diamonds 
and for this task, by no means an easy 
one, the help of technical exverts is to 
be enlisted. If the sales of the stones 
can be increased during a period of 
limited production a great advance, it 
is felt, will have been made toward 
giving back to the diamond cutting in- 
dustry in this country its former pros- 
perity. 








R. B. Murdoch, who has been identified 
with D. B. Ryland & Co., Inc., Lynch- 
burg, Va., for the past 35 years has 
sold his interest to the other stockhold- 
ers of the company, and will retire from 
the business on July 1. 
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Jewelry Store 85 Years Old 





Jan:es Otis Wheeler Runs Business Estab- 
lished by His Great Grandfather in 
June, 1844, at Salem, N. J. 


SateM, N. J., June 20.—Eighty-five 
years of continuous business in one city 
is a remarkable record, and that is what 
is being celebrated by a local jewelry 
firm this month. For four generations 
the firm of Wheeler & Son has been con- 
ducted by members of that family, tke 
present proprietor, James Otis Wheeler 
having succeeded his father, the late 
James S. Wheeler and through all these 
years the business has been kept up to 
the standard upon which it was started 
back in 1844. The business may be old 
in its age but the stock is always kept 
abreast of the times. 

The business was founded in June, 
1844, by Rev. George R. Wheeler, of 
Buckinghamshire, England, a minister 
of the Seventh Day Baptist Church, but 
by trade a jeweler and watchmaker, 
having been superintendent of a watch 
factory in England. On his arrival in 
this country he located in Salem and 
took into the firm his son, Caleb. The 
latter had associated with him, his sons, 
Edgar and James S. Wheeler, but the 
former moved to Paterson to engage in 
a like business, leaving James home 
with his father. James Wheeler died in 
October, 1927, and James Otis Wheeler, 
his son, who had been associated with 
him still continues in charge. With the 
jewelry business he also engages in 
optometry. 

Mr. Wheeler is conducting an anni- 
versary sale this month. 








New Code of Ethics 


National Association of Jewelers, Engravers 
and Stationers Brings Seventh Annual 
Convention to a Close with Plan to 
Follow New Rules 


CoLUMBUS, OHIO, June 27.—The an- 
nual three-day convention of the Asso- 
ciation of Manufacturing Jewelers, En- 
gravers and Stationers to Schools and 
Colleges, which came to a close here yes- 
terday, was the most harmonious and 
best attended meeting ever held by the 
organization. 

Aside from the election of officers, a 
list of which appeared in these columns 
last week, the most important feature of 
the convention was the decision to draw 
up a new code of ethics. This code will 
be similar in many respects, it is under- 





. stood, to the one adopted some years 


ago by the American National Retail 
Jewelers’ Association. 

The convention was held at the Desh- 
ler Wallick Hotel and was the seventh 
annual conclave of the organization. The 
convention in 1930 will be held at At- 
lantic City, N. J. 

Owing to the fact that the names of 
the officers and members of various com- 
mittees were sent by telegraph last 
week several inaccuracies appeared in 
the previous report. The correct list is 
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as follows: President, Prosper Clust, 
Dieges & Clust, New York; vice-presi- 
dent, Myron E. Stauffen, Aulds, Inc., 
Columbus, Ohio;  secretary-treasurer, 
Daniel C. Gainey, Josten Mfg. Co., 
Owattona, Minn. 

The executive committee is as fol- 
lows: John Jack, Metal Arts Co., Roches- 
ter, N. Y., chairman; Edwin S. Havens, 
Havens Co., New York and William G. 





PROSPER CLUST, PRESIDENT-ELECT 


Merrills, Ferguson-Merrills Co., Clarks- 
burg, W. Va. 

The publicity committee is composed 
of George Spies, Spies Bros., Chicago, 
chairman; J. Richard O’Neil, Boston; 
H. O. von Schuckman, Dieges & Clust, 
New York; H. W. Peters, H. W. Peters 
Co., Boston, and J. A. McNamara, Aulds 
Inc., Columbus. 

Membership committee: Mr. Upmeyer, 
Bunde & Upmeyer Co., Milwaukee, Wis. 








Watch Statistics 





Figures Showing Exports and Imports of 
Watches and Parts in March 


WASHINGTON, D. C., July 1.—The 
Department of Commerce has just re- 
leased figures showing that Switzerland 
again leads all other countries in the 
importation of watches and parts. Dur- 
ing March, 1929, the month for which 
these latest statistics were compiled, the 
total imports of watches, movements, 
dials and parts of watches and jewels 
amounted to $846,376. The exports of 
watches with and without jewels and 
parts thereof for the same period were 
valued at $179,659. 

Of the total imports Switzerland sent 
out watches and movements worth $628,- 
430; cases, dials and parts of watches 
valued at $120,510, and jewels for 
watches, clocks, etc., amounting to $56,- 
446. France ranked second in watches 
and movements imported, the total being 
$14,590, in cases, dials and parts of 
watches, $12,066, and also in the amount 
of jewels, $2,872. 
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The United Kingdom was our best 
customer in March for watches without 
jewels, receiving in that month 33,200 
timepieces with a value of $15,814. The 
largest number of watches with jewels 
was sent to the Union of South Africa, 
the export value of such values amount- 
ing to $11,215. Canada led in the total 
value of parts of watches taken, the 
amount being $75,925. 

The full list of imports and exports 
of watches and parts in March follows: 


IMPORTS OF WATCHES, MOVEMENTS, 
PARTS, ETC., BY COUNTRIES 





Jewels 
Cases, for 

Watches Dials Watches, 

and and Clocks, 

Watch Parts of Meters, 
Move- Watches or Com- 

Countries ments n.e@.s. passes 
France $14,590 $12,066 $2,872 
Germany 6,254 2,043 344 
Teg a! ctccaasee “~ gasket 1,793 
Switzerland 628,430 120,510 56,446 
United Kingdom 147 309 478 
Canada Se? . -snetcte “~)_camae 
Total $649,515 $134,928 $61,933 


DOMESTIC EXPORTS OF WATCHES AND 
PARTS BY COUNTRIES 





Without With Parts of 
Countries Jewels Jewels Watches 
eS ce aeons $5,000 
2 ee ee 122 
Irish Free State ...... S150 kK ween 
Lo i es 339 
Norway SOR 8 chacee ~~ xeaaee 
Se Ge - Sauswes 
UIE ces = eS sheler 1,770 
United Kingdom 15,814 36 2,167 
Canada 3,614 1,081 75,925 
Brit. Honduras EAS OC Ccanade 8 8 © iacewree 
Costa Rica 208 Si )0 Cnt a 
Guatemala ee | “evarchah 0! | eceeeeate 
Honduras 679 a0G 0) as 
Nicaragua Ae ee eee 
Panama ae 45 
Mexico 192 2,460 499 
Bermudas 30 (oor 
Jamaica a - = ‘eee. “peed 
Cuba 706 317 803 
Dominican Rep. 36 51 46 
Netherland 
WestIndies....... peer 
Haiti, Rep. of p+ ere 2 
Argentina | 85 
OE Sa tecetice, Sigs Soars 114 
Chile 2GG, “Sadeoeel  ~ Yates 
Colombia 157 SOs (| seenawe 
Peru Bee. sckaeies <araaebate 
Venezuela See” 0s bé dei s | Kees 
British India _......... PGae) <seeces 
Coe... heweere 783 87 
Hong Kong ____......... Se wena 
(RU se wracocane 9,072 9,514 
Kwantung ____............ a0) 060 Seaeae 
Philippine Isl. 734 9,341 1,514 
Australia 4,518 7,144 999 
British Oceania BO) Sse. wee 
French Oceania | ee mm ee 
New Zealand 1,690 174 210 
Belgian Congo ...... St wawaes 
British E. Africa BOE 8 “aig ane ew Wie 
Union of 
South Africa 3,394 11,215 91 
Other British 
South Africa ...... 918 25 
ritten W.oAteicad GOR nccess 3 va we 
Dee. 2 ake 7  wehuea 
Other Portu- 
guese Africa ...... 19@ 00 hems 
Total $34,256 $46,046 $99,357 
Shipments from 
United States 
to Hawaii $3,207 $2,303 $2,181 
Porto Rico 429 3,467 47 








The Wuilleimier jewelry store, 656 
State St., Madison, Wis., was robbed 
recently of about $600 worth of jewelry 
when robbers took advantage of a down- 
pour of rain and broke the plate glass 
display window. The opening was just 
large enough for a person to insert 
his hand. 
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Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
OSAKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASHI 
LONDON—205 Regent St., W. I. 
PARIS—7-9 BOULEVARD HAUSSMANN 


PEARL CULTURE FARMS 
GOKASHO BAY AND AGO BAY MIYEKEN 
BAY, NAGASAKIKEN NANAO BAY, ISHIKAWAKEN 
IIMA, RIUKIU, JAPAN PALAO ISLAND 53 


Illustrated Booklet on application 
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Rubies Sapphires Emeralds 77 
Star Sapphires Engraved Stones yy 


EDVVARD KANNERS, Inc. 


542 FIFTH AVENUE NEW YORK 








WE CAN FILL YOUR ORDERS FOR 


WEDDING-RING RONDELLES 


INDIVIDUAL OR AS CLASPS 


a MODERN NOVELTY Co., INC. 


85c. GROSS IN QUANTITIES 126 South St., Newark, N. J. 
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A Mysterious Theft 


—>____ 


Wallet of Diamonds Worth $20,000 Stolen 
from Pittsburgh Establishment 


PITTSBURGH, PA., June 29.—City de- 
tectives have advised some of the local 
jewelers that a thief stole a wallet of 
diamonds valued at $20,000 from a 
downtown jewelry store a few days 

0. 
The concern reported as having fig- 
ured in the theft of the diamonds, was 
asked concerning the truth of it, but the 
proprietor refused to either confirm or 
deny it. 

The report was to the effect that the 
thief who walked out of the place with 
the wallet had visited the store several 
times and got into the firm’s confidence. 
While the owner was disengaged, the 
man rushed out of the building with the 
wallet in his possession, according to the 
report. 

Jewelers here were being notified of 
the movements of this man described as 
being of good appearance, in order to 
keep an eye open for him if he attempted 
a similar trick again. 








Jeweler Convicted 





Aaron Hechtman Receives Prison Sentence 
After Conviction on Charge of 
Receiving Stolen Goods 


Aaron Hechtman, manufacturing 
jeweler, living at 172 E. 95th St., Brook- 
lyn, N. Y., was sentenced by Judge Nott 
last Friday in General Sessions to serve 
from six to 12 years in Sing Sing prison 
following his conviction the Wednesday 
previous of criminally receiving stolen 
property. 

When Hechtman appeared for his sen- 
tence it was disclosed that a packet of 
10 unset diamonds valued at $400 had 
disappeared during his trial on June 24. 
This package was found later among the 
prisoner’s effects in the custody of the 
Warden of the Tombs. Hechtman’s at- 
torney explained to the Court that if his 
client had taken the gems it was done 
inadvertently as a result of his having 
produced about 100 diamonds at his trial 
to refute the testimony of experts who 
testified as to the possibility of identify- 
ing unset diamonds. A diamond paper 
which was also missing was found: on 
Hechtman’s person. 

Hechtman was arrested following a 
holdup staged Oct. 8 last in the offices 
of the A. K. S. Jewelry Co., 74 W. 46th 
St. On that date Joseph” Goldmuntz, of 
Goldmuntz Bros., diamond importers, of 
10 W. 47th St., who had just returned 
from abroad with $120,000 worth of un- 
set diamonds, showed his wares at the 
invitation of Solomon Stein, a buyer, 
who after looking at the jewels, left the 
room for a few minutes. 

In the interim three masked men with 
revolvers entered and robbed Goldmuntz 
of his diamonds, a ring valued at $500 
and $95 in cash. Stein was brought 
back to the room by another masked 
robber and tied to Goldmuntz, both be- 
ing threatened with death if they made 
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outcries. When the police arrived, Stein, 
who committed suicide several weeks 
ago, claimed he had been robbed of $70,- 
000 worth of jewels. 

Richard C. Murphy, counsel of the 
Jewelers’ Cooperative Bureau, became 
suspicious of Hechtman and on Dec. 4 
last sent an investigator to Hechtman’s 
establishment. The investigator posed 
as a buyer and testified at the trial that 
he had bought three lots of diamonds 
for $1,588 from Hechtman, who ad- 
mitted they had been stolen. 

These jewels were later identified by 
Mr. Goldmuntz as part of those stolen in 
the holdup. Experts identified one pack- 
age in particular, but Hechtman insisted 
that he purchased these diamonds at the 
Jewelers Exchange on the Bowery. How- 
ever, the police found that shortly after 
the holdup Hechtman had disposed of 
$30,000 worth of diamonds, for which 
he had kept no record. 

Hechtman was originally arraigned on 
the charge of being a participant in the 
holdup but his counsel asked that, as 
he had not been shown to be guilty of 
this crime, the charge be changed to 
criminally receiving stolen goods. The 
change was made and his conviction fol- 
lowed. 








Robbery Suspects Caught 





Bandit Gang Suspected of Looting Phila- 
delphia Pawnshop Arrested on 
“Tip” Given by Girl 


PHILADELPHIA, July 1—Thanks to a 
“tip” that resulted in the arrest and 
grilling of a girl in Camden, police have 
five suspects in custody and excellent 
prospects, they say, of a complete round- 
up of the bandit gang that looted the 
pawnshop at 5146 Market St.-.of Abe 
Brooks, where diamonds and other jew- 
elry, valued at $69,000 were taken while 
scores of persons were passing by. the 
place. The robbery, hailed by the chief 
of Philadelphia’s detective bureau, as the 
“perfect crime,” so well was it planned 
and carried out, was the hardest nut the 
police have had to crack for some time. 

Since the robbery detectives have been 
working on the case and finally struck a 
clue that led to the arrest and question- 
ing of two suspects. At first they would 


-not talk, but. under a never ceasing bar- 
“<page of questiéns, one weakened and ad- 


vised the detectives to find a woman 
whose name he gave to the police. 

The trail led to Camden and Detectives 
Creedon and Malone, the two who ar- 
rested “Scarface Al’ Capone, Chicago 
gang leader, here, went there and traced 
the woman to a house on Chelten Ave. 
The aid of the Camden police was in- 
voked and the woman was arrested. 

At headquarters she kept silent for a 
time but after several hours of insistent 
questioning, broke down and led them 
back to the Chelten Ave. house where 
two men were arrested. All three names 
given by the prisoners are known by the 
detectives to be fictitious and one of the 
trio has been recognized as a criminal 
who has served one or more terms in 
prison. 
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Allentown, Pa., Jeweler’s Store Win- 
dow Smashed With Padded Brick 


ALLENTOWN, PA., June 29.—A window 
smashing thief, who used a_ brick 
wrapped in flannel, took watches and 
rings valued at more than $600 from 
the window of the store of Ralph M. 
Smoyer, jeweler, 1015 Hamilton St., 
early this morning. 

The theft was discovered by district 
patrolmen shortly after six o’clock, and 
the missile which broke the large plate 
glass show window was found in the 
store several feet from the main en- 
trance. Included in the articles taken 
were nine watches and five small dia- 
mond rings. 

Nearby residents told the police that 
several men in a small sedan had spent 
more than an hour in the vicinity of the 
store last night. Police are investigat- 
ing through a check-up of the license 
number of the car, which was obtained. 








Burglar Eludes Police Trap and Robs 
Madison, Wis., Jewelry Store 


MADISON, WIs., June 27.—The R. W. 
Nelson jewelry store, 320 State St., 
here, was robbed of four diamond rings 
and two watches, valued at about $350, 
last Sunday, despite the fact that police 
had been watching the place ever since 
it was discovered that a rear window 
bar had been sawed. 

An employe of the concern was in the 
store at 4.30 p. m., and at 6 o’clock when 
police came to guard it they noticed that 
the sawed bar was missing. They im- 
mediately entered the store and dis- 
covered the robbery. 

The stolen goods were taken from the 
display window at the front of the 
building in view of possible passers-by 
on the street. Police had been on guard 
nights in the belief that the burglar 
who sawed the window bar would return 
and could be captured in the trap set 
for him. The guard was maintained 
nights, but the thief evaded it by enter- 
ing the establishment before the officers 
went on duty. 


Alleged Window Smasher Wanted 
in Detroit Surrenders to 


Colorado Sheriff 


DETROIT, MIcH., June 24—Announcing 
he was wanted in Detroit for a diamond 
theft, a man on Wednesday surrendered 
to the sheriff of Mesa County, Colo., ac- 
cording to a police report. The prisoner, 
who was formerly employed as a clerk 
by Ehrlich & Co., retail jewelers, Detroit, 
has waived extradition, it is reported. 

His surrender to authorities came on 
the eve of the examination of a man 
and his wife who are accused of the 
same theft to which the prisoner is said 
to have confessed. Early on the morn- 
ing of June 5, two Detroit detectives 
heard the sound of a window being 
broken. They hurried to the Ehrlich 
jewelry store, 3603 Woodward Ave., and 
finding the window had been smashed 
with a brick, arrested a man and his 
wife who were nearby. A third member 
of the group, a man, escaped. 
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June 29th, 1929 
----to be EXACT 


Joseph Mazer, the president 
of this company, sailed for 
Europe on his semi-annual 
buying trip. 

These frequent visits to the 
European diamond mar- 
ket are made necessary by 
the ever increasing de- 
mands of our customers— 
many of whom have 
found it to their advan- 
tage to make all of their 
diamond purchases from 
our firm. 

We are prepared to con- 
sider the addition of a 
few more substantial and 
important accounts. 
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The Van Itallie Company 
90 West Broadway, New York 
Diamonds for Industrial Purposes 
Representing 
J. K. SMIT & ZONEN FOULDES, SMIT & CO. 

= —i 






















The Jewelers Publishing Corp., 239 W. 39th St., New York 


The BUYERS’ DIRECTORY 


Price One Dollar 
































July 4, 1929 


Death of Matthias Stratton 





Superintendent of Jewelers Cooperative 
Bureau and Honorary Captain of New 
York Police Department Succumbs 
Suddenly at Wilmington, Del. 


The trade was deeply shocked to learn 
last Monday morning of the sudden 
death of Matthias Stratton, superin- 
tendent of the Jewelers ‘Cooperative 
Bureau and one of the most widely 
known members of the industry. The 
end came on Sunday morning at Wil- 
mington, Del., shortly after he had been 
removed from a train to a local hospital. 
Death was caused by a heart attack. 

The funeral services were held Tues- 
day afternoon, at the Smith & Smith 
Funeral Home, Clinton Ave. and Astor 
St., Newark, N. J. Burial followed in 
Greenwood Cemetery, not far from New- 
ark. The pallbearers at the funeral were: 
Captain Donovan, representing New 
York Police Headquarters; William J. 
Ward, Jewelers 24 Karat Club of New 
York; Harry C. Larter, Jewelers Co- 
operative Bureau; Harry Bergfels, Ma- 
sonic Order; George Root and Ed Koe- 
nig, old friends. 

Always an enthusiastic fisherman, Mr. 
Stratton died pursuing his hobby. Im- 
mediately after conducting the sports 
events at the last outing of the Jewel- 
ers 24 Karat Club on June 18, “Matt,” 
as he was affectionately known to his 
many friends, left with George Root, a 
companion, for North Carolina, to enjoy 
deep sea bass fishing. He had planned 
to return to his duties last Monday. 
Shortly before leaving the fishing scene 
for his home in Newark, N. J., he hooked 
a 150-pound fish which proved difficult 
to land. Due to the exertion in bring- 
ing this fish to shore and the excitement 
attending the task, Mr. Stratton’s heart 
was overtaxed. 

Matthias Stratton was born in Phila- 
delphia, Pa., and was 62 years old. He 
obtained his first position with the jewel- 
ry firm of J. E. Caldwell & Co., Phila- 
delphia. He worked his way through 
various departments and finally became 
traveling representative for J. W. Red- 
dall & Co., covering the western terri- 
tory. After serving this concern faith- 
fully for a number of years, Mr. Strat- 
ton joined the sales force of the old 
Newark house of Alling & Co., for 
which concern he traveled for many 
years and later became president of the 
business. He served in this capacity 
until the widow of W. R. Alling decided 
to discontinue the business. 

When the Jewelers Cooperative Bu- 
reau was formed nearly 15 years ago. 
Mr. Stratton was selected as its repre- 
sentative and liaison officer between the 
jewelry trade and the New York Police 
Department. As general superintendent 
of the Bureau, Mr. Stratton through his 
activities was instrumental in the re- 
covery of over $1,000,000 worth of mer- 
chandise handled by the jewelry trade. 
He was still serving in this capacity 
when stricken. 

Because of his unquestioned integrity, 
Mr. Stratton established an enviable 
reputation in the jewelry trade and 


THE JEWELERS’ CIRCULAR 


among the members of the New York 
Police Department. During the Enright 
regime in the department Mr. Stratton 
was made an honorary police captain 
and despite the many changes in police 
administration continued to hold this 
honorary post. He was always faithful 
to his trust in the department and was 
distinguished in that he was the only 
civilian (as he was never employed by 
the police department) to be permitted 
to visit the “line up” each morning at 
headquarters. So highly was he re- 
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garded among the detectives in the de- 
partment that in 1922 he was presented 
with a handsome watch which he always 
cherished. 

While serving as head of Alling & Co., 
Mr. Stratton was appointed a fire com- 
missioner for the City of Newark, which 
office he held for many years. He was 
also a Deputy Motor Vehicle Inspector 
of New Jersey and still held this office 
at the time of-.his passing. Mr. Strat- 
ton resided at 63 Court St., Newark, 
N. J. 

In Masonic circles he was also promi- 
nent. Mr. Stratton was likewise a mem- 
ber of the Jewelers 24 Karat Club of 
New York, the Maiden Lane Historical 
Society, Brotherhood of Traveling 
Jewelers, and the Traveling Jewelers 
Association. In recognition of his years 
of splendid service to the Jewelers 24 
Karat Club, it was planned to present 
Mr. Stratton with a watch on his return 
from his vacation. 

Always congenial and smiling, “Matt’’ 
or “Captain,” as he was_ sc :netimes 
called, enjoyed the friendship of many 
men in and out of the industry. He was 
always ready with a cheery greeting 
and his willingness to lend assistance 
where and when it was needed endeared 
him to many. In his work of uncovering 
thefts he had encountered many young 
men who had made their first misstep, 
but through his sage and sane advice 
“Matt” had placed numbers of them 
back on the “straight and narrow path” 
to become useful citizens. In his death 
the jewelry trade loses a member impos- 
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sible to replace, while many of those 
who knew him intimately suffer the loss 
of a true and sincere friend. 

Deceased is survived by his widow. 








George Detemple, Aberdeen, Wash., 
Jeweler, Killed in Automobile 
Accident 


ABERDEEN, WASH., June 27—George 
Detemple, local jeweler for the last 15 
years, was killed last Tuesday in an 
automobile collision near Oakville, 
Wash. 

Mr. Detemple was a native of Port- 
land, having been born here in 1887, and 
being graduated from the Portland 
schools. Surviving are his widow; a 
daughter, Mrs. Gladys Johansen of Port- 
land; a son, Orville, who lives in Ho- 
quiam; the parents, Mr. and Mrs. John 
Detemple, Portland; five brothers, and 
two sisters. 








John P. Hale 


AKRON, OHIO, June 27.—John P. Hale, 
55 years, prominent Akron jeweler and 
optometrist, is dead following an auto- 
mobile accident which occurred last 
Sunday, near Willoughby, Ohio. Two 
other prominent Akron people were 
killed in the crash. Mr. Hale died 
Monday in Memorial Hospital, at 
Painesville. 

Deceased was a member of one of the 
oldest families of Summit County. He 
was identified with the commercial life 
of Akron and for many years was a 
leading jeweler in Akron. In recent 
years he devoted himself to the practice 
of optometry. 

Mr. Hale came to Akron in 1887 and 
formed a partnership with George Jack- 
son in the jewelry business on E. Mill 
St. He later bought the entire business 
and in 1920 disposed of it to a corpo- 
ration which bears his name. Since 
then he had conducted the optical busi- 
ness in connection with the Hale Jewelry 
Co. He was a charter member of the 
Akron Fifty Year Club. 

He leaves a son, Andrew Hale of 


Akron. 


The Dayton Co. of Minneapolis, Minn., 
has purchased the business and prop- 
erty of J. B. Hudson & Son, for 45 
years one of the leading jewelry stores 
of the city and the North West, and 
will move the establishment to new 
quarters in the Dayton building, Nicolet 
Ave. and Eighth St. George D. Dayton, 
president of the Dayton concern, was 
made president of J. B. Hudson, Inc., 
a new company formed for operation 
of the jewelry business when the sale 
became effective on June 20. The Day- 
ton Co. will build for its affiliated jewel- 
ry business a new store with 60 feet 
frontage on Nicolet St. and 120 feet 
on Eighth St. This will be separate 
from the Dayton department store, al- 
though they will be connected by two 
entrances, and will have new fixtures 
and equipment throughout. The Dayton 
Co. holds more than three-fourths of 
the capital stock of the new company, 
while the members of J. B. Hudson & 
Co. hold the remainder of the stock. 
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ABOVE — Distin- 
guished new front 
of the ‘Michigan’ 
store built for 
Helzberg’s, Kansas 
City, Mo. 


Leaders like these 
know the Economy of 


‘MICHIGAN’- BUILT. STORES 


O build stores rich in modernistic art distinction, unequalled in refinements 
and easily the dominating stores of any community, is in itself a task of no 
small proportions. But to build these stores economically; to build them 
efficiently and well; to build them in such a way that the investments in them 
represent only a tithe of their actual worth—this is an achievement that can 
be claimed alone by “Michigan.” Gowherever you will—everywhere will 
you find irrefutable evidence. In the smaller town as well as in the larger 
city, ““Michigan”-built stores outshine all others! Of even greater im- 
portance is the fact that they are aclue to the economies an organiza- 
tion equipped and as large as ours can offer you at no sacrifice of 























No obligation involved in calling upon us to plan for you. 
Write us today. 


MICHIGAN STORE FIXTURE CO.,INC. 


Main Office and Factory 66 o7 J: New York Office 
ieee ta Building Better Stores 


2490-1 Salmon Tower Bldg. 
Detroit, Mich. Throughout the Nation” 11 West 42nd St. 
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Death of Nico J. Roeg 





Prominent European Diamond .Broker 
Passes Away at His Home in London 


Nico Jacques Roeg, 69 years of age, a 
well known broker in diamonds, died on 
June 22 at his home, 43 Hanover House, 
St. John’s Wood, London, England, after 
an illness of six weeks. 

Mr. Roeg was known to the diamond 
trade on two continents, and had a large 
clientele in Amsterdam, Antwerp, Lon- 
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don and New York. His first connection 
with the trade was in his early youth 
when, coming from a family of diamond 
dealers, he engaged himself in diamond 
splitting. At the age of 24 years he 
started in the rough diamond business 
and his trade grew so steadily that he 
became one of the best known brokers in 
London. He was long associated with 
the Diamond Syndicate, as a large bro- 
ker, 

Deceased is survived by his widow, 
Anna; a daughter, Josephine; two sons, 
Jack and Jules, who are continuing their 
father’s business at 12 Hatton Gardens, 
London; a brother, Maurice, who is en- 
gaged in the rough and polished dia- 
mond line in New York, and three sis- 
ters. 








The display window in the People 
jewelry store, Menomonie, Wis., was 
robbed recently of a $500 diamond ring 
which was to be the prize in a girls’ 
popularity contest being conducted at 
one of the local dancing pavilions. The 
ring had been displayed daily since the 
inauguration of the contest, and was 
almost inaccessible from the interior as 
the window was backed by trunks and 
traveling bags and flanked by furniture 
displays. The ring had been placed in 
the window shortly after 10 o’clock in 
the morning and its disappearance was 
Noticed at noon. 
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Robert Lambert 


Robert Lambert, former member of 
the firm of Lambert Bros., jewelers, 968 
Third Ave., New York, died suddenly 
last Monday. Funeral services were 
held yesterday, (Wednesday) morning 
at the Universal Funeral Chapel, 52nd 
St. and Lexington Ave., followed by 
burial in Mount Hope Cemetery, Cypress 
Hills, L. I. 

Robert Lambert was born in Treves, 
Alsace Lorraine and was about 75 years 
old at the time of his death. After 
receiving his education abroad, Mr. 
Lambert came to this country as a young 
man and in April, 1881, entered the 
jewelry business as a member of the 
firm of Lambert Bros. He remained as 
an executive of this house until 1909 
when he retired because of ill health. 
Since his retirement Mr. Lambert had 
devoted his time to charitable work, 
traveling and his home. 

Deceased is survived by his widow, 
Bertha Young Lambert, and one brother, 
August V. Lambert, founder and still 
head of the firm. 

Mr. Lambert was a member of Mount 
Neboh Lodge No. 257 F. and A. M., the 
Progress Club of the City of New York 
and the Cosmopolitan Club of Atlantic 
City. 


William S. Maddock 


William Sherman Maddock, credit 
manager for Tiffany & Co., for over 40 
years, died last Sunday at his home, 438 
Valley St., East Orange, N. J., after a 
short illness. A requiem mass was 
offered Wednesday morning at 10.45 
o’clock at All Saints Episcopal Church 
of which he was the senior warden, the 
Rev. Clarence M. Dunham, rector, offi- 
ciating. Burial was in Rosedale Ceme- 
tery. 

Mr. Maddock was born in New York 
in 1854, eldest son of the late Henry 
and Ellen Hope Maddock, and moved to 
Orange in 1884. He was a member of 
the Church Club of the Episcopal Dio- 
cese of Newark and a trustee of the 
Gertrude Butts Memorial Home for 
Orphans. He was_ graduated from 
Trinity School, New York, and Burling- 
ton Academy and Trinity College, Hart- 
ford, Conn. 

His widow, Mrs. Ruby Stalker Mad- 
dock, survives. 








Knowledge a Factor in Jewelry 
Salesmanship 


N the issue of the Saturday Evening 

Post, May 4, appeared an article that 
is most interesting to the jewelry trade, 
under the title, “Getting on in the 
World.” It tells the story of a woman 
who was forced at 37 to earn a living 
for her family, and tells how her experi- 
ence as a saleswoman in a small town 
jewelry store led to a job in a large 
New York store. 

Her ambition to succeed led her to 
devote her spare time to studying the 
history of jewelry. She visited the 
museum, she sought the library and 
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used over the counter what she saw and 
read. “There I have seen and studied 
ornaments that were worn by lovely 
Egyptian matrons 3000 years ago. I 
have seen lovely 18th century things, old 
English silver, chalices of gold, snuff 
bottles of glass with rich tones that were 
hidden for centuries in ancient tombs 
of China. I have seen those things in 
that treasure house and then in the 
modern merchandise I sell, I have recog- 
nized with a start of pleasure the crafts- 
men’s efforts to reproduce some of that 
ancient charm. Sometimes I let slip a 
phrase of this enthusiasm in talking 
with customers. When you capture 
their interest that way it is absurdly 
easy to complete a sale. Somehow they 
have much more confidence when the 
sales person understands the merchan- 
dise. To get along as a salesman or a 
saleswoman you have to know your 
stuff.” 

This saleswoman, starting at a salary 
of $22 a week within a few years 
climbed to the position of assistant 
buyer at $6,000 a year but whai she has 
accomplished others can do also at least 
in part say the National Jewelers Pub- 
licity Association which in passing this 
summary on to the subscribers offers to 
furnish free of cost any or all of the 
following manuscripts which have been 
especially prepared to furnish informa- 
tion that can be used by the sales staff 
of your store: 

No. 1. “Jewelry of the Renaissance.” 

No. 2. “Diamond Smugglers Mystify 
Government.” 

No. 3. “The Achievement of Clock 
Making in America.” 

No. 4. “Etiquette—Entertaining and 
Good Sense.” 

No. 5. “Government 
Time.” 

No. 6. “The Lore of Precious Stones.” 

No. 7. “Silver Comes Into Its Own 
Once More.” 

No. 8. “Diamonds—When 
Diamonds.” 

No. 9. “Fashion is 
Jewels Are Permanent.” 

The association calls attention to the 
fact that some of the following books 
can be found in most all libraries and 
are invaluable in increasing one’s knowl- 
edge of the historic background of the 
jewelry business: 

“Time and Time Keepers,” by Milham. 

“Old Silver of Europe and America,” 
by E. Alfred Jones. 

“Clockmaking Past and Present,” by 
G. F. C. Gordon. 

“Gems and Gem Materials,” by Kraus 
& Holden. 

“The Curious Lore 
Stones,” by G. F. Kunz. 

“Rings,” by G. F. Kunz. 

“Jewelry,” by H. Clifford Smith. 

“Gem Stones,” by G. F. Herbert 
Smith. 

“The Precious Stones of the Bible,” 
by Cooper. 


Regulation of 


Buying 


Fleeting But 


of Precious 








Arnold Wolff, jeweler, 1641 Curtis 
St., Denver, Colo., reports the loss from 
his home of a $430 diamond pin. 
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Another Warning Against an 
Old Fraud* 


By Elton J. Buckley 


j),OR many years a certain type of 

scheme has been floating about the 
country, and although it has had many 
victims and has been exposed again and 
again in THE JEWELERS’ CIRCULAR and 
other papers, it still finds people, belong- 
ing to the gentry of which one is born 
every minute, to patronize it. 

I have before me now the report of a 
newly-decided case which shows how the 
scheme is worked, and I discuss it here 
in the hope that it may save somebody 
from falling. 

The fundamentals are always the 
same, though the subject of the scheme 
may differ. For instance, sometimes it 
is worked with jewelry, sometimes with 
talking machines and so on—in the case 
I am discussing it was radios. The pro- 
moters approach any established busi- 
ness man, men good for their notes. 
They pay no attention to the business he 
is in. For instance, they will try to sell, 
often successfully, a radio agency to a 
grocer, or a jewelry side line to a drug- 
gist. That is a particular point of their 
scheme, and it is shrewd, because a drug- 
gist is practically helpless in buying 
jewelry. 

If the victim signs the agreement 
without reading it, he does not notice 
that he has put his signature to prom- 
issory notes or trade acceptances. There 
is always a lot of verbal promises that 
if the goods don’t sell he isn’t obliged to 
pay for them, but all those are wiped 
out in the written agreement. 

Practically always the victim of this 
scheme finds that the goods aren’t much 
good, but just about when he has made 
his mind up to cancel the agreement 
some “finance company” serves notice on 
him that it has his notes and will expect 
him to pay them. He thinks of his de- 
fense, but is told by his attorney that 
no matter how good it is, it isn’t avail- 
able against a third party holder. He 
believes that the “finance company” is 
merely an alias for the concern that vic- 
timized him, but the job of proving it is 
neither cheap, easy nor alluring, so 
usually he pays the notes and tries to 
forget it. 

As I said, in the case before me the 
scheme was worked around radios. The 
seller was the “P’” Radio Corporation, 
and the defendant a man named Scan- 
nell. The latter signed an agreement 
for the purchase of “P” radio sets. The 
contract was signed on a representation 
that the “P” Co. would send two men 
in a week or 10 days to sell the sets, and 
that the agent himself would come back 
in three weeks to do the same. 

As usual the agreement contained two 
trade acceptances, which were removable 
from the rest of the paper. The “P” 
crowd removed them and _ promptly 
“sold” them to the “W” Finance Cor- 
poration, which demanded payment. 


Scannell meanwhile had found out that 
the price he had agreed to pay for the 
“P” radios was far above the market 
value, that the sets were badly made 
and wouldn’t sell. Also, the two men 
who were to come to help sell never 
showed up, nor did the agent that got 
the contract. 

Therefore he refused to pay the notes, 
but did not get away with it. At the 
trial he attempted to show how the “P” 
people had taken advantage of him, but 
the court threw all that out. It was not 
good against the “W” Finance Corpora- 
tion, which stood as a bona fide holder 
until proved otherwise, and of course 
Scannell couldn’t prove it otherwise. 

The lower court accordingly gave 
judgment against Scannell for the full 
amount of the notes. He appealed, but 
the Court of Appeals upheld the judg- 
ment. 

The advice which must be given in 
this case is never to sign an agreement 
which contains promissory notes or 
trade acceptances. If you do, fix them so 
they cannot be negotiated by adding 
these words: 


“TERMS SUBJECT TO CONTRACT OF 
———BETWEEN SAME_ PARTIES.” 
This will force the scheme company 
to hold them, but probably they won’t 
agree to take them that way. 


*Copyright, 1929, by Elton J. Buckley. 








Gleanings 


The Star Jewelry Co., Mechanic St., 
Marlboro, Mass., has moved to 135 
Main St. 

William H. Horton, jeweler, is moving 
his store from 511 S. Saginaw St. to 
127 E. First St., Flint, Mich. 

The Wabash Cutlery Co. at Terre 
Haute, Ind., has filed a certificate, in- 
creasing its capital stock in the sum of 
$10,000 common and $10,000 preferred. 

John Godfrey, retail jeweler of Battle 
Creek, Mich., has moved his store on W. 
Michigan Ave., almost directly across 
the street on the north side of the latter 
thoroughfare. 

Nacisse Lauzierre, jeweler of San- 
ford, Me., recently died from a heart 
attack at Pine Point, where he had gone 
with friends for a shore dinner. He is 
survived by his widow and five children. 

Breaking a window with a brick, 
thieves recently removed watches and 
bracelets valued at $100 from the Taylor 
Jewelry Co. store, Jefferson and Monroe 
Sts., Mexico, Mo. 

After breaking a small transom to 
gain entrance, thieves recently looted the 
Koppe Jewelry Co. store, 106 N. Broad- 
way, Billings, Mont., of watches and 
rings to the amount of $1,000. 
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Remodeling of the Vander Zanden 
jewelry store, Green Bay, Wis., was re. 
cently completed. The alterations 
marked the 37th anniversary of the e@s- 
tablishment of the store in Green Bay 

The Carl Kipp Shops, Inc., East As. 
rora, N. Y., has been incorporated to 
deal in jewelry. The stockholders are 
Carl and Edna Kipp, and Percival G, 
Bixby, all of East Aurora. 

Incorporation papers were filed re. 
cently at Trenton, N. J., by the Strauss 
Jewelry Store, Inc. Capital is listed at 
$10,000 and the incorporators are Rosie 
and Matthew Straus, and Bessie Daxe, 
all of Jersey City. 

John D. Murdock, LeRoy, N. Y., jewel- 
er, has sold his store tc C. A. Berdick 
of Westfield. Mr. Murdock, who has 
been located at LeRoy for 16 years, 
will be associated with his wife in the 
antique business. 

Incorporation papers have been filed 
at New Haven, Conn., by the Raphael 
Jewelry Mfg. Co., of New Haven. Capi- 
tal is listed at $$2,000, paid in cash, and 
$1,800 in other property. The officers 
are: Dan H. Raphael, president and 
treasurer; Fannie A. Raphael, vice- 
president and assistant treasurer, and 
Bernard Raphael, secretary. 

The barking of two dogs left to guard 
the jewelry store of A. Fuhrman & Sons, 
444 Broadway, Camden, N. J., frustrated 
a recent attempt to rob the store. A 
tenant of an apartment over the jewelry 
establishment heard the dogs’ warning 
cries and ran to the window with a gun, 
the foiled thieves running as he threat- 
ened them with his weapon. : 

Fire, starting in repair room of the 
Beauchamp jewelry store, Rockwell City, 
Iowa, destroyed more than 100 watches 
in the repair room, spread to fixtures 
and stock and caused $5,000 damage. 
Fred Beauchamp, owner, said the loss 
is covered by insurance and plans to 
remodel and reopen the store at once. 

A colored chauffeur is being held at 
Harrisonburg, Va., for the theft of a 
watch valued at $55 from the store of 
Forest E. Peters. The alleged thief 
lifted the watch while in conversation 
with Mr. Peters and when the latter 
discovered his loss a few moments later 
he immediately suspected the colored 
youth who was apprehended. 

The Beck Jewelry Co., Lexington, Ky., 
branch, suffered considerable water and 
smoke damage on June 16, when the 
third floor of the building was burned, 
several stores on the ground floor suffer- 
ing damages. The fire started in a 
restaurant in the building, and spread 
up an exhaust flume, causing reported 
damage of $75,000 in all. 

The Helm & Hahn Co., manufacturing 
and wholesale jewelers, with quarters in 
the Manufacturers’ building, Pittsburgh, 
Pa., are holding a picnic for the entire 
office and factory forces at Allegheny 
County North Park on Sunday, July 7. 
Sports contests of all kinds will be held, 
with suitable prizes being donated by the 
concern. An annual feature of interest 
is the quoits pitching contest, Mr. Foss 
defending the championship won on the 
1928 outing. 
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I. Zimmerman, polisher and repairer, 
has moved from 78 Bowery to 68 
Bowery. 

The Pilgrim Wedding Ring Co., 125 
Canal St., closed June 28 for its usual 
vacation and will open again July 8. 

Bernard Landau, 527 Fifth Ave., 
sailed Saturday on the Mauretania for 
a two months’ purchasing trip abroad. 

Sam Eckstein, diamond cutter, 105 
Fulton St., recently returned on the 
Caronia after a European trip of six 
weeks’ duration. 

S. Pollack, manufacturing jeweler, 73 
Forsyth St., closed his office and factory 
on July 1 for the annual vacation period 
and will reopen on July 15. 


Joseph Mazer, president of the Joseph 
Mazer Co., wholesale diamonds, 10 W. 
47th St., has sailed to Europe on his 
semi-annual purchasing trip. 

Wander & Kaufman, Inc., 62 W. 47th 
St. manufacturer of mountings, will 
close their office and factory on Satur- 
days during July and August. 

Since the liquidation of the assets of 
the firm of Negin & Sulli, manufactur- 
ing jewelers, 76 Bowery, Harry Negin 
has been conducting the business at the 
same address. 


George A. Kahn, dealer in precious 
and semi-precious stones, 20 W. 47th St., 
accompanied by Mrs. Kahn, sailed for 
Europe today (Thursday), and will be 
gone until the latter part of August. 


Alex Feldenheimer, of Feldenheimer 
& Jacoby, 170 Broadway, left for the 
European diamond market last Satur- 
day, on the Mauretania, and will be 
gone for some time making purchases 
for the firm. 


Rogoff & Garfunkel, manufacturers of 
rings, 32 Fulton St., closed their factory 
this week for the vacation period, dur- 
ing which time extensive alterations 
were carried on. Mr. Garfunkel leaves 
soon for a western trip. 


James J. Doll, southern representative 
of Leo R. Straus & Co., 20 W 47th St., 
who has been ill since last March follow- 
ing a minor operation at Mountainside 
Hospital, Montclair, N. J., has fully re- 
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covered and expects to call on his friends 
in the South starting July 15. 

A diamond bracelet, containing ap- 
proximately 400 small diamonds, and 
seized by the government for violation 
of the Customs Laws, was auctioned.at 
the United States Marshal’s sale, held 
in the Post Office building, May 27. The 
government realized $1,040 on the jew- 
elry, which had a foreign value of $1,500 
and a home value of $2,250. 

Finn-Iffiand & Co., manufacturers of 
store fixtures, Scranton, Pa., have 
opened a new office at 580 Fifth Ave. 
Murray M. Pearlstein, formerly associ- 
ated with the Michigan Store Fixture 
Co. as sales manager of the eastern di- 
vision, is in charge of the Finn-Iffland 
office in this city, which is devoted ex- 
clusively to the jewelry fixture line. 
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Philip Luria, head of L. Luria & Son, 
silverplated ware, 623 Broadway, left on 
the Dresden June 27 for an extended 
trip through Europe accompanied by 
Mrs. Luria. Mr. Luria is an active 
member in the United Palestine Appeal, 
and as chairman of the East Side com- 
mittee and delegate, will attend the con- 
vention of the Zionist Organization of 
America at Zurich, Switzerland. He 
will tour throughout Europe on _ his 
combined business and pleasure trip, and 
will return to New York about Labor 
Day. 

Detective Sergeant James Bresnan, 
known to many jewelers in the uptown 
district as head of the Fifth Ave. Detec- 
tive Squad, died last Friday night at 
St. Elizabeth’s Hospital, this city. He 
had been absent from duty because of 
sickness for nearly a year. On many 
occasions Mr. Bresnan was seen at 
meetings of the Retail Jewelers’ Asso- 
ciation of New York. Sergeant Bresnan, 
who was in his 48th year, joined the 
force in 1903, becoming a detective soon 
afterward. His service was broken only 
by the war, when he attained the rank 
of captain. After he returned to the 
police force, Sergeant Bresnan was as- 
signed to head the Fifth Ave. Squad, in 
charge of the wholesale and retail dis- 
tricts on the Avenue. 


A regular monthly meeting of the 
Metropolitan Retail Jewelers Associa- 
tion was held last Thursday evening in 
Laurel Garden, where members heard 
several interesting reports. Sol Reich- 
gott gave a report of the New York 
State convention held recently at Pough- 
keepsie. President A. Wolf made an 
appeal to those present to induce more 
jewelers to join both the local and State 
organizations, thereby getting the ad- 
vantages of reduced rates for their fire, 
theft and household insurance. Harry 
Goodman was appointed temporary 
chairman of the board of directors. A 
committee was appointed to arrange for 
an outing for the members and their 
families. Those on the committee are 
Messrs. Goodman, Reichgott, Weissman, 
Freidman and Golowen. Mr. Davidoff, 
one of the organizers of the association, 
who is leaving for a two months’ tour 
of Europe, was presented with a beau- 
tiful black leather traveling bag. After 





(Continued on page 69) 
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the meeting adjourned the members 
went to the Harlem Restaurant where 
a buffet lunch was served. 

Simson Bros., 125 Canal St., closed 
their establishment this week for the 
annual vacation period, and will reopen 
on July 8. 

Benjamin Hecker has taken a lease 
at the premises at 160 W. 34th St., and 
will conduct a business in jewelry and 
novelties at that address. 

Recent incorporations at Albany in- 
dude the Lincoln Jewelry Mfg. Co., 
capitalization $20,000; and the Brooks 
Jewelry Stores, $99,000 preferred stock, 
10 shares common. 

Julius Kaufman of -Goodfriend Bros., 
importers of pearls and precious stones, 
542 Fifth Ave., returned on the Ile de 
France yesterday (Wednesday) after 
a visit to the Paris and London markets, 

Freudenheim Bros., Inc., distributors 
of American watches, 2 Maiden Lane, 
will close their establishment over the 
July 4 week-end and succeeding Satur- 
days throughout the summer until after 
Labor Day. 

During the month of July the Time- 
ology Hikers will meet every Saturday 
at the foot of the Woodlawn Station on 
the Lexington-Jerome Ave. line at 2 
p.m, and from there hike to Tibbets 
Brook Park where swimming and other 
pleasures will be enjoyed. 

The Brooklyn police arrested early 

Monday morning a man on a charge of 
attempted burglary of the jewelry store 
of Olga Freedman, 611 Grand St., 
Brooklyn. A display window in the 
Freedman store was found smashed by 
Patrolman Stano, who caught the sus- 
pect after the latter attempted to escape 
by hiding in an apartment house hall- 
way. 
An offer of 40 cents on the dollar has 
been made to the creditors of Frank 
Carotenuto, manufacturer and whole- 
saler of jewelry and precious stones, 66 
Nassau St. Of this amount 25 per cent 
is to be in cash and 15 per cent in notes 
due in January and February, 1930. 
Assets are listed at $8,500 and liabilities 
$15,854. 

The Bliss Bros. Co., Attleboro, Mass., 
jewelry manufacturer and maker of 
metal watch straps, has opened its new 
New York office in Room 1908, at 15 
Maiden Lane. W. E. Gray is in charge. 
The Bliss Bros. Co. in its new offices 
will display its line of jewelry products. 
including, besides metal watch straps. 
compacts, belt buckles, costume jewelry, 
knives, and a new pocket key container. 

A committee in charge of plans for 
the annual outing of the Gem Club of 
New York, which is to be held on Thurs- 
day, July 18, is completing its arrange- 
ments. The affair is to be held at 
Huntington, L. I., where outdoor sports 
will be enjoyed. 

B. L. Shinn, secretary of the Na- 
tional Jewelers Board of Trade, 22 W. 
48th St., has been chosen as one of those 
who will address the forthcoming con- 


THE JEWELERS’ CIRCULAR 


vention of the New Jersey Retail Jéwel- 
ers Association. The convention opens 
next Sunday at Atlantic City and will 
continue until Tuesday. Mr. Shinn will 
deliver his address Monday morning 
when he will discuss “Unfair Selling 
Methods and Their Elimination.” 








Business Records 


The Rockford Mfg. Co., Rockford, IIl., 
is reported to be in bankruptcy. 

Robert E. Huff, Jacksonville, Fla., is 
offering a settlement of 15 cents on the 
dollar. 

Jacob L. Potter, Inc., Denver, Colo., 
has assigned. Assets are estimated at 
$2,388 and liabilities $3,300. 

Herman E. Knoop, Grand Rapids, 





Mich., has filed a voluntary petition in. 


bankruptcy. It is claimed that about 
$7,000 of the stock is held by a bank 
as security. 

An involuntary petition in bankruptcy 
has been filed against the A. E. Rogers 
Co., Inc., Scranton, Pa. Liabilities are 
estimated at about $40,000, and assets 
approximately the same. 

Larry Persky of Perkins & Co., New 
Britain, Conn., has filed a voluntary 
petition in bankruptcy, and has made 
a compromise offer of 30 per cent on the 
dollar, 10 per cent in cash and the bal- 
ance in notes of five per cent each, pay- 
able in September, October, November 
and December, 1929, respectively. 

Samuel M. Feldman, Seattle, Wash., 
is offering a settlement of 50 cents on 
the dollar, payable in October, 1929, 
January, March, April, June and July, 
1930. The value of the merchandise is 
estimated at $9,997, and fixtures $1,529, 
while business liabilities are given as 
$12,660. George Shrive has been ap- 
pointed as trustee. 








Trade School Sponsored by Jewelry 
Crafts Association, New York, 
Closes Until Next Fall 


The closing session of the Jewelry 
Commercial Art School, sponsored by 
the Jewelry Crafts Association, was 
held last Friday, the classes adjourning 
until the new term starts on Sept. 9. 
A committee from the Association vis- 
ited the school at that time and were 
well pleased with the progress made by 
the students. 

Two silver medals, donated by Walter 
P. McTeigue for the association, through 
the Central Commercial Continuation 
School, were presented to students. 
Marcel Viatte of Jackson Heights, L. I., 
was awarded the first prize for best 
workmanship, 100 per cent attendance 
and excellent conduct, while second prize 
went to William Krizminsky of Astoria, 
L. I., for his progress, attendance and 
conduct during the school term. 








Fred H. Marsden of Monson, Mass., 
and his wife celebrated their 25th wed- 
ding anniversary on June 29. Mr. 
Marsden is a retail jeweler at Monson 
and has been a watchmaker ard optome- 
trist for 33 years. 


69 


Business of Sussfeld, Lorsch & 
Schimmel, New York, Acquired 
by the Selsi Co., Inc. 


It was announced several days ago 
that the old business of Sussfeld, Lorsch 
& Schimmel, wholesale dealers and im- 
porters of optical goods and materials, 
153 W. 23rd St., New York, was sold 
on July 1, excepting the accounts and 
bills receivable, to the Selsi Co., Inc. 
The business will be continued along the 
same lifes and policies as before and 
the offices in New York and Paris will 
still be maintained. There will be no 
change in the personnel, the entire 
force having been taken over by the 
new corporation, which has also acquired: 
the stock and equipment of the old con-. 
cern. 

The officers of the new corporation 
are as follows: President, Raoul P. 
Silbernagel; Vice-President, Edward F. 
Dienst; Vice-President, Sidney S. Rot- 
heim; Treasurer, Leslie C. Elliott; Sec- 
retary, Leo E. Gabel, and Assistant 
Secretary, William A. Stumpe. These 
men are all well known in. the trade 
having been associated with the firm of 
Sussfeld, Lorsch & Schimmel for many- 


years. ¥ 








A Correction 


In the report of the proceedings of the 
convention of the Florida Retail Jewel- 
ers Association appearing in last week’s 
issue of THE JEWELERS’ CIRCULAR it was 
erroneously stated that the Seth Thomas 
Clock Co. had made a presentation of a 
clock. This was a Sangamo electric 
clock and was presented to Mrs. M. S. 
Turtle by the Sangamo Electric Clock 


Co. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended June 30, 1929 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 


coin $1,216,616.48 


6,546.11 
Total $1,223,162.59 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
TONS PGs kick e ce Sad swacadocaws $1,114,293.26 
“ Be aa ae ark eve wre. Ocha ieee 102,323.22 
POA «20 i csrocmorene desea “$1,216,616.48 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 
London U.S8S.Gov’t NewYork 

Date Official Assay Bars Official 
June 25.... 24% 54% 52% 

“= wees) 2445 5456 52 

a ) ee 54% 52 

“« 28.... 24% 54% 52% 

<s 9.. 24% 5456 52% 
July 1.. 2475 5414 51% 








E. D. Langston, repair jeweler, has 
opened a shop at 905 Georgia Savings 
Bank building, Atlanta, Ga. 
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AN OPPORTUNITY 


We have openings for several aggressive salesmen to carry as a sideline one of the most sensational watches 
offered to the trade. 


This watch has been recently introduced to America and has already met with a tremendous success 


The watch has been nationally advertised, and our future plans embrace an advertising campaign that will 
break down all manner of sales resistance. 


To men calling on the finest trade this is an outstanding opportunity. 


Address Box “B., 2364,”’ Care Jewelers’ Circular 
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| HALLHOTEL} 


In the Famous Schenley Park District 


Four Transit Lines at the Door 
ROOM RATES: 

With Running Water, $2.00 up 

With Private Bath, 3.50 up 


Restaurant and Coffee Shop at Popular Prices 
Ample Parking Space 
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The RESORT HOTEL OF 
THE NATION'S CAPITAL 


Within Ten Minutes of THE WHITE HOUSE - - 










1200 Sunshine Rooms (all outside) with Bath 
$5.00 Single * $8.00 Double 


RIDING « GOLF - SWIMMING «- TENNIS 
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 G. MOORE : Managing Director 
HARRY WARDMAN . . President 
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AERIAL SEARCHLIGHT VISIBLE FIFTY MILES 
CASTING ITS RAYS FROM OUR ROOF 
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y HOTEL VICTORIA wy MORE GOOD WORKMEN 











Newbury at Dartmouth Street is what the trade needs. Bradley Horological 
Copley Square, Boston, Mass. is producing them. Make Bradley Horological 
. bjective September first. 
Quiet, refined and homelike. In the heart ee ee 
of the Back Bay. Telephone in every suite. ~~ 
(Rates $2.50 per day and upwards.) The PRACTICAL COURSE IN ADJUSTING 


Victoria has been noted for many years for 
its unexcelled cuisine. Its Restaurant and 
Grill are features unique in themselves. 





Price $1.50 
























LOUIS P. LaFRANCHE, Proprietor JEWELERS PUBLISHING CORPORATION, 
239 West 39th St., New York 
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Providence 





Louis Diamond has filed information 
at the city clerk’s office that he is the 
sole owner of the National Novelty Co., 
47 Pratt St. 

Ten of the stone importers of this 
city have announced that they will close 
their offices all day Saturdays during 
July and August. 

Frank D. White has recently sold his 
interest in the Specialty Products Co., 
Inc, to Earl A. Kupfer who will con- 
tinue the business under the same style 
and location. 

The stock, tools, machinery and other 
assets in the plant of the Baker-Man- 
chester Silverware Co., 100 Stewart St., 
were sold at auction last week in the 
liquidating of the concern. 

The merchandise, machinery, fixtures 
and other assets of the Joseph Catlow 
& Co., 92 Niagara St., were disposed of 
at auction in bankruptcy proceedings 
last week. 

The Tilden-Thurber Corp., this city, 
last week announced the opening of their 
summer branch at Watch Hill for the 
season. It is on Fort Road opposite the 
Yacht Club. 

‘George F. Berkander sailed from New 
York this week for a three weeks’ so- 
journ to Sweden. Only five days will 
be spent on shore, the other 16 being 
required for the ocean voyage. He will 
be accompanied by Attorney General 
Oscar Heltzen. 

The Eureka Mfg. Co., this city, has 
been granted articles of association 
under the laws of Rhode Island to con- 
duct a manufacturing jewelry business 
with a capital stock of 500 shares of 
cmmon no par value. The incorpo- 
rators are V. Sorrentino, Mabel Johnson 
and Albert G. Chaffee. 

John Kelso, diamond merchant, 76 
Dorrance St., is at the Memorial Hos- 
pital in Pawtucket under treatment for 
serious injuries received when an auto- 
mobile in which he was driving was 
struck by a locomotive at a blind corner 
and wrecked. Mr. Kelso was badly cut 
and bruised. 

Employes of the Kay Jewelry Co., 
held their annual outing on Wednesday, 
going to Narragansett Pier where bath- 
ing and sports were followed by a clam- 
bake and dancing at the Pettaquamscutt 
Casino. Prizes were presented winners 
in the various events by Horace Drey- 
foo, manager of the company. 

Louis A. Sundlin, who operates 
Lupien’s, in Pawtucket, R. I., as well as 
the Remembrance Shops in Providence, 
Boston, Hartford, and the Bond Smoke 
Shop, Hartford, has taken over the Bond 
Chemist Shop, Hartford, and will add 
lines of novelties, gifts, toys and jewelry 
& soon as extensive alterations and 
renovations have been completed. 

The Jeffries Corp. of this city has 
ben granted a charter through the 
Secretary of State’s office under the laws 
ot Rhode Island, to conduct a manufac- 
tuting business in metal products, with 
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an authorized capital consisting of 500 
shares of common stock of no par value. 
The incorporators are Thomas L. Mar- 
eaccio, Mack D. Jeffries and E. F. 
Singer. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Maseuch, 
L. Bamberger & Co., Inc., Newark, N. J.; 
Mr. Reinschreiber, Kahn & Co., New 
York city; Mr. Hill, Hill, Frankel Co., 
Denver, Colo.; Mr. Kaskel and Mr. 
Mandel, D. Lisner & Co., New York city; 
Mr. Dinkelman, Dinkelman, Bubert Co., 
Baltimore, Md.; Saul Weinrich, Wein- 
rich Bros., New York city; Mr. Wilson 
and Mr. Hirsch, Barnett, Hirsch & Co., 
Los Angeles, Cal.; Mr. Glass, Leo Glass 
& Co., New York city; Mr. Birnbaum, 
Birnbaum & Kasper, San Francisco; 
Mr. Howell and Mr. Freidlicher, Mc- 
Greevy, Werring & Howell, Inc., New 
York city; Mr. Schent, Gimbel Bros., 
New York city; Mr. Cohen, Cohen & 
Schutman, Baltimore, Md.; Mr. Cerf, 
Saul Cerf & Co., Pittsburgh, Pa.; Mr. 
Kleinfeldt, the Star Jewelry Co., New 
York city; Mr. Kingsbacher, Kings- 
bacher Bros., Pittsburgh, Pa.; Mr. Dia- 
mond and Mrs. Blitz, Diamond, Blitz & 
Co., Chicago. 








Philadelphia 


The Saturday closing movement is on 
in the wholesale jewelry trade here and 
will prevail during July and August. 
Many of the retail houses will close at 
noon Saturdays during these months. 


Abraham Sickles of M. Sickles & Sons, 
is on his way to Europe for his annual 
diamond buying trip, having sailed 
on the Leviathan from New York last 
Saturday. Mr. Sickles will confine his 
visit this year to Antwerp and Amster- 
dam and expects to remain abroad for 
three or more weeks. 

One of the pleasantest business- 
social gatherings of the year was that 
of the Philadelphia Retail Merchants 
Credit Association, which was held last 
week at Kuglers on the Delaware River. 
The afternoon was spent in baseball and 
sports of various kinds. The association 
has just issued its first year book, which 
contains some timely articles on the in- 
stalment selling system and the growth 
of the credit plan in the jewelry trade 
in this city. One of the most timely 
contributions is’: one by Louis Lefkoe, 
jeweler and vice-president of the associ- 
ation. 

As next year will mark the 25th an- 
niversary of the organization of the 
Pennsylvania Retail Jewelers Associa- 
tion, steps have been taken to make the 
1930 convention a celebration of the 
silver jubilee of the body. A meeting 
of the executive committee called by 
Fred J. Cooper of this city, the presi- 
dent, on the eve of his departure for a 
trip, diseussed informally plans to make 
the 1930 convention the most notable one 
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in the organization’s history. While the 
convention city has not been selected 
and will not be until late in the fall, 
tentative plans for the gathering and 
suggestions for new features were 
brought up. In connection with the 
silver jubilee, it was suggested that a 
membership drive be undertaken. Still 
another suggestion was a jewelry style 
show. 








Boston 





The Boston Watch Co. has moved 
from the eighth floor of the Jewelers 
building to larger quarters on the fifth 
floor. 

George J. Thorburn, Salem jewelry 
manufacturer for a number of years, 
died in Reading at the home of his son. 
He was born in Gloucester 71 years ago. 

George W. Burgess, a former Wal- 
tham watchmaker, died recently in 
North Adams, where he was employed 
in the L. E. Higley jewelry store. He 
was 73 years old. 

Two men cut a hole in the diamond 
window of Shreve, Crump & Low about 
2 o’clock in the afternoon June 25. 
They made the hole too small to admit 
a hand, and were forced to flee when 
by-standers closed in on them. The 
traffic officer on duty at the corner pur- 
sued them without success. 

A burglary in the jewelry store of 
George E. Homer on Winter St., came 
to light when officials filed with police 
a list of the loot which comprised 500 
watches, valued at $7,000. The thieves 
gained entrance to the store by jimmy- 
ing a basement door, and made their 
way to the main floor, where they took 
the watches from a show case. 

Owing to a misapprehension it was 
stated in the Boston letter that the 
wholesalers as well as the retailers 
would close on Saturday through July 
and August. This is incorrect, as the 
wholesalers will keep open until 1 p. m., 
on Saturdays, and will be glad to meet 
customers. The retail stores, with some 
exceptions, will be closed all day Satur- 
days. 


The Boston Post last week devoted 
considerable space to John E. Conlon, 
38 Province St., ‘whose collection of 
clocks is famous. Mr. Conlon has been 
established for 15 years there, having 
previously been employed by Shreve, 
Crump & Low and before that by Bige- 
low, Kennard & Co. He has not only 
an extraordinary collection of old 
clocks, but he has a number of the tools 
used by early craftsmen. 

In THE JEWELERS’ CIRCULAR of June 
27 there appeared an item telling of C. 
Alberts of I. Alberts’ Sons, Inc., who 
foiled a woman trying to pass a false 
check. The C. Alberts mentioned is 
connected with C. Alberts Co., retail 
jeweler, 741 Washington St., and not 
with I. Alberts’ Sons, Ine., who are 
wholesale jewelers at 373 Washing- 
ton St. 
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| hy_,, we have branches? 


—do they benefit you? 


Because - 


they enable us to render you a SERVICE 
and give you a VALUE Unexcelled 


Because—our Branches carry as good or better stocks 
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Write for our money saving to obtain elsewhere. 
es pal Because—in case of an unusual item which they might not 











have in stock, shipment is made the next day direct 
to you from our vast stock in Chicago, thereby sav- 
ing you the long troublesome delays which are un- 
avoidable without such a hook-up. 








Meet Sommer Resort CHICAGO 


Because—they increase our volume of sales thereby 
enabling us to get a turn-over on a much larger cen- 
AUGUST 5-9 tral stock in Chicago and to buy in larger quantities 
CHICAGO direct from the manufacturer whether in this or for- 
eign counties. This saving is passed on to you. 


EVERYTHING YOU NEED IN JEWELERS’ SUPPLIES 
WHY CHANCE SENDING ELSEWHERE? 
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Chicago Notes 


John Rose, of John Rose & Sons, 1929 
W. Madison St., and Mrs. Rose returned 
this week from a short trip through 
Michigan. 

John Haas, jewelry buyer for Loftis 
Bros., returned this week from Canada 
where he and his family spent a pleasant 
two weeks, resting and fishing. 


William F. Drexmit, of the Chicago 
office of the Keystone Watch Case Co., 
is spending this week at Riverside, 
N. J., visiting at the home offices. 


“Bob” Josten, of the Josten Mfg. Co., 
Owatonna, Minn., called on many friends 
in Chicago and visited the trade last 
week on his way home from a visit in 
the East. 

Howard C. Rowbotham, manufactur- 
ers’ representative, is at present in New 
York. He will spend the month of July 
in Philadelphia with his sisters and at 
Atlantic City. 

Fred Radcliff, who travels for M. A. 
Mead & Co., arrived in Chicago last 
week from Los-Angeles, Cal. The trip 
was made by automobile and he called 
on the trade en route. 

Anthony True, 31 N. State St., and 
Mrs. True will leave this week on a 
two weeks’ pleasure trip to Yellowstone 
Park. They will visit other places of 
interest while on this trip. 

Frank Holdsworth, of the Frank 
Holdsworth Co., Calgary, Can., returned 
home by way of Chicago last week. Mr. 
Holdsworth just completed a business 
trip through Toronto and the East. 

L. M. Stroud, Peabody, Kan.; O. K. 
Steuwer, Memphis, Tenn., and B. D. 
Joyce, Jr., of Jasper, Ala., were among 
the retail jewelers that visited the Chi- 
cago markets during the past week. 

S. Sadek, of the New Haven Clock 
Co., will leave for his southwestern 
territory early this week. Mr. Sadek 
spent several weeks at the Chicago 
office in the Clock building, replenishing 
his stock. 

W. H. Buckmaster, of J. R. Wood & 
Sons, is spending a couple of weeks with 
his wife and family at Guthrie, Okla., 
visiting with relatives. Mr. Buckmaster 
represents this firm in Illinois, Wiscon- 
sin and Minnesota. 

Jerry Agate, manager of the Chicago 
office of the Bonner Mfg. Co., returned 





to Chicago on Wednesday from New 
York where he spent a couple of weeks 
visiting with his parents and calling on 
many of his old friends. — 

Henry Honet, of M. Iralson, Columbus 
building, will leave this week on a two 


weeks’ trip through Wisconsin. Mr. 
Honet will make the trip by motor and 
spend most of his time fishing and enjoy- 
ing other outdoor sports. 

Philip Moyer of the E. A. Brown Co., 
St. Paul, arrived in Chicago last week 
accompanied by his sister. Miss Moyer 
is entering the Chicago Musical College. 
While here Mr. Moyer called on many 
of his friends in the trade. 

Harry Deutsch, Pacific Coast repre- 
sentative of the Hammel-Riglander Co., 
stopped in Chicago last week to visit 
with many of his friends. Mr. Deutsch 
met his family in Chicago and they will 
accompany him to New York. 

E. C. Delmar, manager of the Chicago 
office of the Seth Thomas Clock Co., re- 
turned to their offices at 111 N. Canal 
St., this week after spending the past 
10 days at the home offices in the East 
attending annual sales conferences. 

Ed. Gerkin, of the Leubusher-Schu- 
mann Co., left on Thursday for a two 
weeks’ business trip through northern 
Michigan. Upon his return from this 
trip Mr. Gerkin will leave with his 
family for their summer home in Mich- 
igan. 

S. M. Leibson and P. J. Getner, of the 
Rettig, Stamm & Gruen sales force, re- 
turned recently from their respective 
territory and will remain at the home 
offices several weeks replenishing their 
stock before starting out on their terri- 
tory again. 

K. G. Merrill, manager of the William 
Rogers Mfg. Co., Meriden, Conn., spent 
several days of the past week in Chi- 
cago visiting his many friends in the 
local offices. Mr. Merrill was here to 
conduct a sales conference with his 
western salesmen. 

Jack Crawford, Chicago manager of 
the Wittnauer Co.,. returned to Chicago 
last week from Monroe, Wis., where he 
won the title of being a marathon golfer. 
Mr. Crawford started early in the morn- 
ing and when he finished at dusk had 
played 75 holes of golf. 

Charles Baumrucker of the Jones & 
Baumrucker Co., accompanied by his 
wife and family, will leave this week 
on a motor trip to Haugen, Wis., where 


they will remain for at least one month. 
Before returning home Mr. Baumrucker 
will motor into parts of Minnesota. 

George Flemming, of the J. J. Sommer 
Co., left on Thursday with his wife and 
family to motor to New York and the 
East. Mr. Flemming will be away until 
the middle of July visiting with his 
parents in New York and calling at the 
home offices in North Attleboro, Mass. 

E. Hook, of Hess & Hook, manufac- 
turers’ representative, Columbus Me- 
morial building, and Mrs. Hook left 
recently for their summer home at 
Footes Bay, Muskoka, Ont. They will 
remain there until early in August when 
Mr. Hook will return to resume his 
duties. 

Word was reéeived at the offices of 
Son & Prins, from D. J. B. Prins, that 
he and his wife sailed from Paris, on the 
Ile De France on Thursday, June 27, 
and would arrive in Chicago the end of 
this week. Mr. Prins spent two months 
in Europe visiting the diamond markets 
and taking in places of interest. 

Otto J. Boss, of McClintock & Co., 


’ Hollywood, Cal., called on many of his 


Chicago friends last week on his way 
home from the East. Mr. Boss spent 
several weeks in New York and the 
eastern markets looking over new fall 
goods and on his way home stopped 
at Cleveland for a few days to visit 
at his old home. 

The E. Richwine Co., 19 W. Jackson 
boulevard, has filed a voluntary petition 
in bankruptcy, listing its liabilities at 
$43,853, and assets at $6,000. Assets 
consist of merchandise of $5,000 and 
fixtures at $1,000. This business was 
started in 1921 by Miss E. Richwine and 
Charles F. Johnson, who also operated 
under the name of C. F. Johnson & Co. 

Emil Braude & Sons, Inc., wholesale 
jewelers, have just completed arrange- 
ments to add largely to their space on 
the third floor of the Heyworth build- 
ing. At the same time the additional 
space is taken over they will remodel 
the entire quarters and add new fix- 
tures to make this one of the most 
attractive wholesale houses in the city. 

E. O. Baumgarten, W. H. Hensley 
and A. J. Hazard, of the Kansas City 
office of the Norris, Alister-Ball-Bridges 
Co., spent the past week in Chicago at 
headquarters replenishing their stock 





(Continued on page 74) 
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Chicago Notes 


(Continued from page 73) 











before starting out on the territory 
again. M. B. Eiseman, of Birmingham, 
Ala., H. W. White and C. G. Wiriden, 
also spent some time at the home offices 
last week. 

A. L. Zietung, manager of the flat- 
ware sales for the International Silver 
Co., stopped at the Chicago offices of 
this concern last week to visit with 
members of the firm on his way to San 
Francisco, Cal., where he will address 
the Pacific Coast representatives of the 
International Silver Co. Mr. Zietung 
will remain in the West for a couple 
of weeks. 

“Pat” Reardon of the J. R. Wood 
& Sons, sales force, returned last week 
from his Iowa and Kansas territory, 
and is spending the next two weeks with 
Mrs. Reardon motoring to Minnesota. 
Van Feltus, manager of the Chicago 
office of the Wood concern, accompanied 
by Mrs. Feltus and their daughter, re- 
turned home last Thursday from a motor 
trip through Iowa. 

“Manny” Stern of the Stern Diamond 
Co., 31 N. State St., is able to spend a 
few hours each day at his office while 
recuperating from a broken left arm 
and broken nose. Mr. Stern was on the 
golf links at Jackson Park on Sunday 
of last week when he stepped on a 
pebble, fell and broke his arm. He was 
taken to the Passavant Hospital to have 
it set and while still under the influence 
of an anaesthetic rolled out of the bed 
and broke his nose. 

F. L. Bradley, assistant secretary of 
the New Haven Clock Co., and who for 
the past seven years had charge of the 
western sales branch at Chicago, has 
been recalled to the factory and home 
offices at New Haven, Conn., where he 
will resume his official duties. Irving 
Wilkinson, who has been associated with 
the New Haven Clock Co. for the past 
16 years, as a Chicago representative 
calling on the local trade, has been ap- 
pointed manager of the Chicago office, 
succeeding F. L. Bradley. 

In a letter sent out by the detective 
division of the Chicago Police Depart- 
ment, the cooperation of business men 
in this city is being sought toward the 
suppression of shoplifting. Through this 
form of theft, the letter states, jewelry 
stores and other establishments lose 
thousands of dollars annually. Police- 
woman L. Falkenberg has been assigned 
to the task of handling cases of shop- 
lifting. Merchants are requested to im- 
mediately notify the nearest police sta- 
tion when a case of shoplifting occurs. 

Members of the firm of Bayardi Bros., 
Cable building, entertained 24 of their 
employes at their annual picnic in Mich- 
igan during the past week-end. The 
party left the Cable building on Friday 
afternoon. about four o’clock and 
motored to the picnic grounds. They 
arrived early in the evening and devoted 
all of Saturday and part of Sunday to 











CIRCULAR 





THE JEWELERS’ 


fishing, baseball and other outdoor 
events. Hampers that were well filled 
with food were returned empty on Sun- 
day evening when the happy but tired 
party broke up. Bayardi Bros. have taken 
additional space on the sixth floor of 
the Cable building. This new space has 
been converted into private offices and 
diamond rooms. 








Cincinnati 





August Nuernberger, member of the 
Dorst Co., accompanied by his wife and 
daughter, left Cincinnati Wednesday for 
Montreal from which point they will sail 
for Europe. The trio will be gone for 
three months. 

Another jewelry firm renewed its lease 
for quarters in the Mills building on E. 
Fourth St., when the Wallenstein-Mayer 
Co. signed up for an additional five 
years for both the third and fourth floors 
of the structure. The lease calls for a 
total of $42,300 for the five year term. 

J. Charles Becker, president of the 
old Edward C. Croninger Co., will move 
the establishment from the Andrews 
building, Fifth and Race Sts., to the 
Arch building at Walnut and Lippincott 
Sts. Mr. Becker leased space totalling 
2120 square feet on the seventh floor 
of the Walnut St. building for a period 
of five years. The lease became effec- 
tive July 1 and calls for a total of $8,000 
for the term. 

A corporation will succeed a partner- 
ship in the business of A. & J. Plaut, 
Inc., which firm under that name sub- 
mitted an application for a charter to 
the Secretary of State, Wednesday, 
June 26. It formerly was known as A. 
& J. Plaut and consisted of a partner- 
ship between the late Aaron Plaut, God- 
frey M. Braham and Michael H. Plaut. 
Aaron Plaut and his brother Joseph 
Plaut founded the firm 52 years ago but 
the latter died in 1901 and the former 
passed away during January of this 
year. The capital of the corporation, 
which has been located at 231 W. Fourth 
St., for a number of years, consists of 
1500 shares of no par value common 
stock. The incorporators are: Jeanette 
S. Plaut, Godfrey M. Braham and Mi- 
chael H. Plaut. 


Detroit 


The A. C. Becken Co., Chicago, whole- 
sale jeweler, is soon to open a new 
branch establishment in the Metropoli- 
tan building, Detroit. 

Garner Sly, an executive of the E. H. 
Pudrith Co., has returned from the East 
where he passed several days buying 
merchandise for the fall trade. 

The Hart Credit Jewelers, 11431 Mack 
Ave., Detroit, have recently been incor- 
porated with a capital stock of $10,000. 
It is dealing in jewelry and optical goods. 
The owners are Sidney L. Max, Silas C. 
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Feinberg and Fannie Feinberg, all of 
Detroit. 
The Jewelry Departments, Inc., at 


Muskegon, Mich., has recently been 
granted corporation papers from the 
Michigan Secretary of State. The capi. 
tal stock is $10,000. Stockholders are 
Harold Yalomstein, Anna Yalomstein 
and Anna Newman. 








- Kansas City 





Arthur Strobel has opened a new 
jewelry store in Lawrence, Kan. 

Otto Graves has bought the stock of 
the late O. H. Newcomb in Garden City, 
Mo., and will conduct a jewelry store 
there. 

Among the recent visitors in the city 
were: L. B. Kimball, Eldorado, Kan.; 
George Parsons, Fayetteville, Ark.; Leo 
Howe, Duncan, Okla.; Sol Marks, Law- 
rence, Kan., and W. G. Coplin, Paola, 
Kan. 

Manson D. Bell is moving trom 1302 
Main St. to a location at 1129 Grand 
Ave. The reason for the change is that 
the building at 13th and Main Sts., is 
to be razed to make way for a larger 
structure. 

H. H. Kiger, of the C. A. Kiger Co.,, 
says that graduation business this sea- 
son was better than usual with the 
greater part of the demand being for 
better merchandise. Orders for wed- 
ding rings have been better than normal, 
this spring, Mr. Kiger notes. Wedding 
rings with diamond settings have had 
quite a call. 

Frank Wilson, 30 years old, of no 
address, pleaded guilty to a charge of 
burglary before Judge Ralph S. Lat- 
shaw, June 18, and was sentenced to 
10 years in the State penitentiary. The 
charge against Wilson was that on June 
17 he broke into the jewelry store 
of Myers & Myers, 1224 Main St., and 
took jewelry valued at $750. 








Portland, Ore. 


Sunday, June 28, a prowler robbed 
two offices in the Merchants Trust 
building, Sixth and Washington Sts. 
Portland. He apparently returned the 
following night, and stole a gold ring, 
valued at $80, from the offices of Cade- 
gan & Calkins, manufacturing jewelers. 
Entrance was obtained through 4 
transom. 

Funeral services for George H. De 
Temple, Aberdeen jeweler, were held at 
Aberdeen (Wash.), the afternoon of 
June 26, after which the body was for- 
warded to a Portland undertaking home. 
Friends in this city were permitted to 
view the remains until 3 p. m., Thurs 
day, June 27, when the funeral cortege 
started to Multnomah Cemetery, where 
commitment services and interment fol- 
lowed. 
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San Francisco 





H. C. Van Ness, Pacific Coast manager 
for the Gorham Co., is leaving to attend 
the sales conference of the company at 
Providence, R. I., July 23, 24 and 25. 

W. L. Glenn, president of the W. B. 
Glidden Co., left on June 22 to attend 
the annual meeting of the Wallace con- 
cern, which was to be held July 1, 2 
and 3. 

A new jewelry store has been opened 
at 26 E. San Antonio St., San Jose, by 
W. E. Heath, who was connected for the 
past eight years with a jewelry firm in 
that city. 

The Lindeman Jewelry Co. has opened 
an attractive retail establishment on the 
fourth floor of the building at 233 Post 
St., San Francisco, Cal. Mr. Lindeman 
conducts a repair shop while his son and 
daughter attend to the retail end of the 
business. 

Lloyd Haley has taken over the jew- 
elry business of Masters Bros., and is 
now conducting this retail upstairs store 
which is in the Richfield building, Oak- 
land, Cal. Lloyd Haley is the son of 
Franklin R. Haley, president of the 
Edson Adams Co. 

Members of the force of the W. B. 
Glidden Co., gave a party at the Berkeley 
Country Club in honor of Thomas Mc- 
Cready, Philadelphia manager for the R. 
Wallace & Sons’ Mfg. Co., who has been 
here on a pleasure trip. Mr. McCready 
was with the Glidden Co. here until he 
was promoted to Philadelphia. 

The entire sales force and sales pro- 
motion force of the International Silver 
Co. on the Coast were in San Francisco 
to attend the regular mid-year meeting, 
June 24 to July 3. New merchandise of 
all kinds manufactured by the company 
and sales promotion policies were dis- 
cussed. E. V. Saunders, Pacific Coast 
manager for the company, conducted the 
meeting. A. L. Zeitung, in charge of 
all the silver-plated flatware at Inter- 
national headquarters in Meriden, Conn., 
attended the convention and gave some 
interesting talks. 








Los Angeles 


W. D. Frey, jeweler of Los Angeles, 
is on his way to the eastern jewelry 
centers to look at the lines for fall offer- 
ings. He is accompanied by Mrs. Frey. 

William H. M. Freeman, 650 S. Grand 
Ave., who has been in the jewelry busi- 
ness here for 30 or more years, 20 of 
which’ for himself, has retired and will 
enjoy a long rest. 

The Golden State Gem Co., importer 
and cutter of precious stones with shops 
and salesrooms at Seventh and San 
Pedro Sts., is opening a branch house 
at La Brea and Wilshire boulevard, in 
the heart of the wealthy residence 
section. 

Marcher Bros., gem merchants and 
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lapidists, 729 S. Grand Ave., moved to 
new and larger quarters at 640 S. 
Flower St., on July 1. The firm has 
been in business in this city for 40 
years, of which time 30 years have been 
devoted to gem stone cutting. 

Frederick Gallon, one of the pro- 
prietors of the Art Plating Works, 416 
E. Eighth St., planned to be married 
July 3 to Miss Helen Bromley, book- 
keeper for the house. The ceremony 
was to be performed at the Little 
Church of the Flowers, Glendale. 

W. D. Armstrong, 382 E. Colorado St., 
Pasadena, who has been in business 30 
years, has sold his store to D. B. Whit- 
ney, of the same city. Mr. Whitney has 
been located for five years at 1358 N. 
Lake Ave., and Mr. Armstrong is retir- 
ing after a life spent in the jewelry 
craft. 

J. §S. Marans, recent arrival from 
Capetown, Africa, where he was reputed 
to be an expert in gems, has become 
associated with Paul G. Forman, 601 
Title Guarantee building, diamond im- 
porter. Mr. Marans spent 10 years in 
the diamond fields of Rhodesia, and 
other gem districts. 

A. C. Smalley, buyer in the silver de- 
partment of E. W. Reynolds & Co., is 
receiving the sympathy of his many 
friends because of the demise of his 
father, M. S. Smalley, who passed away 
Tuesday, June 25, of pneumonia. Death 
while not unexpected was sudden, the 
father being 87 years old. Burial was 
made last Thursday at Mountain View 
Cemetery. 

Among the out-of-town jewelers seen 
in the markets last week were: A. 
Yendoli and C. W. Middleton, Pomona; 
H. Skeels and C. W. Harndon, Azusa; 
T. S. Lailey, El Monte; John Parker, 
Huntington Beach; Raymond Finch and 
J. H. Boals, Covina; D. Van Ward, 
Huntington Park; J. B. Rodgers and J. 
Nocerino, W. Smalley of Smalley Bros., 
Ogden, and Ray Bedillion, Miami, Ariz. 

Nearly all the stock, 98 per cent of 
the total, has been acquired by Herman 
Kline, president, with the purchase of 
the holdings in E. A. George, Ince., of 
Martin Belousoff and others, the former 
being vice-president of the old concern. 
Mr. Kline has put on an entirely new 
sales force and will enlarge his lines 
which consist of novelty and costume 
jewelry. The present quarters in the 
Title Guarantee building will be re- 
tained by Mr. Kline. 

E. Bastheim & Co., and Sunderland & 
Miller are among the principal firms of 
Los Angeles who will display merchan- 
dise at the coming Pacific Coast Gift 
and Art Show to be held at San. Fran- 
cisco July 8 to July 13. The former 
has reserved two or three rooms at the 
Palace Hotel, where the exhibition will 
be held. Sunderland & Miller will dis- 
play their samples in four rooms and it 
is expected will have several of their 
head officers present to wait on visitors. 
W. B. Sunderland, president, will be 
chief host and he will be assisted by his 
daughter and W. J. Reily and others. 


75 


Cleveland 


J. J. Flowers, retail jeweler, 7401 
Woodland Ave., will open a branch store 
at Kinsman and Lee Roads about 
July 15. 

Abe Sisser will continue to operate his 
retail store at E. Fourth St., and Pros- 
pect Ave. in addition to the place he is 





‘ opening on the second floor of the Old 


Arcade. 

Charles Savage and wife after enjoy- 
ing a rest in California, returned to 
Elyria and Mr. Savage who closed out 
his business before leaving, will resume 
again in an office building in that city. 

Mrs. Stella Canley who was connected 
with the store of A. T. Heuter, 8801 
Superior Ave., passed away after a 
short illness last week. She had been 
in the trade for many years and was 
widely known. 

Out-of-town jewelers in Cleveland the 
past week included: C. H. Bacenstos, 
Niles; E. W. Chamberlin, Akron; L. W. 
Wyckoff, Chagrin Falls; Harry Burr, 
Elyria; Charles Savage, Elyria, and C. 
E. Herrick, Oberlin. 

Eli Biernkrout, 950 E. 152nd St., has 
sold a half interest in his business to 
Max and Blanch Berger of New York 
on account of illness.. The company has 
been incorporated under the name of 
the Five Points Reliable Jewelry Co. by 
Max Berger, Blanch Berger, Eli Biern- 
krout and Lena Biernkrout with 38006 
shares no par value. 

Fred G. Story for the past 13 years 
in charge of the watch department of 
the Webb C. Ball Co. store on Euclid 
Ave., has resigned to accept a similar 
position with a Boston house. He is 
succeeded by Frank Cox who has been 
with the company for many years. Mr. 
Story has been very active in associ- 
ation work and served the 24 Karat 
Club as treasurer and also as a director. 








Birmingham 





The Alexander Fish Co., Inc., whole- 
sale jeweler, recently purchased the 
wholesale jewelry business of Ewing 
Bros. 

Phil Tischner, who recently sold his 
interest to N. L. Brackin, of Brackin’s, 
Birmingham retail jewelers, has gone 
to Paris, France, to engage in the glove 
business with his brother. 

Business conditions in Birmingham at 
this time are somewhat better than they 
have been for the past several months, 
according to several retail jewelers and 
merchants in other lines. However 
there is a large number of men out otf 
employment. There have been no store 
failures here for some time. 








H. P. Dalton, Petersburg, Va., jeweler, 
was recently robbed of watches to the 
amount of $290 when a thief tossed a 
brick through his show window and 
snatched an assortment of timepieces. 





Omaha 


Among the out-of-town jewelers who 
were in Omaha during tbe week were: 
B. E. Wycoff, Clarinda, Iowa; George 
A. Parkins, Ord, Neb.; and Joe Tucker, 
Lincoln, Neb. 

P. A. Peterson, who was for years 
manager in Omaha for the local store 
of the Round Jewelry Co., and later con- 
ducted a jewelry store of his own on 
Dodge St., has gone to Boston to take 
a position in the home office of the Round 
Jewelry Co. 

W. H. Reeves, who bought the former 
post office building at Onawa, Iowa, is 
having a new front put in, is installing 
new and modern fixtures, and expects 
on July 10 to be established in one of 
the handsomest jewelry stores in that 
part of the country. 

H. C. Steiner, jeweler at Albion, Neb., 
was one of the leaders in a heroic rescue 
of several men in imminent danger from 
a flood in Beaver River at Albion last 
week, following a terrific rain. One 
man, Donald Green, was drowned when 
he and two companions abandoned their 
truck which became stalled in the water 
when the flood covered and choked the 
engine. 











Minneapolis and 
St. Paul 


Oscar P. Gustafson, retail jeweler, 4 
S. Fourth St., Minneapolis, more than 
doubled his window display space, and 
has twice the room inside, as a result 
of his expansion. The new part of his 
establishment is devoted to the optical 
business, affording more room for his 
jewelry department. He expects to add 
a showcase soon. 

Benjamin Dockman, proprietor, Dock- 
man Jewelry Co., Minneapolis, on July 
1 opened his new store at 602 Hennepin 
Ave., marking the closing of the estab- 
lishment which he has maintained at 5 
S. Fifth St., during the past eight years. 
It was his plan to close also the store 
which he had at 612 Hennepin Ave. Mr. 
Dockman conducts his business on an 
installment basis. 

Spending the summer months in the 
county jail, facing a complaint charging 
him with grand larceny, a man who is 
accused of breaking the window of the 
M. L. Novack, jewelry store, 930 Henne- 
pin Ave., Minneapolis, on Sunday, June 
16, is on the calendar for trial in the 
fall. Mr. Novack signed the complaint 
after police had taken the man into cus- 
tody in record time. The authorities were 
aided by a passerby, who took the num- 
ber of an automobile driven from the 
scene of the robbery. The window was 
smashed at about 6.55 a. m., and Mr. 
Novack reported that 10 articles were 
missing. A watch bearing a price tag 
which carried Mr. Novack’s handwriting 
was found on the man’s person, and two 
days later a search of the basement 
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disclosed a coffee pot containing five 
articles valued at $600. The suspect 
has a police record, and has served time 
in one of the State institutions. 








Rochester 





Admittedly a dull month in Rochester, 
N. Y., June showed up fairly well in 


watch, wrist watch and clock sales, ac- ° 


cording to a checkup. Gems did not fare 
so well. Silverware was slow. Com- 
mencement kept the trade up fairly well, 
but it might have been better. The 
repair line was active. 

For the second time within a week 
thieves, using-a paper padded brick, 
crashed the plate glass window of a re- 
tail jewelry store here and made away 
with stock snatched from the display. 
This time the victim was James O. Led- 
lie, operating a store at 817 Dewey Ave. 
The marauders escaped with jewelry 
valued at $200, leaving behind their 
brick and a gaping hole in the front win- 
dow. Recently police captured a youthful 
burglar in the basement of the Ledlie 
store, his pockets filled with jewelry, 
after an excited neighbor had called to 
say someone had broken into the place. 








Indianapolis 


Jack Zeller, head of the jewelry shop 
of L. S. Ayres & Co., Indianapolis, Ind., 
has returned from a trip abroad in the 
interests of the firm. He visited France, 
Belgium, Germany, Italy, Switzerland 
and England. 

The Anderson Jewelry Co., Anderson 
was incorporated June 7, with a capital 
stock of $10,000. The concern is in- 
corporated to do a retail jewelry busi- 
ness. The incorporators are: Robert 
E. Nichol, Leo Roos and Emil Roos, all 
of Anderson. 

The Harbor Watch & Jewelry Co., 
East Chicago, has been incorporated 
with a capital stock of $2,000. The ob- 
jects of the corporation are to buy, 
manufacture and sell jewelry. The. di- 
rectors are John Paulek, Max May and 
John Schulze. 

The Standard Electric Time Co. of 
Delaware (Delaware corporation) has 
been incorporated. The objects are to 
lease, rent, buy, sell, import and export 
all kinds of electrical clocks. No capi- 
tal stock is represented in Indiana. 
William C. Harrison is the agent. 











African Diamond Notes 





A proclamation opening Farm Eliza- 
beth on the Lichtenburg diamond fields 
was made public, June 21. 

a Oe 

Encouraging reports have been re- 
ceived during the past month in regard 
to Crown diamonds. Nourse Mines also 
show substantial gains. 
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Reports from the West African Dia. 
mond Co., indicate a production in Apri] 
of 14,300 carats. The March production — 
of the same company was given as 
13,600 carats. 


* * * 


It is reported that 2000 owners and 
discoverers’ claims on Farm Grafontein 
on the Lichtenburg diamond fields are 
being offered for public tender. Keen 
competition for the claims is expected, 
says an Official report. 

* * * 


The annual meeting of the New 
Jagersfontein Mining & Exploration Co., 
Ltd., it is announced, was held at the 
company’s office, Stockdale St., Kimber- 
ley, Friday, June 28, to receive the direc- 
tors’ reports and accounts for the year 
ended March 31, 1929, and to elect direc- 
tors and auditors. 

ok * * 


Announcement has just been made 
that the Kimberley Diamond Cutting 
Co., Ltd., with a capital of £500,000 has 
been registered at Pretoria. The first 
directors of the company are Sir David 
Harris, F. H. Herschorn, and R. Philip- 
son-Stow. Among the shareholders con- 
nected with the De Beers interests are: 
Sir Ernst Oppenheimer, Sir David 
Harris, A. G. W. Compton, H. P. Rudd 
and W. Pickering, as well as Messrs. 
Herschorn, Philipson-Stow. The regis- 
tered office of the company, which will 
cut and polish diamonds in South Africa 
and elsewhere, is in Cape Town. 








Consular Notes 





A Winnipeg, Can., concern is in the 
market to purchase clock frames for 
grandfather or hall clocks, and clock 
movements, the Bureau of Domestic and 
Foreign Commerce announces. Mention 
of File 39197 of the Department of 
Commerce’s records, Washington, D. C., 
will bring further details. 

* * * 


The Bureau of Foreign and Domestic 
Commerce reports that a Mukden, China, 
firm is in the market to purchase jewel- 
ry (rings, trinkets, chains, medals, 
bracelets, and cuff links) and medium 
and low priced watches. Additional in- 
formation can be secured by writing to 
the Bureau, Department of Commerce, 
Washington, D. C., mentioning File 
39046. 








According to a report published a 
short time ago in the daily papers, a 
veteran pearl buyer has purchased from 
a Wabash River mussel digger what is 
believed to be the most valuable pearl 
taken from this region around Vin- 
cennes, Ind. A valuation of $50,000 has 
been placed on this gem, according to the 
newspaper dispatches. The gem, which 
is reported to be ball shaped, is perfectly 
formed and weighs 120 grains. James S. 
Figg of Muscatine is reputed to be the 
buyer. 
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Holmes & Edwards Silver Co. Pre- 
sents Prize Winning Design 


Created in an entirely new and origi- 
nal manner, the Charm pattern in inlaid 
silver plate, just announced by the 
Holmes & Edwards Silver Co., a division 
vf the International Silver Co., has a 
unique merchandising background which 





THE NEW CHARM PATTERN 


should prove valuable to dealers who 
recognize its remarkable possibilities. 

Chosen by a notable committee of 
awards, representing the leaders in the 
various fields of art, from among the 
creations of the finest artists in the coun- 
try, competing for $5,000 in awards, the 
10 winning patterns in the Holmes & 
Edwards Prize Award Competition were 
presented to the women of America. As 
the result of a vote of 15,000 women, 
the new Charm pattern was awarded 
first prize, as the most perfect example 
of inspired American craftsmanship. 
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To accompany the Charm pattern a 
new line of chests and trays has been 
introduced. Varied and colorful, the new 
assortments are striking examples of 
modern designing. 

In addition to elaborate announcements 
of the new pattern, the Holmes & Ed- 
wards Co. has planned a national adver- 
tising campaign in all the foremost 
women’s magazines which will bring the 
name “Charm” into more than 11,000,000 
homes. Full pages in colors will feature 
the presentation of the newest Holmes 
& Edwards pattern. 

The sales service department has also 
prepared a vast nation-wide dealer pro- 
motion program to assist retailers in 
successfully sponsoring the new pattern 
locally. 

* * * 
Getting Ready for the Jewelry and 
Allied Trades Show 


The Stein & Ellbogen Co., Chicago, is 
preparing for the big Jewelry and 





AN ATTRACTIVE NECKLACE 


Allied Trades Show in the “Windy City” 
and will offer among other things 
many attractive suggestions to prospec- 
tive buyers among which are necklaces 
for the chic Mademoiselle. 


One is a dainty combination of filigree 
decoration in antique gold, and a har- 
monious selection of beads in many 
shapes, opaque and facet cut. It is 
shown in two colors, jade and light red 
and comes from the Cecile Salon of the 
company, 55 Washington St., E. Chi- 
cago. It will be seen at their head- 
quarters at the jewelry and gift shows 
in August. ' 

* * K 


New High Records for First Half of 
Year 


The first quarter of 1929 proved to be 
one of the largest first quarters in the 
whole history of our major and minor 
industries as regards volume of pro- 
duction and distribution and as to cor- 
porate profits. And now the first half 
of 1929 offers every promise of following 
suit. Certainly there is every evidence 
of a further broadening in production 
and in demand. 

The onward rush of business national- 
ly is reflected in the advertising lineage 
statements of the major publications 
during the first six months of this year. 
Business analysts point to the advertis- 
ing records as an accurate barometer of 
the business outlook from Maine to 
California, stating that the figures are 
impressive and that they exercise an en- 
couraging influence on business in gen- 
eral. 

A highly important element in the 
picture of this forward urge of business 
is the impressive gain in advertising 
volume of the American Weekly. The 
advertising revenue for the first six 
months of 1929 exceeds that of the en- 
tire year 1925, 1926, or 1927. The first 
six months of this year are the largest 
in advertising volume in the history of 
the publication, exceeding the same 
period of 1928 by nearly $1,000,000. 








L. E. Phillips has opened his third 
jewelry store in Grand Rapids, Mich., 
at 142 Fulton St. His first establishment 
in Grand Rapids was started in 1907 at 
1365 Plainfield Ave., and in 1922 an- 
other link to the Phillips chain was 
added at Leonard St. and Turner Ave., 
N. W. 
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SPECIAL OFFER ~~ 


24 Dozen MIFAN 


1814” WIDE 
19” DEEP 
734” HIGH 


Has spaces for 
936 sizes and 
shapes, so you 


will be able to- 


add 648 more 
sizes and shapes 
to the = assort- 
ment in your 
cabinet 


Good Until October Ist, 1929 


STAPLE NUMBERS 
IN A 7-DRAWER CABINET (Illustrated Below ) 


FOR $2.4..00 CASH 


The crystals are $1.00 per dozen, therefore you pay nothing for the cabinet 




















Keep it on trial for 30 days and if you are not satisfied, return it and your 
money will be refunded, less carriage charges. Fill in the coupon below, 


attach money order or bank draft or check and MAIL IT TODAY. 





HAMMEL, RIGLANDER & CO. 
209 West 14th Street 
New York City, N. Y. 


Enclosed find money order, bank draft or check for which send me one of 
your 24 dozen MIFAN assortments, together with cabinet for $24.00; if it 
is not satisfactory, it can be returned within 30 days and money will be 
refunded, less carriage charges. 
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equaled for quality 


ing experience. 


Shape. 


PLEASE FILL IN THE ABOVE LINE 





223 - 130 {OQ} 
ANG 


- 69 





CONSISTING OF ONLY 


864 boxes are 
14x 1% and 72 
are 2% x 1%, 

the latter for 
large size glasses 


COMPLETE 
CATALOG AND 
FULL SET OF 
BOX LABELS 


of over 1200 
numbers are in- 
cluded so you 
can arrange the 
cabinet to suit 
your __ individual 
needs 


V. T. F. MIFANS. The pre- 


eminent wrist watch glass, un- 


because of 


clearness of glass, correctness of 
size, perfect edge, annealed to 
the proper hardness, made by 
artisans with years of glass grind- 


V. T. F. MIFANS 
adhere to the original shape of 
glass used by case manufacturers, 
thereby the. appearance of the 


C. case is not distorted in anv way. 
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The Horological 


Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AUTHOR’s Notp—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a. trade misnomer, as watch- 
making gene *‘*=<)mprises the manufacture 
of watch move. ats. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a compete” watchmaker or watch re- 
pairer should able to make practically 
any of the @°™ vent kinds and models of 
watches now se, 

If the remains contained in this article are 
“old stuff’? to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 





interesting and imparting information to the 
beginner.—L. B. P. 
(Continued from Technical Issue of 


June 6.) 


QUESTION—How shall we nroceed to 
make a suitable cutter for vse in our 
jeweling attachment? 


ANSWER.—The cutter is simply a 
piece of steel rod one-half inch in length 
by .098 in diameter. It should be 
hardened and tempered to a light straw 
color, then, about one-eighth of an inch 
of the end of the rod should be ground 
away to leave exactly one-quarter of the 
diameter. The end of the cutter should 
be given a clearance angle of about 15 
degrees to facilitate free cutting. As 
the acting edge of the cutter is on the 
end, it should be ground on a diamond 
charged, copper lap in order to produce 
a keen cutting edge. A cutter that is 
prepared in this manner will make a 
smooth, clean cut; in fact, it will leave 
the surface of the jewel setting prac- 
tically polished. 


QUESTION—How shall we proceed to 
reduce the diameter and thickness of 
jewel settings with the jeweling attach- 
ment ? 


ANSWER.—Assuming that we have an 
endstone and hole jewel which are too 
large to fit in the balance cock, we may 
quickly reduce the diameter in an ac- 
curate manner. To finish the endstone 
properly in one cut, it should be attached 
to a small cement brass and spun true 
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Fig. 148 (top) and Fig. 149 


with a pegwood against the inner cone. 
Then the cutter of the jeweling attach- 
ment may be adjusted for a light cut. 
When this cut is made of the proper 
diameter to fit the balance cock, we may 
remove the finished endstone setting and 
after cementing and truing up the hole 
jewel setting, we trim the setting to the 
same diameter as the endstone. Then 
we may remove the hole jewel setting, 
clean off the cement from each jewel 
and try them in the balance cock. If 
they do not fit flush with the top of the 
cock, then we may place the hole jewel 
setting in a jeweling chuck and trim 
the step to the proper thickness obtained 
for a good fit. All of this work may be 
readily observed with a glass while we 
do the actual cutting or turning. 


QUESTION—In the last instalment, we 
observed that a number of jewels of 
large diameters, could be altered to fit 
smaller sized watches. How may such 
work be done to the best advantage? 


ANSWER.—Assuming that we have at 
hand, a number of hole jewels and end- 
stones for 18 size watches and we wish 
to alter the diameters and thicknesses 
to fit 12 size watches, we may select all 
hole jewels having holes of suitable 
sizes for 12 size watches. A_ small 
cement brass should be faced off flat 
and smooth and about the same diameter 
on the end as the finished jewel setting 
will be. In cementing the hole jewels to 
the cement brass, they should be spun 
true from the hole with a pointed peg- 
wood. Occasionally hole jewels are not 
true with the outside diameter of the 
setting and in this case we can make 
sure that they will be true, by truing 
them properly from the hole. As the 
seat of the hole jewel will require alter- 
ation, as well as the outside diameter, 
we may make a special cutter that will 
perform both operations at the same 
time. The special cutter may be made 
with a small step, corresponding to the 
step on the seat on the jewel setting. 
Fig. 148 shows an enlarged view of the 
regular cutter and also the special cutter 
for hole jewel settings. The outer end 
of the special cutter need only be long 
enough to trim the jewel setting its full 
length, then the shoulder of the cutter 
engages the jewel setting and cuts the 
seat as required. 

The seat and consequently the thick- 
ness of the jewel settings may all be 
made identical, by using a simple stop. 
which may be applied to the tailstock 
and spindle. The stop is illustrated in 
Fig. 149. “A” is a collar of brass turned 
up true and bored out to fit over the end 
of the tailstock. It is unnecessary that 
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Quarter-‘R_ epeating 
‘yhnaer Watch 


Made by Thomas Mudge, Inventor of the Lever Escapement 


MONG the old masters of horology 

surely no name may stand higher 
than that of Thomas Mudge, inventor 
and maker of the lever escapement as 
used in modern watches. 

It is said that in his childhood he 
showed great aptitude for mechanical 
contrivances. Mr. Wood in “Curiosities 
of Clocks and Watches from the Earli- 
est Times,” 1866, says: “Thomas Mudge, 
the celebrated watchmaker, was born at 
Exeter in 1715 or 1716. He was appren- 
ticed to George Graham, whom he suc- 
ceeded in business, as appears from the 
following notice in the Daily Advertiser 
of Nov. 18, 1751: ‘Thomas Mudge, 
watchmaker, apprentice to the late Mr. 
Graham, Carries on the Business in the 
same Manner Mr. Graham did, at the 
Sign of the Dial and one Crown, oppo- 
site the “Bolt and Tun” in Fleet Street.’ 
Mudge became one of the most eminent 
machinists of his time. A _ select ‘com- 
mittee of the House of Commons, as- 
sisted by a committee of men of science, 
philosophical instrument makers, and 
watchmakers, including Atwood, Rams- 
den, Troughton, and De Luc, declared in 
1793 that it was ‘admitted on all hands 
that Mr. Mudge was one of the first 
watchmakers that this country has pro- 
duced.’ ” 

F. J. Britten in “Old Clocks and 


Fig. 2—Back view of inner case only 


BY JOSEPH M. BROWN 


Watches and Their Makers,” says he 
was apprenticed at the age of fourteen 
by his father, who was a clergyman, and 
that later—some time after the death of 
Graham in 1751—King Ferdinand of 





Fig. 1—Showing steel bolt and 
spring, also deaf or pulse piece 
near dial foot 


Spain hav:nz ordered an equation watch 
from a well known English watchmaker, 
the latter got Mudge to do the work and 
the king learning of this sent an order 
to Mudge to make any watch he thought 
the most curious with liberty to charge 
whatever he chose for it. Mudge made 
a watch which showed true and appar- 
ent time and struck the hours, quarters 
and minutes also—actually a minute re- 
peater—for which the king, well pleased, 
paid 480 guineas (about $2,400), also 
about 1755 he entered into partnership 
with William Dutton, a fellow-appren- 
tice to Graham. - Mudge invented the 
lever escapement about 1765 and made 
one for Queen Charlotte which “per- 
férmed. admirably,” and another was 
made for Count Bruhl “which after sev- 
eral journeys, subjected to all the incon- 
veniences of changes of position and 
quick traveling, kept time to within a 
few seconds during several weeks.” 
Mudge showed this escapement to Ber- 
thoud, an eminent watchmaker and 
author of Paris, when on a visit to Lon- 
don, who rather pooh-poohed it—this ap- 
pears to have discouraged him—at any 
rate he seems to have made no more of 
them and later—1771—devoted himself 
to the manufacture of marine timekeep- 
ers which proved to be far too compli- 
cated ta be thoroughly satisfactory. 
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However, the British Government paid 
him and his son about $15,000 for im- 
provements in chronometers. He ap- 
pears to have died at Walworth, on Nov. 
14, 1794. In addition to being a clever 
watchmaker he is said to have been all 
that the term “gentleman” implies. 


HE present example is a capped and 

jeweled quarter-repeating cylinder 
movement with deaf, or pulse piece, and 
is fitted in 18kt. gold pair-cases—the 
outer case being lightly engine-turned 
and just under the division or joint are 
twenty narrow slits cut completely 
through the case, each slit being about 
% of an inch long and 1/64 wide; they 
occur at intervals of about % of an inch 
around the case, terminating at the 
crown or stem. The crown and oval bow 
is similar to Thomas Tompion’s—the 
bow having on each outer side a carved 
leaf. This is not surprising as Mr, 
Mudge took over the business of George 
Graham, who succeeded Tompion. The 
locking spring is not riveted to the back 
as usual, but is carried under the rim 
and secured thereto by a screw—quite 
like modern work. A small gold push- 
piece protrudes through the case and 
beside it is the deaf-piece. The bezel 
of the inner case is perfectly plain but 
the back is quite openly pierced and en- 
graved except a part left solid for the 





Fig. 3—Front view of watch 





82 THE JEWELERS’ CIRCULAR July 4, 1929 


LEES & SANDERS. 


EACH YEAR SHOWS GREAT INCREASE IN THE NUMBER OF 
. CUSTOMERS IN THE UNITED STATES. THE REASON IS OBVIOUS. 


SHIP YOUR NEXT LOT. 


SWEEP SMELTERS 


BIRMINGHAMI,ENc. 








Do You Breathe Dust MESH ARE BEAD 
As You Polish ? — BAGS 
- EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


‘ : 
he ve ge PRECISE ATTENTION TO EACH DETAIL OF 
absolutely, to REPAIR, SKILLFUL REPLACEMENT OF MISSING 
polish without a PARTS AND ORNAMENTS, AND EXACTING CARE 
dust collector— IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
reece — ne JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
sional article cre- . DITION. YOUR SATISFACTION IS GUARANTEED. 
ates occasional WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 
dust —all this 
occasional dust, PLATING 
GOLD—SILVER—PLATINUM—CHROMIUM 


laden with metal- 
. lic particles, is 10 S. WABASH AVE. SWARTZ & Co. CHICAGO 
breathed into 
your lungs as 
you work—what 


f 4 
Nee. | wm eA Le hh 
Ter. SS es 
pS oe Fai eas. | then? 
ee Don’t take this 
Pa Sri, Se eg ee 
gk BE A eed 
it is a rough and ready product—It is in you can 
fact a finely built piece of machinery, highly buy that will 


efficient in ~ 4 = 4 -~ and —_, quiet = hi 
its manner of do t. any are in use in 
office buildings and stores where noise would preven t this 


be unthinkable. condition. tor 50 years the Standard Lubricant 


Leiman Bros. Patented 


Polishing Dust Collector for Watches and Clocks 


MAN BR Buy of Your Jobber 





























LEIMAN BROS. 


23-B Walker Street New York 
Makers of Good Machinery for 40 Years 











—_— 





ARTHUR T. HAGSTOZ 


| 
MORE GOOD WORKMEN | T. B. HAGSTOZ & SON 


bal 
is ee the ~ anid. a a GOLD, SILVER and PLATINUM 
is producing them. ay) ae | Refiners and Assayers 


your objective September first. 709 Sansom Street, Philadelphia 


Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 239 W. 39th St., New York 


—_ 












































July 4, 1929 


stem of the crown and to which the steel 
slide is secured by three round-headed 
screws. A similar unpierced part is left 
about opposite 6 to afford further solidity 
to the case, and this part has engraved on 
it the features of a wild-looking person 
with whiskers and also provided with 
Mephistophelian ears, on each side of 
the latter the case is engraved and 
pierced with branches and “stiff-leaved” 
work while near the solid part in which 
is the crown or stem occur two eagles’ 
heads—one on each side and both look- 
ing downward with mouths open and 
their tongues are extended as branches. 
The solid part at the top is engraved as 
prick-work. The sonorous bell is inside 
this inner case, secured thereto on a 
square stud by a screw, the end of the 
latter where it emerges through the 
case is used for the center of a fancy 
engraved blossom. 

This steel-wheel cylinder quarter- 
repeating watch, in going order, is in the 





Fig. 4—Repeating work under dial 


collection of A. C. Jackson and has been 
photographed and carefully examined by 
the writer. 


HE fine polished flat _ steel 

balance is nearly % of an inch in 
diameter with three slim beveled arms, 
the rim being 1/16 of an inch wide and 
quite thick. The steel cylinder shell is 
riveted in the balance and each end. is 
plugged with brass having small holes 
in each into which the pivots are fitted 
—thus if a pivot was broken the stump 
could be extracted and replaced with a 
new pivot. The balance banks on the 
potence by means of a pin fixed in the 
lower part of the cylinder—the potence 
being fastened to the top plate by a 
screw. The balance pivots run in jew- 
eled holes with endstones. 

The balance spring of four coils is 
pinned in at equal turns. 

The polished steel escape wheel has 14 
teeth which latter conform to the best 
modern practice, with a pinion of eight 
leaves. 

The fusee is cut for eight turns of 
chain. The fusee stop joint is small— 
as is usual in repeaters, the space in 
which is limited—and is somewhat the 
shape of a horseshoe with the steel stop 
slightly showing through. 

The balance cock is nicely pierced, 
carved and engraved—the beveled edge 
with a sort of leaf pattern which 
goes around three-fourths of the circu- 
lar part. In the center is a fine diamond 
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in a blued steel setting secured by two 
polished steel screws and pleasingly dis- 
posed about these are branches, “stiff- 
leafed” work and blossoms. At the nar- 
rowing, where the circular part joins 
the foot, is engraved the usual grotesque 
face or mask while the streamers, on 
each side, are abbreviated. The foot is 
not pierced but is engraved with a de- 
sign of branches and leaves. The blued 
screw with domed head which secures 
the balance cock to the top plate is coun- 
tersunk and forms the center of a large 
blossom. Near the bottom of the balance 
cock foot is the curious beveled flat noted 
in some old watches in the writer’s col- 
lection which were made A. D. 1730-40- 
60-80, by various English watchmakers. 
It is fitted with the semi-circular rack 
and pinion regulator, invented by 
Thomas Tompion for use with the first 
balance spring, and is provided with a 
silver dial engraved with Arabic figures 
and with divisions around its edge the 
pointer for these being in the beveled 
edge of the semi-circular hole in the cap. 
The regulator cover plate is engraved 
with branches, foliage and blossoms, 
blued screws occupying the centers of the 
latter; the edges of the cover plate and 
cock foot are engraved with a sort of 
leaf pattern. A semi-circular opening is 
cut in the edge of the cover plate and 
into this a purple-tempered steel piece 
is fitted and screwed to the top plate— 
this steel piece turns down at right 
an ‘le toward the pillar plate and forms 
«th resilient spring upon which the lesser 
hammer rebounds. Both hammers are 
between the top and pillar plates. 


HE cap, with blued steel bolt, is 

made to fit closely all parts of the 
movement, thus excluding any dust 
which might enter the case through the 
piercing which latter was necessary to 
allow the sound of the bell to be clearly 
heard. 

On the top plate is engraved “Thomas 
Mudge” and below “W. Dutton, No. 1187, 
London,” and the same legend, omitting 
the number, is engraved on the cap. 

There are five stout round pillars, 
tapering upward. 

The repeating mainspring is in a bar- 
rel, the latter secured to the underside 
of the top plate by two screws through 
lugs on its side and the great wheel 
gears with a train of four wheels or run- 
ners and lastly, the pinion, one pivot of 
which is in a brass plug with eccentric 
pivot hole—the head of this plug, slotted 
for use of a screw driver, appears 
through the regulator cover plate near 
the silver dial—by turning this plug the 
depthing is altered and by this means 
the speed of striking is regulated. The 
repeating mainspring arbor goes up 
through a hole in the pillar plate and 
has fixed on it: 1. The steel winding 
pinion. 2. The steel wheel having 12 
ratchet-shaped teeth occupying about 
2/3 of the circumference the space of 
1/3 remaining being taken up by three 
ratchet-shaped teeth the distance be- 
tween each being equal to 2 of the 12 
teeth. 3. A steel wheel secured to the 
previous one and having 3 teeth only— 
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similar to the other 3 teeth—a steel pin 
is put through to secure all in place. 
The pivoted end of the mainspring arbor 
is in a brass cock, over all. 

On one side of each of the steel wheels 
are the two pallets which when impinged 
upon by the steel striking wheels operate 
the two hammers. 


HE steel cannon pinion has four 

leaves and is formed, above the pin- 
ion, with a flange and to this flange the 
quarter snail is secured by a screw. The 
minute wheel is of brass and has 48 per- 
fectly square teeth and has a long tube 
secured in it which goes on a stud fixed 
in the pillar plate—a strong post is 
fastened in the minute wheel which goes 
through an oval hole in the combined 
hour snail and star wheel, both the lat- 
ter being of steel and fastened together 
by two screws. On the star wheel is 
fitted a circular spring which bears on 
this post and returns the former, with 





Fig. 5—Top view of movement 


the hour snail, to position by means of 
the oval hole, both riding on the minute 
wheel tube. Fastened to the minute 
wheel tube is the minute wheel pinion of 
32 leaves, made of brass. 

Under a brass cock and with a hollow 
arbor pivoted in the top and pillar plates 
is one end of the stout steel winding 
lever, the other end being provided with 
a rack to engage the pinion on the re- 
peating mainspring arbor. 

The two sets of three teeth are placed 
at an angle to each other so that when 
one pallet is nearly dropping off its tooth 
the pallet of the other hammer is begin- 
ning to lift—the result being that the 
hammers do not quite strike together 
and give double strokes to indicate quar- 
ters. When the repeater is being wound 
the pallets do not trip as in modern 
watches but they are held in a raised po- 
sition and are not lowered until the re- 
peating mainspring is fully wound for 
the hour indicated by the hands, thus 
actually constituting an all-or-nothing 
piece. 


WO steel standards or cocks are 

screwed to the pillar plate—through 
the tops of these are threaded two 
pointed screws and pivoted between 
these is an approximately U-shaped 
steel piece, the pivoting being near the 
bottom of the “U” while both of the top 
points of the “U” are thinned and enter 
grooves cut around the tops of the two 
pallets, the latter sliding up and down 
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other spring sold at this price. 
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your watches fitting them. Deli- 
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Fanciful appearance of their 
dial! They make your watch 
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steel studs fixed in the pillar plate. An 
extension on the side of one of the “U” 
members is thinned underneath and the 
long thick tail of a pallet-shaped steel 
piece is beveled and works below. This 
steel piece turns on a stud in the pillar 
plate and has a pallet-shaped end at 
nearly a right angle and engages the 
arm (above the winding lever) which 
has on its adjacent end three teeth and 
a blank and the pallet shaped end is also 
pressed upon by what may be called the 
all-or-nothing piece which is pivoted on 
a stud, in the pillar plate, midway be- 
tween its ends. A steel circular spring, 
fixed on the winding arbor cock, sweeps 
around over the top of the star wheel 





Fig. 6—Showing movement in inner case 


and goes under the tail of the “U” 
shaped piece to cause it to rise when, of 
course, the ends of the latter are de- 
pressed carrying down the pallets into 
engagement with the teeth of the steel 
wheels when permitted by the with- 
drawal of the wedged end of the steel 
pallet-shaped piece. 

Placed over the winding lever and 
pivoted in the hollow arbor of the latter 
is the steel quarter rack with the three 
teeth and blank at its end and a long 
spring fastened nearby the free end of 
which goes into a notch in the brass 
cock in which its upper end is pivoted 
and this spring carries the arm down as 
far as the quarter snail will permit— 
the tail which falls on the quarter snail 
being secured to the arm not far from 
the root of the spring while further 
along, near the pivoted end, is an in- 
tegral arm which in the last quarter 
engages any one of the 12 teeth of the 
star wheel which may be in its path and 
so turns it and with it the hour snail 
backward so that the previous hour shall 
surely be repeated or struck until the 
precise moment that the minute hand 
points to the following hour, when the 
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arm clears or misses the star wheel 
tooth. 


T must not be omitted to mention that 

there is, pivoted on a high-headed 
steel screw in the winding lever near the 
rack, a steel piece which at the opposite 
end has an oval hole encircling the wind- 
ing-lever pivot and about midway be- 
tween its ends is the tail which comes 
upon the hour snail and regulates the 
number of hours to be struck. 

In operation the stem or plunger, to 
which the bow is attached, when pressed 
comes down upon and carries with it 
the winding lever until the tail of the 
piece pivoted on the high-headed screw 
comes in contact with the hour snail, 
when the latter piece is by means of 
the oval hole permitted to rise against 
one end of the all-or-nothing piece and 
depressing its other end, forces the pal- 
let-shaped piece with long wedge tail 
from under the extension of the U- 
shaped piece which immediately falls 
with its two pallets, likewise the quarter 
rack, released by the same pallet-shaped 
piece, descends until arrested by the par- 
ticular step of the quarter snail which 
may be in the path of its tail—in the last 
quarter, i.e.:—15 minutes preceding the 
hour, the integral arm will invariably 
press the star wheel and with it the hour 
snail backward. The pallets being in 
the paths of the steel striking wheels 
the hour will be struck followed by the 
quarters, if any—if quarter rack tail is 
on the second step, next to the highest, 
then one double stroke will be given and 
so on, except that the highest step on 
the quarter snail corresponding with the 
first 14 minutes and 59 seconds approx- 
imately will not allow any quarter to be 
struck. (The three _ ratchet-shaped 
teeth on the end of the quarter rack 
regulate the number of quarters to be 
struck, governed by the quarter snail 
through the quarter rack tail—if one 
tooth passes the long-tailed pallet- 
shaped piece one quarter will be sounded 
and similarly with the second and third, 
but the fourth or highest step on the 
quarter snail will not allow the quarter 
rack to drop farther than the blank— 
thus only the hour will be struck.) As 
the repeating mainspring is running 
down the hours are struck and the 
quarters, if any, and the winding lever 
is rising to normal position, it comes, 
by means of the high-headed screw pre- 
viously noted, against the quarter rack 
and its teeth or blank, as the case may 
be, raises the pallet end and forces the 
long wedge under the U-shaped piece, 
thereby raising both pallets clear of the 
striking wheels where they remain until 
the all-or-nothing piece again operates, 
which is only when the repeating main- 
spring is fully wound for the time shown 
by the hour and minute hands of the 
watch. 


fog steel repeating parts are in the 
gray excepting the round-headed 
screws which are mirror-polished— 
Thomas Earnshaw, the great chro- 
nometer maker, at a later period, fol- 
lowed the same procedure. 
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In each hammer, near its pivot is a 
long peg which goes through a large 
hole in the pillar plate and each peg 
is held in a forked piece of its respective 
striking pallet on the U-shaped part. 
Near the all-or-nothing piece is a strong 
striking spring for the hour hammer 
and another is provided for the lighter 
hammer. ; 

On the pillar plate under the dial is 
a steel bar pivoted in the middle on a 
screw, in one end is a stud which is in 
the way of the deaf or pulse piece 
whose other end protrudes through the 
brass edge between 5 and 6—-when this 
is pushed, the bar presses on both the 
hammers and keeps them from reaching 
the bell and they strike the pulse piece, 
thus the blows are received on the finger- 
tip and are easily counted. 

The steel bolt and spring are separate 
—the former is partly in the shape of 
a tulip leaf with the end formed as a 
small pivot which goes into a small hole 
drilled in the end of the spring and the 
bolt goes through a square hole in the 
brass edge. The bolt spring is filed from 
a thick block of steel to form the curious 
foot, approximately T-shaped. 

The brass edge is deep to allow room 
for the repeating work, it carries the 
dial and is fastened to the pillar plate 
by bayonet joints and two screws. The 
joint, on which the movement swings 
in the case, is put through an oblong 
hole in the brass edge and secured to 
the latter by two screws, the joint per- 
fectly fitting the hole. 

The white enamel dial is slightly con- 
vex and is plainly figured in Arabic 
numerals, vertically arranged with mere- 
ly dots for the minutes, there being 
diamond-shapes at the quarters. The 
hands—spear and spade—are made of 
gold. 

There are in the Museum of the 
Clockmakers’ Company, of London, at 
the Guildhall— 

No. 237. Watch—Pair-case, duplex, 
half-quarter repeating; inner and outer ° 
cases gold, old standard. Enamel dial 
on gold plate. A very fine example of 
a dumb-repeater, striking on blocks in- 
stead of a bell. The gold hands are 
beautifully made. Date of Hall-mark, 
1792. “Tho. Mudge, W. Dutton, Lon- 
don, No. 1432.” 

No. 238. Watch—Pair-case, horizon- 
tal; inner case gold, outer case wanting. 
Enamel dial. This specimen and also 
the preceding one are in an excellent 
state of preservation. Date of Hall- 
mark, 1779-80. “Thos. Mudge. W. 
Dutton, London, No. 1181.” 

In the Dennison Collection is a watch 
in pinchbeck case, horizontal escape- 
ment; “Thomas Mudge and William 
Dutton, London.” 








You can prepare an excellent celluloid 
cement by dissolving some celluloid 
scraps or small cuttings in C. P. 
Acetone. Put the scraps in a wide 
mouth bottle and pour on some acetone. 
Shake occasionally until all of the cellu- 
loid is dissolved. For best results, the 
finished solution should be very thin. 
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QUESTION No. 4224.—Up- to - Date 
Hardening and Tempering Methods.— 
Would you be kind enough to give me 
the following information? What are 
the latest methods of drawing temper 
from gravers to a straw color?—G. H. 


ANSWER.—As hardening and temper- 
ing, each enter into making of a graver, 
it seems advisable to consider both oper- 
ations, as the methods employed are 
analogous, and the principal variation 
consists of the heat required to produce 
a given result. 

Either of these operations may be 
handled very efficiently by means of a 
lead bath. In hardening a piece of steel, 
Wwe may use a lead bath, which consists 
of a sufficient quantity of lead, heated 
over a furnace or any convenient way 
to the proper quenching temperature, 
which is termed “the point of trans- 
formation.” This is the intermolecular 
transformation, which is attained when 
the carbon passes from the combined 
into the dissolved state, and then when 
the proper temperature is attained to 
reach this transformation point, the 
steel will assume the hardest state it is 
capable of, if properly quenched. 

The point of transformation is at- 
tained in high-carbon steel at about 1450 
degrees, while it is reached in low- 
carbon steel at about 1650 degrees. 
Steel with a carbon content of 0.10 per 
cent to 0.30 per cent is usually called 
low-carbon, while steel with a carbon 
content of 0.30 per cent to 2 per cent, 
is considered high carbon. Our gravers 
will be in the high-carbon steels. 

If the lead bath is heated to -about 
1450 degrees, we may hold a graver in 
the bath for a sufficient length of time 
to attain the temperature of the bath, 
then quench it in water, which should 
be maintained at 60 degrees. If the 
surface of the lead is covered with 
powdered charcoal, there will be very 
little, if any, scale form on the steel 
pieces. With the lead bath, a single 
piece of steel or several pieces may be 
hardened at one time. 

Obviously, the most efficient means of 
obtaining the required temperature con- 
sists of using a pyrometer. Any desired 
temperature may be readily indicated 
and the heat regulated to keep the 
temperature at a given point. 

Alternatively, the approximate, tem- 
perature may be attained by gradually 
heating the lead bath until a hardening 
temperature is reached. This may be 
determined by experimenting with small 
pieces of steel, and as soon as this tem- 
perature is attained, the heat may be 
regulated to hold the lead bath at the 
required point. While this is an ap- 
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proximate method of attaining the de- 
sired temperature, at the same time good 
results may be obtained, as it must be 
appreciated that carbon steels should be 
hardened at the lowest heat that will 
produce the desired effect, and any heat 
that is very much above the point of 
transformation will usually injure a 
carbon steel. 

In using a lead bath at hardening 
temperatures, the work should be done 
under a hood, as the fumes are very 
poisonous. 

In regard to tempering the gravers 
to a straw color, which is the principal 
information you desire, we may use this 
same lead bath and heat it to be the 
required temperature to attain a light 
straw color, which is about 430 degrees. 
This may be done by gradually heating 
the bath until we obtain the proper 
pyrometer reading. Alternatively, we 
may heat the bath and place a piece of 
brightened steel on the surface until the 
light straw color is obtained, then regu- 
late the heat to keep the bath at this 
temperature. With the proper temper- 
ing heat attained, a graver may be held 
in the bath a few seconds, then removed 
and allowed to cool in the air. It is not 
advisable to quench the gravers or any 
steel in cold water after tempering, as 
this has a tendency to reduce the tough- 
ness of the steel. 

In the above methods, the use of the 
pyrometer gives the most accurate re- 
sults, but the alternate methods are 
given, so that approximate results may 
be attained, which are very good if 
proper care is observed. 

Another method of attaining a tem- 
pering bath of the required heat, con- 
sists of using an alloy that just melts at 
the required temperature for producing 
the required temper. By mixing pure 
lead and pure tin in varying proportions, 
any desired temperature, from 420 
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degrees to 620 degrees may be attained, 
and these temperatures will include 
every point from light straw to dark 
blue color. 

The following mixtures of lead and 
tin will give the temperatures most de. 
sirable for your use: 

14 parts lead and 8 parts tin melt at 
420 degrees 

15 parts lead and 8 parts tin melt at 
430 degrees 

16 parts lead and 8 parts tin melt at 
440 degrees 

17 parts lead and 8 parts tin melt at 
450 degrees 

19 parts lead and 8 parts tin melt at 
460 degrees 

Light straw is attained at 430 degrees, 
while dark straw is attained at 460 
degrees, which will include the proper 
tempering heats for gravers. 

QUESTION No. 4225—A Soldering Kink 
—What is the best means of preventing 
solder from flowing where it is mt 
wanted when repairing rope chain, 
plated bracelets, near screw-threads, ete, 
using borax as a flux?—A. L. B. 

ANSWER.—Either soft solder or hard 
solder may be restricted to any desired 
part of a job by using the following 
method: 

Prepare your joint in the usual man- 
ner, then paint the parts you wish t 
protect with a mixture of soft rouge 
and denatured alcohol. The rouge should 
be mixed with sufficient alcohol to make 
a rather thin paste. After this mixture 
is applied, the job should be heated just 
enough to dry the paste, then the borax 
may be applied and the soldering accom- 
plished in the regular manner. To ob 
tain the best results, it is essential that 
all dirt or grease be removed from the 
part that is to be soldered. Often such 
dirt or grease will cause the rouge t 
peel off when the heat is applied. Also, 
if the mixture of rouge and alcohol is 
too thin, the alcohol will carry the rouge 
where it is not wanted, and the oper 
tion will fail, as the solder will not flow 
properly. This method is_ excellent 
where a small emblem is to be soldered 
onto a flat surface with soft solder, 4 
the solder may be placed in the center 
and the rouge mixture applied around 
the edges of the emblem, and there 
be no risk of the soft solder flowing onto 
the flat surface we wish to protect. 

QUESTION No. 4226—To Fasten Od¢ 
shaped Watch Glasses.—I have a lady's 
small, rectangular-shaped wrist wateh. 
The glass always falls out. It fits wel 
into the bezel. I have glued it on, bit 
that does not seem to hold. Can yw 
advise me how to keep the glass ™ 
secure?—F. R. 
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ANSWER.—Obtain a small amount of 
clear lacquer, such as is used for lac- 
quering silverware. As used for silver- 
ware, such lacquer is too thin for our 
purpose, but if you will expose it for 
a few hours, it will thicken, and when 
it is about the consistency of cream, it 
will be found very desirable for holding 
odd-shaped glasses in the bezel. It does 
not cement the glass to the bezel in the 
manner of a regular cement or glue, but 
it does hold the glass in place quite well, 
providing the glass fits the bezel fairly 
well. The lacquer is especially good for 
holding such glasses, for several] reasons. 
It is clear and matches the giass; con- 
sequently, if some of the lacquer is left 
on the surface of the glass, it will not 
be observed after drying. To apply the 
lacquer, we simply take up a drop on 
the point of a peg-wood and spread it 
around the bezel, then press the glass 
in place and wipe off any surplus. It 
will dry in a few moments. 

Another good point about this method 
is the fact that the lacquer may be easily 
removed, if we desire to fit a new glass 
at any time. It is merely necessary to 
run around the bezel with a point of 
peg-wood and the old lacquer is easily 
removed. 


QUESTION No. 4227—Stained Ivory 
Beads.—/ have a string of genuine ivory 
beads that have been stained with a 
solution containing carbolic acid and 
potassium iodine. Can you tell me if 
there is anything that will take off and 
restore them to their original color?— 
E. W. W. 


ANSWER.—We have made a test of 
staining a piece of ivory with a solution 
of carbolic acid and potassium iodine. 
Then we placed part of the sample piece 
in a saturated solution of potassium 
iodine, which removed some of the stain. 
However, the discoloration was still very 
noticeable. The other piece of the sam- 
ple was allowed to stand for a week 
and then treated with the same solu- 
tion, but in this case, no appreciable 
removal of the stain was observed. It 
is a case of a permanent dye and we do 
not believe that it can be removed by 
any chemical means. 


QUESTION No 4228 — Chronometer 
Rate. I have repaired a chronometer 
and would like to know how close it 
should be timed. The chronometer seems 
to be a very good one; it is a pocket 
chronometer with two hairsprings; one 
at the fork and one at the balance, the 
hairspring being cup shaped. The bal- 
ance wheel is an ordinary type. It 
gained about 15 seconds in 24 hours. I 
put on fine washers and it started to 
lose. The regulator is in the center; 
should I move it a little, which I believe 
will make it right? The name on the 
dial is Dent, London. I will thank you 
for any assistance—P. W. Adjusters. 


; ANSWER.—If this pocket chronometer 
Is in first class condition, with the 
escapement adjusted properly, you 
Should be able to regulate it to a rate 
of 30 seconds per week and it is quite 
possible to get even a better rate than 
30 seconds, although we should not 
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guarantee such rates on an old time- 
piece. Dent’s chronometer in both the 
pocket pieces and marine chronometers 
were considered master pieces in their 
day. However, as mentioned above, 
condition would have much to do with 
the rate that may be obtained now. 

If fine washers would cause ii to lose, 


this indicates that it is very sensitive. 


to regulation and it would seem that a 
slight movement of the regulator would 
obtain a closer rate. However, if it 
becomes necessary to move the regulator 
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too far off center to obtain a close rate, 
then we would suggest that you make 
some special washers to suit your re- 
quirements. Washers made of brass 
stock from .001 to .0005 in thickness 
would certainly make a very slight 
change in the rate. Such washers may 
be easily made by turning a small 
punch to the same diameter as the bal- 
ance screws, then turning a boss that 
will punch a hole for the screw. With 
this punch, you can easily punch out 
washers on a smooth lead block. 
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it be attached with a set screw to the 
tailstock, but it should be a good fit, 
so it will stay in place when slipped over 
the end of the tailstock frame. “B” is a 
brass collar of the same diameter as “A” 
which should be turned up true and 
bored out to fit the tailstock spindle. A 
small set screw should be fitted in one 
side to attach it to the spindle, then an 
adjusting screw should be fitted in the 
opposite side, lengthwise with the tail- 
stock spindle. The adjusting screw may 
be of fine pitch and should fit close, with 
no side shake. The end of the screw 
should be slightly rounded, so that it 
will make accurate contact with the 
collar “A”. 

The simplest method of obtaining the 
proper setting of the jeweling cutter, is 
to select a standard size jewel and spin 
it true on the cement brass. Then, we 
may use this jewel as a guide and set 
the cutter so it will just make contact 
with the outside diameter of the jewel 
setting. Then we may turn the adjust- 
ing screw in collar, “B” until the second 
step of the cutter makes contact with 
the seat of the jewel. When the proper 
setting of the cutter has been obtained 
in this manner, then we may remove 
the standard jewel and proceed to 
cement the large jewels in place and 
trim them to the required dimensions. 
When the cutter is once set to the proper 
point, it is a very simple matter to 
cement a jewel in place and push the 
tailstock spindle to the limit of the ad- 
justing screw. The cutting end of the 
cutter should be kept sharp and the lathe 
run at a high speed to obtain the best 
results. 

To trim the endstones to the proper 
dimensions, we may follow the same 
plan, and use a standard size endstone 
to obtain the correct setting of the 
cutter. If the thickness of the endstone 
requires altering, we may, after trim- 
ming the endstones to the required thick- 
ness, lap them flat and with a high 
finish by using a jasper stone, which 
is ground to the proper fineness to 
produce a lapped surface of the top of 
the endstone. This may be easily done 
by rubbing the endstone on the jasper 
stone with short, circular motions. 

When all of the jewels have been 
trimmed to the required sizes, we may 
quickly remove all of the cement by 


boiling the jewels in strong lye solution 
for a few moments, then they should 
be thoroughly rinsed with warm water 
and dried in hot sawdust. 


QUESTION—When we reduce the thick- 
ness of endstones, we may also alter 
the cup which extends from the top of 
the jewel to the top of the setting; also 
such settings may be marred in some 
manner. How can we restore the 
original finish of the endstones? 


ANSWER.—When endstones are fin- 
ished in the factories, the cup of the 
setting is finally given a highly polished 
surface. This operation is termed 
“stripping,” and it is a trick that is 
done in a very short time if we use 
the proper tools and methods for doing 
such work. The proper tool to use for 
such work is termed a sapphire stripper, 
which is ground with diamond powder 
to the required shape and then the cut- 
ting edge is highly polished. The sap- 
phire stripper may be obtained from 
any material dealer. 

In stripping the endstones, we place 
them in a jeweling chuck and set the T- 
rest in position. If there is considerable 
metal to be removed from the cup of 
the setting, we may use a regular steel 
graver to do the bulk of the turning, as 
the sapphire stripper is rather a frail 
tool and it should be used only for mak- 
ing light finishing cuts. When we have 
turned out the cup of the jewel setting 
to the proper form, then we may use 
the sapphire stripper and produce the 
final finish by taking a light cut. In 
stripping jewels of any kind, we should 
also be observed that the stripper does 
not come in contact with the jewel, as 
in that case, we may damage the jewel 
and also may damage the point of our 
sapphire stripper. 

To do the best work with the strip- 
ping tool, it must be in absolutely 
perfect condition, as the slightest 
nick in the cutting edge will be re- 
produced in the surface of the jewel 
setting or any work that is performed 
with the stripper. A jewel stripper 
usually comes set with a metal and 
rubber handle with a cap similar to a 
fountain pen and the cap should always 
be placed over the sapphire point when 
the tool is not in use. 

(To be continued) 






































United States Patents 


Issue of June 25, 1929 


1,718,228. RETAINING MEANS FOR 
WATCH CRYSTALS AND THE LIKE. 
PATRICK MARTIN GLBEASON, Carroll, Iowa. 
Filed May 24, 1927. Serial 193,897. 3 
claims. 

A clamping device for holding crystals in 
watch cases comprising a clamp member en- 
gageable with the outside face of the crys- 
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at on ag ° 
tal and having a shank extending through 
the case; and means associated with the 
shank and engageable with the underside of 


the case to hold the clamp member against 
the crystal. 
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1,718,653. DEVICE FOR ESCAPEMENT 
REGULATION OF PENDULUM 
LOCKS. ANDREAS LAUFFER, Schwen- 
ningen, Germany, assignor to the Firm 
on Mauthe G.m.b. .» Schwen- 
gen, Germany. Filed Aug. 9, 1927. 
Serial 211,766, and in Germany, June 9, 
1928. 2 claims. 

A device in clocks for adjusting the beat of 
the pendulum and equalizing the escapement, 
comprising an anchor shaft, an anchor rigid- 
ly secured-on this shaft, an anchor fork 
frictionally connected with the said shaft and 





CA 


— s 














having upwardly extending arms, an ec- 
centric member embraced by the arms of 
said fork, an arbor bearing the said mem- 
ber and disposed above the anchor shaft and 
supported by and secured on said anchor 
shaft, and a pointer at the end of the said 
arbor for turning the eccentric member and 
adjusting the anchor fork to the right or the 
left as the case may be. 


DESIGNS 


FINGER RING. AARON ELKONIN, 


78,808 


New York. Filed June 25, 1927. Serial 


22,553. Term of patent 14 years. 


78,824. SPOON OR SIMILAR ARTICLE. 
FREDERICK W. Koonz, Greenfield, Mass., 
assignor to Rogers, Lunt & Bowlen Co., 
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Greenfield Mass. Filed Sept. 17, 1928. 





Serial 28,173. Term of patent 14 years. 


78,761. CLOCK CASE. ApotpH M. HOo.- 
STEIN, Syracuse, N. Y. Filed Feb. 9, 


1928. Serial No. 25, 305. Term of patent 
3% years. 


SPOON OR SIMILAR ARTICLE. 
DNA B. TUCKER, New York, assignor to 
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Meriden, Conn. 


International Silver Co., 
Serial 30,370. 


Filed March 6, 1929. 
Term of patent 7 years. 


United States Trade-Marks 


Issue of June 18, 1929 (continyed) 


The following trade-marks are published 
in compliance with Section 6 of the Act of 


July 4, 1929. 





Feb. 20, 1905, as amended March 2, 1997, 
Notice of opposition must be filed within 9% 
days of this publication. 

Marks applied for under the 10-year “pro. 
viso’’ are registerable under the provisiog 
in Clause (b) of Section 5 of said Act ag 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, g 
fee of $10 must accompanying each notice of 
opposition. 


Ser. 271,114. JosEPH Hyman Baurer, Chi- 
cago. Filed Aug. 16, 1928. 


For Pins, Finger Rings, Sautoirs, Brace 


lets, Pendants, and Similar Articles of Plati- 
num Jewelry and Personal Wear Not In 
cluding Watches. 

Claims use since Dec. 1, 1927. 


Ser. 282,600. GreMEX Co., Newark, N. i 
Filed April 18, 1929. 

No claim is made to the word “Plate” 

apart from the mark shown in the drawing. 


DURO 
PLAT > 


For Watches, Clocks, and Watchcases, 
Watch Movements and Parts Thereof, Watel 
Crystals, and Watch Springs. 

Claims use since March 21, 1929. 


Trade-Mark Registrations Not Subject to 
Opposition 

258, a (CLASS 28. JEWELRY AND) 
RECIOUS-METAL WARE.) AUT 

ho GoLp CHAIN Co., Providence, R. hy 


TWIN-FOLD. 


Filed May 3, 1928. Serial 265,825. 
For Watch Straps or Bracelets. 
Claims use since April 26, 1928. 


258, (CLASS 28. JEWELRY AS 
ECIOUS-METAL WARE.) WM. 
ieemaa, Ltp., Toronto, Ont., Can., ail 


oSERV & EIGHT SEI 


iegare Falls, N. Y. Filed April 25, 
1928. Serial 265,409. ; 
For Silver-Plated | Flatware and _ Silver- 

Plated Cutlery. 
Claims use since March 29, 1928. 
258,185. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) FABRIQUE D’HoROLOGERIB 
Cu* Tissor & FiLs SOCIETE ANONYMB, 


CH. F. TISSOT & FILS. 
LOCLE. 


Le Locle, Switzerland. 
1928. Serial 269,464. 
For. Watches, Dials, Clockworks, 
cases. 
Claims use since July 25, 1924. 


Filed July 1% 
Wateh- 





